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Crop Corps Commandos 


THIS picture is noteworthy on two counts. This dependable, all-purpose film comes in rolls, packs, 
and 35mm magazines. Ansco, Binghamton, New 


| It pays a well deserved tribute to the patriotic 
— York. A Division of General Aniline & 


* girls of the Crop Corps, who are doing an im- \ 


portant job willingly and well. Film Corporation. 


? It is adarn good picture . . . typical of the re- 


* sults you'll get when using Ansco Supreme, a A 
wonderfully versatile film. n % € Oo 


(FORMERLY AGFA ANSCO) 
No matter what the situation . .. indoors or out, 


summer or winter, still life or action shot ... you can 
count on Supreme to do a bang-up job. Ss U f e EM E F i LM 
Because Supreme has the characteristics you need to 


get perfect pictures: high speed, fine grain and wide 


BUY MORE WAR BONDS 


exposure latitude. 


KEEP YOUR EYE ON ANSCO—FIRST WITH THE FINEST 
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are wortay o— VELOUR BLACK 


All dozen packages of Defender Papers are 
now supplied in the handy opening Rip-Strip 
envelopes. Look for the trade-mark: 


Defender Rip-Strip. 


Jackie is about to become a man. With his dad at war 
and Jackie the man of the house it was time to renounce 
forever the carefree life of a baby . . . and with it the 
curly symbols of babyhood. All of that is in the price- 
less snapshot that his dad carries with him wherever 
his soldier’s duties take him. 
A snapshot now, just big enough for a soldier's wal- 
let, that picture has in it all the elements to make it a 
pig’’ picture when enlarged on Defender Velour Black. 
These are the pictures of the important todays that 
you want to preserve for those who can share them 
only through photography . . . and pictures you will 


as Se ign? 


want to make live forever through the brilliance and 
lifelike quality that Defender Velour Black always 
seems to recapture from a good negative. 

For your pictures today . . . and for his pictures 
tomorrow . . . use Velour Black. Your dealer now has 
it in stock in many of your favorite surfaces. 


Wor Defender 


DEFENDER PHOTO SUPPLY CO., INC. + ROCHESTER 3, N. Y. 
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SALON SECTION 


IDEAS FOR VACATION PICTURES 


Summer is here, calling all cameras! 
some good idees for your own outdoor picture taking. 
are top-notch photographs by Nicholas Morant, $/Sqg 
Albyn Mitchell, Bill Ficklin, Walter wat ver Hansen, x ae a 
Arthur Rothstein, Ethel Smith, Rolf Tietgens, Mrs. Nichole 


Candid Shots by the Editor. . — Notes on t 

Print Criticisms ; » "age Ss Popular Photogra 

Trade Notes and News ——— Care of Your Mov 

Calendar of Photographic Exhibitios aie New Home Mov 

Questions and Answers a What the Cam: 
Letters to the Editor ate ib ee ee New Books .. . 
ress Flast 62 Contests and Mark 


COVER BY NELSON MORRIS. SEE PAGES 24, 64. 


POPULAR PHOTOGRAPHY, including Amateur Cine >matography, Trade Mark Registered 

with Prize Photography Magazin ine formerly Everyday Photography. 

EDITORIAL AND ADVERTISING OFFICES: 540 North Michigan Avenue, Chicac 

Office: 270 Madison Avenue, ell York 16, N. Y., Herbert E. Hayden, Easter 

Los Angeles Office: William L. Pinney, Manager, 815 South Hill St., Los A 

ington Office: Fr d Hamlin, Manager, Earle Building, Wash ington 4 6. c. < 

A. Spenser Allberry, Chandos Cottage Court Road, Ickenham, Uxbridge, Middlesex, 
CONTRIBUTIONS: Contributors are advised to retain a copy of their manuscr pts and i a 
Contributi ist be accor nonens 2d by return postage and they will be handle with reasonat 
care, but tl sgazine assumes no responsibility for their safety. a. copy accepted is suk 
to whatever adaptations and revisions are necessary to meet the re f t 
Payment covers all author's, contributor's and contestant's rights, tit 
material cepted and will be made at our current rates upon acc 
ings will be considered as part of material purchased. 

POPULAR PHC SRAPHY is published monthly by the Ziff-Davis Put 
Michigan Ave., Chicago II, Ill. Entered as second-class matter Jul y 30, 
Chicago, Ill nder the act of March 3, 1879. Entered as second-class 
Vepartment ttawa, Canada. 
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at least two weeks for change of address. 
sed to the Director of C reulat on, 54 40 N. Mict 
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General Electric thinks about 


roa ELECTRIC policy is based on always 
giving you the most for your money . . . engineer- 
ing the products you want so they’ll provide the best 
results at the lowest cost... 


When G-E brought you the first photoflash lamps, the 
design began with a standard lamp bulb because it 
then seemed the best way to meet your needs. 


Yet General Electric continued its research and devel- 
opment, consulted users all over the country... press 
photographers, amateurs and professionals. 


As a result in 1939, after four years of laboratory de- 
velopment, a radically different flash bulb was evolved 
which brought you the advantages you wanted, in the 
form of the now well-known G-E Midget! 







1. Plenty of light in the picture area. Used in properly de- 
signed, practical-size reflectors, G-E Midgets can give 
normal coverage with smooth, overall light or extra 
punch for telephoto reach; can put more picture-taking 
light where you need it than do larger lamps in ordinary 
reflectors. 


2. Ruggedness. G-E Midget’s smaller oval- 
shaped bulb makes for greater strength and 
greater protection. 













3. Convenience. You can change lamps faster. 
And, you get as many pictures with a pocket- 
ful of Midgets as you used to get witha 
hagful of bulbs. 


4. Uniform negative density through 
dependably uniform timing that 








IMPORTANT REASONS FOR THIS TREND 








G-E MAZDA PHOTOFLASH LAMPS 


GENERAL QQ ELECTRIC 


Now, what about the future? If we were guided solely 
by profit, we might rest content in the knowledge that 
General Electric makes photoflash lamps for every need. 


But we are equally concerned with providing the kind 
of flash bulbs that fit your needs best. That this is 
appreciated is indicated by this: 


% Today over half of the G-E flash bulbs bought are Midgets. 


% When the Signal Corps recently designed two new com- 
bat cameras, both were designed for Midgets! 


% At the recent Chicago Press Photographers’ salon, 62 
out of 80 photographers exhibiting use Midgets. 


% And in this year’s New York Press show G-E Midgets 
helped get the top prize and many other winning shots. 


makes for effective synchronization all the time. 


5. Postive Contact. When you change lamps on the run, a 
twist of the wrist seats a G-E Midget so it can’t pop out. 
6. Complete Coverage. There’s a Midget Photoflash lamp for 
every picture purpose, for black-and-white, 
color, infra-red, and focal plane use. 
Users say G-E Midgets can get 95% of 
all the pictures they want to make. 


7. Low Cost. Midgets mean lower unit cost 
per picture taken...a decided help for you. 


Your preference surely confirms 
General Electric’s policy on Photo- 
flash development and its belief 
in the bright future of Midgets! 








Hear the General Electric »adio programs: “The G-E All-Girl Orchestra’, Sunday 10 p. m. EWT, NBC; “The World Today” news, every weekday 6:45 p. m. EWT, CBS. 





4, BUY BONDS FOR VICTORY... AND BUY MORE IN THE 5TH WAR LOAN 
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Here's how you can obtain THAT camera you've prob- 
ably been searching high and low for. 


You may have just the kind of camera some one else 
wants, and some other person may have the kind of 
camera you want. Therefore, by registering your cam- 
era “wants” and “‘trades,”” we become a “Trading Post,” 
and through us you can indirectly contact people from 
coast to coast. 


Here’s PENN’S idea in a nutshell: 


The ceiling price on used cameras has been fixed by 


the OPA at 75% of the March 1942 list price. This sets 
a standard “rate’’ of exchange which applies to every- 
one, storekeepers and individuals, buyers and sellers, 
and assures you of a fair deal. Persons wanting to sell 
their used cameras will legally not be able to obtain 
prices that exceed the established ceiling price—and 
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they will find that by “trading,” they can beat the 
“Black Market"’ and get Value for Value. 

Fill in the attached form and mail it to us today. We 
will cross-file all answers; and assuming that we re 
ceive enough replies we should be able to effect the 
various exchanges to the mutual satisfaction of all con- 
cerned. 

It's certainly worth a try, isn’t it? If the form is too 
small, write us a letter. The more answers we get the 
better are your chances of effecting the exchange you 
have in mind. 

(All cameras taken in trade will be carefully examined 
and will bear our guarantee.) 

Don't take chances. 

Don't sell your camera at prices higher than ceiling. 
Don't pay more than ceiling for used cameras. 

Be fair to yourself and get to know the store that is 


FAMOUS FOR FAIRNESS 


NOTE: Those wishing to buy new cameras 
may find that they are eligible to extend an 
MRO priority . . . further information sent 
upon request 


We will buy all types of used cameras, 
projectors, enlargers and photographic sup- 
plies at prices up to 80% of OPA ceilings. 


CAMERA TO TRADE 


PENN CAMERA EXCHANGE, 
126 West 32nd Street, 
New York City 
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And my Argoflex and | are t inseparable 
Pictures 


Argus camera fans from now on. of Friend 
Husband - - - the Babies - - - Sports + - - Holiday 
Snapshots + - ° What fun! And what an album when 


Tom comes home from the War. 


ed by Argus to 
sure taking- Send 25¢ to 
MICH., pePT. © 


“Good Pictures” #5 publish 
help you sol blems of pic 
ARGUS, INCORPORATED, ANN ARBOR, 


AWARDED fo PLANT 
OPTICAL DIVISION 
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a FORTRESS ECROPE 
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ALLIES 
Qwaon THE SPOT, LAND, SEA 


AND SKY MOVIE—RECORDS OF THE 
MOST STAGGERING EVENTS OF OUR TIME 


CASTLE FILMS 


se MB EEBy, INC. lL inet ty eh 









30 ROCKEFELLER PLAZA FIELD BLDG. RUSS BLDG. 
NEW YORK 20 CHICAGO 3 SAN FRANCISCO 4 
















































i rp Send Castle Films’ “INVASION OF FORTRESS 

; . ; 175 EUROPE” and “ROME FALLS TO ALLIES” in the 

j = WME. so + «2 a size and length indicated. 
rk ca < 

16 mm. Name_______ > 

go [Ctooter....... 2.15 

eB -i SReeeeer ——- 

C) Sound 350 feet. . . 17.50) cir, Zone-—-State-—_—- 

1. PP 





TESTING NOW! 4 


For Peacetime 16 mm. Projectors 


For over two years, thousands of AMPRO 16 mm. sound pro- 
jectors have undergone gruelling tests—from arctic wastes 

tc South Pacific jungles, on aircraft carriers, destroyers, 
submarines—under blazing sun and in subzero temperatures. 
Out of this cruel laboratory of war 
have come sturdy, practical 16 mm. 
projectors exceeding even prewar 
AMPRO efficiency. Today these 
“war-tested” AMPRO machines are 
being made now exclusively for the 
United Nations armed forces. When 
peace comes—they will be available for 
bringing new worlds of entertainment 
and education to the home. Write 
today for Ampro catalog of 8 mm. 
silent and 16 mm. silent and 

sound projectors. 
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Buy Wor Boney 


AMPRO CORPORATION « CHICAGO I8, ILL. © PRECISION CINE EQUIPMENT 





August, 1944 Popular PHOTOGRAPHY 


f- 


Cy }} 1 Vy $77. tf 
7 dl : 


i 
plus 16 New: 


iif} 7 f eS 9 oh, 
LL) Bae UQOAGL LE. ASSORTED 
—_) YP MINIATURE | 
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GREETINGS TRADE MARK-PAT. PEND. 


A complete, easy ° ° 
to use, KIT for for Viewing 


making double 
aetet. Grectiag 2x2 Kodachromes 


Cards for every Also Strip Foim 
aeons Made of Plastic 

Has Adjustable Focus 
Gives Amazing Magnification 
There are 2 designs with space 
provided for pasting on the min- $995 
iature French-fold greetings. The 


16 miniatures cover all the impor- 
tant "in between" occasions. 








This kit is packed full of new ideas . . . both 
amateur and professional will recognize the 
unlimited possibilities. For use with stand- 


ard Greeting Card paper (4!/4x $] oOo 


KIT CONTAINS 5!/) opening size 2x3 inches 


8 assorted photo mats (arti- 

ficial negatives) with masks ~ w : 

to match, marginal guide, il- Additional Miniature French-fold Greetings 
lustrated sheet of instructions. == are ayailable in separate envelopes. Packed 
plus 16 assorted miniature 

French fold greetings. in sets of 48. Price 25c per set. 


PRINT CASES 

MAIL ORDERS FILLED For 16x20 exhibition mounts. 

Built to withstand rough usage. 

Reinforced with steel corners. 

Equipped with cowhide handle, straps and 
the patented address card holder. 


Covers telescope giving 50% additional ca- 
pacity. 


32nd Street Near 6th Ave., New York 1, N. Y. BT So0t WES eppramabely 28 pam, 


ESTABLISHED 1898 $500 











World’s Largest Camera Store Built on Square Dealing 
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formula for “Prize Winning” pictures 


= 


— a B&J 4x5 PRESS Camera 
— a SOLAR Enlarger... 


; 


YOU plus good equipment equals pictures all your friends 
will admire. Get negatives of full detail and sparkling bril- <Qz@ 
liance with a B & J 4x5 Press Camera — and big, beautiful 
prints, rich in pictorial quality with a SOLAR Enlarger. 


For over 47 years B&J has produced better equipment for 
better pictures. When you use these modern picture aids, 
you are on the beam for “Prize Winning” results. 


a, = 


CATALOG ON REQUEST — LISTS MANY B&J ITEMS NOW AVAILABLE FROM YOUR DEALER 


BUY MORE BONDS — BACK THE ATTACK 


7 


Manufacturers 


urxke & £4, ne, - 


321 So. WABASH AVE. CHICAGO 4, ILL., U. S.A. 
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All the photographs on this page were taken 


by Mrs. Chapelle. ‘‘The Enemy Is Listening" 
is one of a series of pictures which Selig- 
mann-Chapelle made for the U. S. Govern- 
ment. The picture of the pianist and of the 
girl both won first prize in recent exhibits. 


IMPORTANT NEWS 
for 
MEN IN SERVICE 
MEN IN WAR JOBS 
MEN ENTERING SERVICE 


Whether serving your country in the armed 
forces or in a war plant, the best investment 
of today's time and dollars is to acquire 
knowledge that can mean “tomorrow's well- 
paid career." 


Photography offers you not only fascinating 
opportunities, but a sound, substantial fu- 
ture. News, advertising, portrait and com- 
mercial photography are growing by leaps 
and bounds. They offer excellent salaries, 
work you will enjoy and an opportunity to 
be independent. 


Through N. Y. I.'s time-proved methods you 
can get the training you need, at home, in 
camp, or in our New York studios through 
resident training arranged to your con- 
venience. 


Men about to enter Military Service will 
welcome the comprehensive pre-induction 
Guidance in Military Photography included 
FREE of extra charge in both home study 
and resident N. Y. I. Courses. 


ew World of Opportunity 


— Thanks to My 
N.Y.1. Training “’ 


by Mrs. Edmee Chapelle* 
Seligmann-Chapelle Photographic Studio, Inc. 


"When Germany invaded Poland and France de- 
clared war, a friend of mine, Jacqueline Seligmann, 
and | drove relief trucks for the French Army and 
the Secours National. After France fell, we es- 
caped. to America. 


“Jacqueline had already won fame as an amateur 
photographer in France. But all | knew was how to 
make snapshots. Yet when it became necessary to 
support ourselves, we decided upon photography. 
Miss Seligmann and | formed the Seligmann-Chapelle 
Photographic Studio. 


"For my training Miss Seligmann selected New York 
Institute of Photography. N.Y.I. lived up to every- 
thing Jacqueline's expert eye had recognized. Their 
equipment was superb, their training thorough, their 
instructors experts all. With such comprehensive in- 
struction, my progress was amazingly rapid. 


"| have much for which to be thankful. We are proud 
of our studio's accomplishments—prouder still that 
the U. S. Government is one of our patrons. | am 
happy here in America—and | want to remain here, 
forever.” 


Photographic Opportunities Biggest, Most 
Varied Ever 
Today photography not only offers greater oppor- 
tunities than ever, but also a sound, substantia! post- 
war future. For those entering U. S. Service, an ex- 
pert knowledge of photography may soon mean a 
“non-com" or “petty officer’ rating, promotion and 
more pay—as it has to over 600 N.Y.|.-trained men. 


N.Y.I. Trains YOU at Their New York Studios 
or at Home, by Mail 

N.Y.1. is the oldest, largest photographie school. 
There are no classes — every 
step of your instruction is per- 
sonally supervised. Available 
are courses in Commercial, Ad- 
vertising, News, Fashion, Indus- 
trial, Portrait, Motion Picture 
and COLOR Photography. 
Write TODAY for FREE book, 
"Photography for Pleasure or 
Career.” 


NEW YORK INSTITUTE 
OF PHOTOGRAPHY 


Dept. 99 10 West 33 Street 
New York 1, N. Y. 


Training Men and Women for 
Photographic Success Since 1910 


* From a letter dated May 8th, 1944 


New York Institute of Photography, 

Dept. 99, 10 W. 33 St., New York 1, N. Y. 

Gentlemen: 

Please send me your FREE catalog. It is underst@oq that no salesman will call. 


Address 


City. . F er. Kent Ne 
Please check course in which interested: 
Regular Resident Cours 5 as -Y.) 
Home Study Training § 








Fees eae eS 
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Medalists, Anniversary Speed Graphics, Bell and Howell 


Filmo Sound, B & J Press Cameras, Kodak "35's," 


Kodak 


Bantam Specials, Victor Sound Animatophones, Kodascopes, 
Monitors, S.V.E. Projectors, Grafiexes, Kalart Range Finders, 
Heiland Sol, Flash Guns, Argus Cameras and accessories, etc. 
Finding it difficult to get restricted items? Certain types of equipment have 
been released to holders of preference rating certificates. Beacon continues to 
help amateurs and professionals to obtain such certificates for enlargers, slide 


projectors, etc. 


DEFENDER 
cut FILM 
in STOCK 











MICKEY 
MOUSE 
FILMS 
10% OFF 
LIST PRICE! 





EXTRA CAN and REEL FREE with 
mail orders of complete editions 


WALT DISNEY'S MASTERPIECE 
A prime favorite—well known and greatly 
loved character who is always greeted with 
shouts of joy and laughter. 
Features You Should Own 


50 Ft. SMM... 
100 Ft. 16MM. 
Orphan Child 
Lucky Break 
Gorilla Tamer 
Quick Exit . ‘ ‘ 1504-A 
Show a Donald Duck—3 Monkeys—Bosko— 
Oswald Rabbit cartoon for a grand evening’s 
entertainment 





eee eeeee 








COMPLETE STOCK OF 


INVASION 
OF EUROPE 


8mm. and 16mm. 
Extra Can and Reel 


geyeamaes ORDER FORM ates 





8 mm. Send Castle Film’s| 
CD 50 ft. . $1.75] INVASION OF EU- -| 
0 180 ft. 5.50 ROPE in the size and) 
length indicated. 











16 mm. 


| 
| 
| 
| 
{foO100ft . - 2.75 
| 
| 
| 





Name 





© 360 ft 8.75 
C Sound, 350ft.17.50| Address 


>. Zone___ State_ 
|. Remittance enclosed C) Ship C. 0.0. ¢ 


























MAGNA-SCOPE 
DIMENSIONAL VIEWER 


$1.87 


for ready mounts and glass 
slides—compact, pocket 
size—brings out the bril 
liant three dimensional ef- 
fect of black and white 
and Kodachrome trans- 
parencies — prefocused six 
power lens—diffusion back 
—complete in walnut case 








KODACHROME 
SLIDE FILES 


de luxe $495 model 


Deluxe model holds 850 ready 
mounts or 350 slides—system- 
atically designed for arrange- 
ment by number, subject, or 
grouping—compact—efiicient. 
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ft aber bellows. 


Bolex 16 mm., new - $200 
ores é¢a new with frame counting device oe $6 
jex : 
lex L 8 °1” F3.5 jens, new i12.00 
One Shot Color camera “Si4x3%, Meyer 
Sortie Aristogmat lens 13.5 cm. in zim set 
9 extra holders, es ca 375.00 
Palcon Miniature 2 Vest . 
rolls of film and preven carrying ease’. om 6.95 
agor in compound shutter 4: F6.8.. 62.50 
rafiex Series B revolving back oiax! 3s * Ko- 
dak Anastigmat film pack adapter cas 92.50 
Recomar 9x12 coupled range finder Mendel- 
hn gun case and filters 122.50 
wad "Telephoto, sone fo 3.5 26.50 
F2.8 Carl Zeiss Tessar in Com- 
= vapid pa and Eveready case coupled 
range finder 
Wollensak F6. 3 ‘Welostigmat in shutter. 
Zeiss 314x414, box only, Ica. 
Zeiss Nixie, combination roll film, ‘film pack 
and cut film camera, double extension filr 
ack adapter, cut film holders and case F4 
arl Zeiss Tessar in rim set Compur, risir 
and falling front and lateral extension... 


SPECIALS IN SUPPLIES 


Be ight light standard 2x2 slide ‘cz 
mm, reels in lots of 10... 
+ CANS.ce ee . . 


reel “cases, 16 mm. metal. 
oh andler 10” Deckle edge trimmer, Swedish 
steel blade cheers ener 
t film hangers 4x5. .: 
ut film hangers 5x7... o° 
tim Theatrettes, 8 mm, Burlesque. . 
Film Theatrettes, 16 mm, Burle sque. 
Gadget Bag 
ared film rewinds. . ewe 
Gemiite Pocket Viewer..... 
mperial Exposure Meter. . 
Klevoscope Tr ansparency ° 
Leather car 1~ cases, all sizes, 
available. 
brushes 


1600 foot reels. 

Wooden tripods, extra steady pavers 

All sizes of flash bulbs available 

All_sizes of film, film, cut film, and — pack in 
35 m <odachrome and black and wt 

ecial discount for studio orders, 

alt size of enlarging and contact printing paper 
avail: able 











At 
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_ Revere Skill 
goes with him! 


mt 
9 





| HE same skill that before the war built 


? . . 

$200.00 the Revere Camera with which he took 
ce 217.50 

200.00 

- 112.00 
er 
et 
375.00 

6.95 
62.50 


92.50 


‘ ‘2s parts for the plane with which he soars to 


movies of his fishing trips—now builds vital 


122.50 
18.50 
TT battle in the stratosphere. . .. On every front, 


$2.50 Revere precision-built aircraft instruments and other 

3.95 supplies are helping our boys win the victories 

3.95 that will bring Peace; and with Peace, the right to 
$9 enjoy again the comforts of home and the pleasure 


f favorite hobbies. S reed the Final Victory—Buy an 
if ’ ; 


Extra War Bond Today! 


REVERE CAMERA CO., CHICAGO, ILL. 


Markers of Fine Cind €. Gp ment 


VERY NOW and then some new- 

comer to our family circle of read- 

ers drops us an inquiring note, 
reading something like this: “Will you 
use good color pictures taken by an ama- 
teur?” 

Our answer on that one contains two 
“provideds,” but they’re the same ones 
that we give professional photographers: 

1. Provided there’s a reason for print- 
ing the picture—instruction in some phase 
of color photography, the showing of a 
new technique, or something we define 
like this: “Ideas for color pictures plus 
the story behind the making.” 

2. Provided the technical quality is tops, 
so that we can reproduce the picture in 
colors brilliant, natural, and true. Yes, 
35 mm color can be used, if it’s perfectly 
sharp. No, under- and 
cannot be used. 

To let you in on a secret, POPULAR PHO- 
TOGRAPHY, now that we have four color 
pages a month, is actively looking for 
good color material, Kodachromes, Ansco 
Color, or color prints. Pictures accom- 
panied by an instructive article are al- 
ways better (such as the one on photo- 
graphing birds in color in this issue) but 
in the coming year we expect to publish a 
tremendous variety of color subjects, and 
were willing to gamble that all kinds of 
photographers will be represented, with 
amateurs often topping the list. 

It’s time again for a familiar warning: 
name, address, technical data, and return 
postage should accompany every picture. 
It’s amazing how many souls write in: 
“Whatever happened to my picture? I 
sent it to you in a gray envelope, I think.” 


overexposures 


‘PEAKING of souls writing in, we still 
\/7 have the shudders. Every ten min- 
utes an envelope addressed in indignant 
handwriting to “Mr. Halleck Finley, c/o 
POPULAR PHOTOGRAPHY,” comes whizzing 
by our desk for a forwarding address. In 
between times letters whiz directly to us, 
starting off “Now about that article of 
yours called ‘What’s the Matter With 
Amateurs’ a 

When the stack got to be that high we 
decided that the lot of them were hotter 
than the original article which offered it- 
self like a lightning rod to the outraged 
amateurs of the land. The wrath thun- 
dered and shook until we decided that 
these letters were an article. It starts on 
page 19. 


But as we sorted the letters out, we de- 


THE EDITOR 


cided that any photographer who dared 
raise his voice should also be required 
to hold up one of his own pictures, for all 
to see and criticize. Which explains the 
picture in this column, captioned “Visitor 
of the Month.” It turned up without any 
letter at all, just an indignant label: “Mr. 
Halleck Finley, from an average ama- 
teur.” We finally tracked it down and got 
a letter from the taker, Ellen Berquist, to 
go with it. Pretty good, too 


Visitor of the Month: a picture 
by a lady to go with a letter. 


PHOTO-SLANGUAGE quiz of the 
month: What is a pie print? 
comes later. 


The answer 


“P)DHOTOGRAPHY with a purpose” is 

a lively 
The latest job of work to earn that title 
is a project sponsored by the Cleveland 


phrase around our office. 


Press: a motion picture of their home 
town to be sent to men of the 37th Divi- 
sion, overseas. John Bovrza, Jr., is making 
the film, on 16 mm Kodachrome and with 
a sound track for a musical background 
and narration. Scenes of Cleveland, from 
the baseball team to the fire engines, from 
the Euclid Beach Park roller coaster to 
the war plants, will be climaxed by a Sun- 
day outing where fathers, mothers, wives, 
children, sisters, and aunts and uncles, 
too, of the 37th Division men will be pho- 
tographed. 

When the Army film unit puts on that 
30-minute show, somewhere in the jungle, 
the boys can say “That’s my hometown!” 


—thanks to photography with an imagina- 
tion and a purpose. 


O YOU have an idea for a device or 

mechanism or product to help win 
the war? Already 200,000 people have 
sent ideas to the National Inventors Coun- 
cil—and as a result an unditching gear 
for tanks, an anti-rust coating, milkweed 
floss to insulate aviators’ suits, a signaling 
mirror for men adrift at sea, and a card- 
board ammunition container, to name just 
a few, have been developed and are now 
being put to use. 

One current problem of the armed 
forces is to design a device to maintain 01 
indicate the relation of an aerial camera 
to the vertical. Another is a short bass 
wide-angle rangefinder, not for cameras 
but for guns. 

There are many more 
products that civilians-with-a-good-ide: 
will think of, describe, and suggest to the 
National Inventors Council, Department 
of Commerce, Washington, D. C. Thes: 
will bring some financial reward to th 
originator, but more important, they will 
bring the feeling “I thought of something 
to help win the war.” 


methods and 


ANSWER TO QUIZ department: A pie 
print, among newspaper photographers, Is 
a portrait. 

4S THE Allied paratroopers picked 
4 their spots to harass the Wehrmacht 
as the Mitchells, Marauders, Liberators 
and Fortresses tucked their bombs int 
rail-yards and tank concentrations, as 
supply ships unloaded at “soft” beach 
areas, you were probably wondering “Did 
aerial photographs do the preliminary 
scouting job?” 

It was a good guess, too. If you read 
“Seven Miles Up” in Poputar Puxoro06- 
RAPHY last January, you knew how the 
P-38 squadrons were mapping “Fortress 
Europe.” Other articles had told you 
how fast aerial color film detects cam- 
ouflage, how giant areas or closeup strips 
are’ photographed, how bomb damage 
recorded. 

The whole exciting story of aerial pho- 
tography’s part in the great assault to bat 
ter the German Army out of existence 
hasn’t been told, but nearly every tech- 
nical gadget or process you use in ame 
teur work has its counterpart in the field 
—tank development, color film, flash, 
high-speed lenses. —John R. Whitin 
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Scales Reinstated—Kodak 
Studio Scales, either Metric or 
Avoirdupois, are again available. 
(The Metric System scales have 
been “out” for a little over a 
year.) These scales can be pur- 
chased under the “one only” 
provisions of the scales, balances, 
and weights Limitation Order 
L-190. 


For that essential accuracy 


Hence you need no longer at- 
tempt the thankless job of keep- 
ing house in your darkroom with- 
out a good set of scales. The 
Kodak Studio Scales are designed 
and made specifically with dark- 
room requirements in mind. 
Metric System and Avoirdupois 
System Scales are identical save 
for calibrations and for the set of 
metal weights with which each is 
equipped. With either, accuracy 
is paramount. Price, either Metric 
or Avoirdupois, $4.50 each. 


Color Prints in Special Sizes 
Of course you are familiar with 
Kodak Minicolor Prints, which 
are available in three standard 
sizes—2X, 5X, and 8X (about 214 
x 314, 5x 7!4, and 8 x 11 inches, 
respectively). Kodak Minicolor 
Prints in Special Sizes may 
now be had. 

This is the setup. When, 
through your Kodak Dealer, you 
order your prints you may specify 
such nonstandard sizes as 4 x 5, 
6x8, 7x9, 8x10, and soon, up 
to 11 x 14. The charge for prints 
up to and including 8 x 10 is $6 
each; for prints over 8 x 10 and 
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up to ll x 14 the price is $9.50 
each. 

The proportions of the regular 
Kodachrome Transparency are 
such that un-cropped enlarge- 
ments to 8 x 10 or 11 x 14 aren't 
quite possible. It is necessary, 
therefore, for you to indicate 
which end of the longer dimen- 
sion you prefer to have cropped. 
You may even crop a portion of 
the transparency for selective en- 
largement. Your Kodak Dealer 
will be glad to help you. 

The criterion, in selecting 
transparencies for enlargement 
as Kodak Minicolor Prints, is to 
concentrate on those which show 
maximum detail and clarity and a 
relatively low degree of contrast. 


For Safekeeping—M ost of 
us have camera-fan friends in the 
Service, an increasing number 
of whom are finding it possible to 
have and use their cameras. 
That's fine. But there’s a point 
worth remembering—let’s help 


Safety for negatives 


them take care of the priceless 
negatives they are accumulating. 
If the negatives are sent home— 
and that is the best procedure— 
see that they are filed in a nega- 
tive album. There’s no equal to 
such an album as a safeguard 
against damage or loss. And to 
chuck those war-story negatives 
into some “miscellaneous de- 
partment,’’ as the average snap- 
shooter often does, is downright 
criminal. Ask your dealer about 
Kodak Negative Albums; there 


are several sizes, ranging from 
miniature to 5 x 7. The miniature 
album gives safekeeping to 200 
negatives; the larger sizes hold 
100 negatives each. An index 
page, is included. 


Reconnaissance in Color— 
Color photography has come a 
long way, much farther than 
many of us suspect. We're famil- 
iar with Kodachrome for 8- and 


16-mm. movies, and for miniature 


Color tells the full story 


and professional cameras. We 
know something about Kodak 
Minicolor Prints in several sizes; 
and we may have heard about 
Kotavachrome. Kodacolor for 
snapshots, of course, has become 
part of our everyday experience. 

But did you realize that Kodak 
has a color film in constant use 
by the Army Air Forces—a color 
film for reconnaissance, a color 
film that can be processed in the 
field for immediate use? It is 
called Kodacolor Aero Reversal 
Film. It is by far the fastest color 
film; it has haze-cutting contrast, 
and—because it reveals details 
in full color—it gives new useful- 
ness to aerial photography. It is 
supplied in rolls suitable for the 
big aerial cameras. 

As a factor on today’s battle 
fronts, Kodacolor Aero gives 
Kodak still another reason for 
feeling a sobering sense of kin- 
ship with the men in combat. 
And as a portent of things to 
come in civilian photography 
after Victory, Kodacolor Aero is 
definitely significant, something 
to remember and to watch. 
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Announcing wenew WEX SYNCHRO SHUTTER 


WITH BUILT-IN MECHANICAL FLASH SYNCHRONIZER 


One of the big developments from our war experience is the Ilex Acme 
Synchro Shutter... tested under the severest combat conditions. Truly the 
realization of the photographer's dream of a dependable, built-in mechanical 
flash synchronizer of unequalled versatility! 


ILEX ACME SYNCHRO SHUTTER FEATURES: 


1. Fool-proof. Once adjusted, correct synchronization 6. One-finger operation with new press-focus button. 


is always maintained. : , ; , 
7. Available with Ilex Paragon Lenses in various 


2. Can be used with any kind of flash bulbs. (From o focal lengths and speeds. Or, can be fitted with any 
to 23 milliseconds time delay). standard, high quality lens. 


3. Can be used with high speed spark lamps. . Uniform synchronizing performance at extreme 


4. Low battery consumption due to mechanical synchro- temperatures of any climate. 
nization. Batteries used only for firing the flash bulb 
and not tripping the Shutter. 9. 


. Always prepared. Bulb can be set in reflector with- 10. Furnished with lensboard and body release, if de- 
out danger of firing until synchro lever is set to flash. sired, 


Ideal for either black-and-white or color work. 


Ilex facilities are devoted entirely to war work until Victory is won. Until that day, the new Ilex. Acme Synchro Shutter is 


7 available only on priority. Start your planning now. Write for details. ILEX OPTICAL CO., ROCHESTER 5, N. Y. 


SHUTTERS AND LENSES OPTICAL INSTRUMENTS 


Veninernennaititin 
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Fiery amateurs toss a few 
barbed arrows—but offer 


their own prints as targets 


e ‘~ 


Whats the Matter with 


HALLECK FINLEY ¢ 


THE AMATEURS ANSWER BACK 


WITH PRO AND CON LETTERS TO THE EDITOR 


HE EMBATTLED amateurs (and 

some fiery professionals, too) have 

replied to Halleck Finley’s article, 
“What’s the Matter with Amateurs?” 
Crying “he meant everybody but me!” 
and “I'll stack amateur pictures alongside 
his any day,” and “What’s the matter with 
Finley?” they raise many a point worth 
reading, submit many a photograph worth 
discussing, and toss in many a witticism 
worth chuckling over. 

Every critic of Mr. Finley (pro or con) 
was asked to send in one of his own pic- 
tures, so that readers could see what kind 
of photographers argue most, how well 
pictures and arguments fit together. 


Leading off the “Dear Editor” free-for- 
all is John Garber, an amateur from 
Brooklyn, N. Y., one of whose photo- 
graphs appears at the top of this page. 
The irate Mr. Garber telegraphs at con- 
siderable length: 

“If I thought for a moment you were 
really serious, Finley, I would be as mad 
as a wet hen. What twaddle! What non- 
sense! Only because amateurs take pic- 
tures that appeal to them are their re- 
sults universally enjoyed. 

“Where did you see that sloppy print 
you write about? In Muddy Creek, Iowa? 
Have you ever witnessed one of the thou- 
sands of top-flight exhibitions throughout 
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Columns is the wrong title 
Sgt. Manly Banister, who does 
think taking pictures is an 


Let the credit go, and the cash, 
said the Charity Festival to Mr. 
Fitzpatrick. Reply: " ‘Tain't fair!" 


Razzberries to anyone who criticizes Mr. Finley's ar- 
ticle, says this model of Amateur Jane Edwards of Chicago. 
She objects to all neophytes who scorn helpful suggestions. 


“What's the matter with p 
phers?" asks Gordon Pollock. Whe 
is @ picture like this (and | 


Fiorella is the cat's name, and 
Dave Ejisendrath agrees with attacks 
on amateurs’ sloppy workmanship. 


“This applies to everybody except me," thought Bob Free- 
man who took this snapshot in Florida. Then he thought: "But 
I'm the one he means. Finley is pinning my ears back—good!" 


the country, such as the Pictorial Photog- 
raphers of America Salon in New York 
or the permanent exhibit in the Brooklyn 
Museum? All the work of amateurs. 
Those of us with social consciousness find 
our pictures frequently used by the OWI. 

“Finley, when you are in my neighbor- 
hood, won’t you drop in to see an immac- 
ulate darkroom and watch an amateur 
turn out a print that even you can ad- 
mire?” 

On the other hand, there may be a 
feminine viewpoint, such as that of Jane 
Edwards, a Chicago member of the Pho- 
tographic Society of America, who sent 
us the razzberry picture at the top of the 
page and words saying: “I thought if you 
would just stick it up over your desk it 
might help you better express yourself 
while answering that deluge of gripes you 
must have from Finley’s, ‘What's the Mat- 
ter with Amateurs?’ 

“May I congratulate you on having 
what it takes to publish an article which 
verbally spanks a large percentage of 
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your customers. Sure, I’m one of the 
bruised, but I’ve recovered enough to sit 
down and incidentally reread the thing. 
May I add a few comments. 

“We amateurs want to produce a pic- 
torial masterpiece with the quality of an 
illustration photograph done with the 
speed of the news photographers. Don’t 
you think we are shooting a little high 
for people who call themselves Amateurs? 
Mr. Finley didn’t quite finish his lecture 
en one camera, one film, one developer, 
etc. He neglected to add, one field. If we 
admire one type of work let’s stick to’ it 
and do a swell job even if it is a gnarled 
tree. Weston hasn’t done such a bad job 
with rocks, but I haven’t seen a glamour 
shot of his. Have you? (Mr. Weston has 
done some lovely nudes—Eb.) ; 

“We beg and bribe professionals to 
come to our clubs and tell us how to im- 
prove our prints. We are supposed to 
submit pictures which we feel need some 
constructive criticism. If the pro takes 
a little extra time to tell how he thinks 


we could improve them and perhaps say 
a few not too complimentary things aba 
them—golly! The makers almost alwaj 
get a small group together after the me@ 
ing is over and if you listen closely 
will hear them saying, ‘Well! It’s myf 
ture and I like it.’” 

Mr. Charles P. Fitzpatrick of Philad 
phia now comes along, shouting that # 
“matter” with amateurs is just @ 
“Many of them are far better phot 
raphers than they give themselves cred 
for being. They are so good that laym 
make suckers of their time, talents, 
characteristically good nature. 

“Mr. Finley complains about the am 
teur’s use of gadgets. Where is the harm 
An amateur is playing, he’s relaxing, 
he’s out for fun. If a gadget or two 
to his pleasure so much the better. 

“Next on Mr. Finley’s list is the abset 
of a deadline in the life of the amatetl 
photographer. How false! Today most 
amateurs have two deadlines. One is with 

(Continued on page 60) 
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Industrial Design by David Darvas of Cleveland, Ohio, is a first-rank shot in four tones of gray by a technical master, 
an amateur with something to say, who disagrees with Finley. A picture by Darvas seems to say that amateurs can top professionals. 
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Girls awaiting assignments chat in waiti 


Pretty girls are the product of proper 
ing | room beneath photos of famous mod 


grooming, training, makeup and posture. 


The art of charm and beauty brings in 3 


applicants from all over the country. 


The first models’ agent in the business places 
grooming, intelligence, tasteful clothes, good 


posture above beauty in listing a model's needs 


By JOHN ROBERT POWERS 
Pheote Stery by Nelson Merris 


and train your own models. But few 

accomplishments are as gratifying as 
producing a finished print of Sis or the 
girl next door which portrays her as an 
excitingly beautiful creature. 

Out of your league? Not at all. You 
can produce pictures of “home-grown” 
models which will make you proud and 
will make them delighted! It takes pa- 
tience, understanding, and a sound knowl- 
edge of photography, but the results are 
well worth the investment. 

First let’s see what the professional 
does. Let’s see how he finds his models 
and brings out their photographic best. 

A triumphant salesman comes whoop- 
ing into the studio, delighted with the 
new contract he’s just secured with a big 
agency for its new, say, refrigerator ac- 
count. The campaign will consist of full 
page black-and-white ads in top-ranking 
magazines, the advertisements to feature 
photographs of non-harassed housewives 
being utterly delighted with their new 
snowy-white refrigerators. 


[= difficult, challenging work to select 
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Into the huddle pile salesman, pho- 
tographer, studio head, the formidable 
lady who handles casting, head of the 
properties department, and anyone else 
likely to have a hand in the picture-mak- 
ing. The salesman shows them a rough 
sketch prepared by the agency giving the 
general layout and proportions of the pic- 
ture, the major caption: “It keeps food 
SO good!”—and the approximate appear- 
ance of copy block, logotype, and other 
myriad details. 

The photographer notes that (1) the 
model must not be heavy or tall because 
the refrigerator must appear as large and 
roomy as possible; (2) she can’t be a 
teen-age youngster because the house- 
wife-consumer would prefer to identify 
herself with a sophisticated, adult model; 
(3) she must give the appearance of be- 
ing a woman of intelligence and good 
taste to appreciate what a perfectly su- 
perb product the refrigerator is, and so 
that her endorsement will carry weight. 

The model agency is called and told 
these needs. We select four or five 


trained models who meet the studio’s 
quirements and give them the date and 
hour of their appointment. 

The photographer (or whoever handles 
casting for the studio) looks over the 
models, checks for facial features, parti 
ularly on the side that’s to face the cam 
era, studies their carriage, appearance 0 
intelligence or vitality, and their fitnes 
for the part they’re to portray in t 
picture. He selects the model who bes 
fits the advertising agency’s requirements 
Through previous work with certain mod 
els, he will often be able to select a par 
ticular girl by name. 

Costume suggestions are worked ov 
simplicity of pattern, line, and blending 
of tone with the refrigerator and 
ground being the most essential facto 
The model is shown the agency sketch # 
that she will have an understanding ° 
her part, and then the photographer se 
to work. 

When the account is pleased with 
results, the chances are that ninety pP@ 
cent of the credit is due to the model. 








Assignments as they come in are posted 
on the wall where each girl has own clip. 


John R. Powers looks over pictures of 
his "long-stemmed American Beauties." 


the’s a skilled professional, beautiful, pho- 
genic, familiar with little tricks of pos- 
ing, poised beneath the glare of lights and 
he searching, probing eye of the camera. 
To her, hands aren’t clumsy impediments 
lo be tucked away somewhere; they’re an 
sential part of her storytelling, refrig- 
tator-selling equipment. She’s sure of 
lr appearance and aware of what the 
various sideline coaches are talking about 
when they discuss position, expression, 
lation of model to props, camera, and 
ighting equipment. She must be obedi- 
it, helpful, trusted to play her part well, 
*aving the photographer free to contend 
With his tools and the salesman, account 
‘ecutive, and various folks in the studio. 
No, this isn’t some other world. It’s the 
World of the amateur photographer ex- 
knded to professional proportions. You, 
X reducing it to the scope of your hobby 
~photography—must assume the respon- 
‘ibility of all these people participating 
{the planning and making of the pic- 
Ure. To you, also, falls the satisfaction of 
‘aving done the lot of their jobs well. 


— 


Maureen Zollman's graceful hand posing 
adds charm to this Russeks' fashion ad. 


























Ewing Krainin, assisting, first explains 
to model the mood she is to convey. 


The August cover is born through the 
combined skill of model Betty Under- 
wood and photographer Nelson Morris. 
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Clothing is then draped or pinned for 
perfect fit and so no wrinkles show. 


Your picture may not have to do the 
selling job this one did. It might simply 
be a dramatic or beautiful or arresting 
idea that came to you for a salon shot or 
entry in the camera club competition. 
But try roughing out a sketch of your 
composition to avoid last-minute delays. 
This gives you a chance to plan the pose 
and to line up properties, costumes, and 
necessary lights. You will find this will 
cut shooting time to within the scope of 
the amateur model’s endurance. 

You'll have to substitute your own in- 
genuity for the skill of the model agency 
in selecting and training human subjects. 
The scope of your acquaintances or others 
you can persuade to serve as models is 
probably limited to, at best, five to ten 
attractive women. Professional models 
are, of course, available to you at stand- 
ard fees of five to twenty-five dollars an 
hour, but amateurs seldom avail them- 
selves of this service except when they’re 
quite wealthy or when a large number of 
photographers chip in to foot the bill. 








“Make down rather than make up” is John Powers’ advice, but adept use of 
blemish stick and lipstick brush adds beauty and saves need for retouching. 








ie os Pigg Be 
CLK €E— 
The model helps by presenting the be 
angles of her face and figure to camer 


The things you need most in a model 
are features that lessen the need for re- 
stricting camera angles and reduce re- 
touching to the minimum. Well-balanced 
face and figure, healthy teeth of good ap- 
pearance, satisfactory spacing around the 
eyes, lips and chin in good proportion, ex- 
cellent carriage, an appearance of spark- 
ling vitality and keen, respect-command- 
ing intelligence—these are the points to 
watch for in selecting your model. 

But don’t despair if the girls you know 
aren’t “yoo-hoo” girls. Smartness, neat- 
ness, and interesting irregularities of fea- 
tures are the compelling characteristics 
that finally put a model across. Cold, 
mask-like perfection dooms her to failure. 
You'll find that accentuating facial details 
with lighting is more effective with strong 
angular features than with the cute, pudgy 
type of face. These matters help the ama- 
teur photographer because of his limited 
selection. 

Many of the qualities that produce the 
best models can be taught to the girl who 
happens to catch your camera eye. Cor- 
rection of posture defects and walking, in- 
struction in posing for the camera, care in 
explaining to the pretty subject that she's 
as much an actress in still photography as 
the movie character is in motion picture— 
more so because she must tell an entire 
story with a single pose and expression, 
are factors that bridge the gap between 
an amateur and a skilled model. 

Let’s ask this 18-year-old novice to walk 
across the 100m. Notice how abruptly 
her balance shifts from one foot to the 
other with too much swing in her shoul 
ders and hips? Little grace there. 

Now let’s watch the model who is ex- 
perienced with pleasing the camera 
There’s a smooth fluidity of line, a majes- 
tic, natural, graceful quality that would 
permit you to take an attractive picture 
of her at almost any moment. 

Study the pose struck by the 18-year- 
old when we ask her to model her dress 
for a one-column ad. She has a pleasan! 
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Backlighting is fixed on hair as final 
touch before shooting the cover picture. 


smile, looks at us over her left shoulder 
with her weight on her right leg, away 
from the camera, and with her left knee 
slightly bent. She holds her purse tightly 
under her left arm. Her right hand is in- 
visible to the camera. Not bad for a first 
attempt, but there are flaws the pho- 
tographer must correct in cultivating his 
own models. 

We ask the second girl to assume the 
same general pose, but to correct flaws. 
A pleasant smile over the left shoulder 
again, but note how this girl carries her 
chin higher and thus avoids the accordion 
pleated neck the other one presented to 
the camera. See how one foot is advanced 
slightly in front of the other so that 
proper balance is evident. Notice how 
casually she holds her purse in her left 
hand and lets her right hand rest on it, 
in plain sight of the camera. No tendency 
to hunch the shoulders forward or to let 
the hipline slump forward lazily. 

If a strict formula could be followed, 
this would be the way to create your 
home-grown model: 

(1) Select a girl of intelligence. Then 
utilize that intelligence by sitting down 
with her and telling her, as clearly as you 
tan, the object of your picture. Show her 
asketch if you have one. 

(2) Examine photographs of profes- 
sional models. Study their poses. Copy 
them if you will. You'll find an amazing 
amount of care has gone into each of these 
poses, especially if you correlate them 
with the placement of lights, props, and 
‘amera, and you'll see why this care was 
well placed. 

(3) Bring your best psychology into 
play when handling the model, but don’t 

obvious about it. Be at ease yourself 
'o help her feel sure of herself. A few 
compliments, restraint when her move- 
ment spoils an exposure, quick, pre- 
Planned work, avoidance of having a 
model pose in one position so long the 
stance and expression become wooden— 

(Continued on page 95) 






Interestingly irregular features, an intelligent expression, and the ability to turn 
her best features to the camera are the qualities a girl needs to become a good model. 


Wrong and right in posing: Bending knees sidewards and sitting erect makes 
legs appear more shapely, pose is less awkward, and line of neck is improved. 
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Aerialists, by Fred Miller of the Custodian Administration Department and chairman of the club, typifies the fine work of members. 


E> CLUB IN A BANK 


National City Bank of New York spon- 


sors club for photo-minded employees 


By KATHERINE SULLIVAN 


HE next time you're in a National City Bank in New 
York and one teller says to another: “Are the Shutter- 
bugs or the Flashes ahead?” don’t grab your deposit and 
run. National City’s tellers are not betting on the horses. 
Neither are they indulging in jive contests or double talk. It’s 
all as legal as a dividend. The bank has a camera club. And 
a livelier, more enthusiastic bunch of amateur photographers 
never dabbled in finance by day, developer by night. 
The City Bank Club Camera Society of the National City 
Bank of New York has a long-winded name but a trigger- 
quick interest in the newest and best in photography. In 
4 bright, big quarters at 52 Wall Street, in Manhattan, its mem- 
ee bers meet twice each month to attend special courses in pit- 
torial art, give mutual advice and criticism, or vote on the 


Emil E. Brodbeck, now with the U. S. Signal Corps but formerly newest display of prints lining the walls. 
a general worker in one of the Bank's branches, made this photo. All told, there are eighty members including fifteen of the 
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Chemicals furnished by club, ashtrays, a drawer for rags 
are just a few of the conveniences of the large darkroom. 
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Everett Bassett, a clerk in the general bookkeeping depart- 
ment of the Bank, made this excellent sepia-toned photograph. 


Members looking over the monthly contest entries before 
voting. Service flags hang for members in Armed Forces. 


Where's My Cigar? is another sepia-toned photo, but this one 
is by Max Holan who is with the Commercial Credit Department. 


fair sex, but war has temporarily shortened the roll call. 
Twenty service flags decorate the clubroom and the Society 
is represented in the Signal Corps, Aerial Camera, and Public 
Relations divisions, and even has a member in the Waves. 

One of the largest clubs of its kind in New York’s financial 
district, the Camera Society had a modest beginning. Back in 
1928 a few of the bank employees use? to talk about the 
snapshots they were taking of their kids or gardens. John 
Rossi banded the enthusiasts together, gave brief talks on pho- 
tography. For about five years the membership was pretty 
small. Then print contests were inaugurated; guest speakers 
from other camera clubs came along; exhibitions were ar- 
tanged. More and more National City people joined and soon 
Club President William Lathrop (now assistant head of the 
School of Modern Photography) -was pleading for better facili- 
ties, more chairs, and a water pitcher for the speakers’ table. 
(They’re still minus the pitcher.) 

The National City Bank Club, which mothers a number of 
recreational projects for bank employees, sponsored the Society 
and allotted it special rooms. Members fixed up an attractive 
meeting place and worked like beavers to make a cluttered 
storeroom into a professional darkroom. Today, the Society is 
tolling along on its full share of cylinders, guided by friendly, 
interested officers like Fred Miller, chairman; Frank De Rise, 
secretary-treasurer; John Silk, vice chairman; Edward Fer- 
ographels & cuson, councilor. 

; The members receive substantial, informative training in 
onal City regular courses given each year by well-known experts in the 
a triggel’ @ vhotographic field. Lecturers have included such men as 
| Norris Harkness, camera editor of the New York Daily Sun; 

Sam Grierson, president of the Pictorial Photographers of 

America; Ernest Draper, and a score of others. This season, 

the course is being conducted by B. Earl Buckeley of the 

Studio School of Photography. 

The Society’s array of equipment is (Continued on page 76) 
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Three Coast Watchers tells a simple story of the companionship of 
two boys and their dog—and the water's fascination for all three. 
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Ur|ANIMAL PICTURES 





=Teli a Story 


By BERNARD G. SILBERSTEIN 


House pets and farm animals are worthy of 
your lens and patience. And you'll never 
find a self-conscious subject among them 


tures of the average person is the 

usual self-consciousness on the 
part of the model. When you photograph 
animals, however, there is a happy avoid- 
ance of such a problem. Animals may be 
aware of you and your camera, but you'll 
never photograph a self-conscious cat or 
dog or other animal. 

Another advantage of taking animal 
pictures is that you'll seldom be at a loss 
for a subject. If you don’t own a dog or 
cat, one of your neighbors probably does, 
and will be glad to co-operate with you in 
exchange for some of the resulting pic- 
tures. 

Most persons in large cities have access 
to a zoo, and both city and rural ama- 
teurs will find photo opportunities await- 
ing on farms. With these suggestions in 
mind, everyone should be able to plan a 
course of action in order to get good ani- 
mal pictures. 

The equipment needed to take animal 
pictures is about the same as that for 
other general photo work. You can do 
good work with either a 35 mm camera, 
a 5x7, or anything in between. The dif- 
ferences are in cost of film, ease in re- 
touching the larger negative, and the 
greater definition that comes with use of 
larger film. The smaller cameras are 
easier to handle and normally produce a 
greater depth of field. In the final analy- 
sis, however, you need feel little concern 
over the type of camera you use. Anyone 
of them will get satisfactory animal shots. 

I suggest, however, that a camera with 
interchangeable lenses will prove most 
satisfactory for this type of work. It al- 
lows you to slip on a telephoto lens when 
the subject is a great distance from the 
camera. This use of telephoto, of course, 
will give you a larger image on the nega- 
tive. The principal thing is to be so fa- 
miliar with all your equipment that neces- 
sary adjustments are made automatically, 
and without distracting your attention 
from the animal itself. Animals seldom 
hold one stance long... and it’s the 


O*« difficult problem in taking pic- 








agile photographer who gets the best 
shots. 

The human element is the one that 
probably will cause the photographer the 
most trouble. One requisite in photo- 
graphing animals is patience—and plenty 
of it. And, too, it’s best to familiarize 
yourself with the animal’s habits and 
movements so that you will be able to an- 
ticipate the most interesting and dramatic 
phases of its action. 

Whenever you plan to photograph a 
household pet, try to make friends with 
it before you shoot—because until it be- 
comes accustomed to your presence, you 
aren’t going to get many good pictures. 
For instance, you may discover that the 
dog likes to lie with his nose between 
his paws—and that’s the way to photo- 
graph him. You may find he likes to curl 
up on a favorite rug...or that his 
ears stiffen and he becomes unusually in- 
tent and eager-eyed at certain sounds— 
and that, too, is the way to photograph 
him—in his most characteristic or most 
dramatic poses. Farm animals usually are 
less active and therefore are easier to 
photograph, but you will have to exert 
yourself a little in attempting to pose 
them in ways that will be interesting or 
pleasing, or different. 

The younger the animal, the more pic- 
torial appeal it normally will have. The 
goat in the illustrations on this page was 
but twenty hours old and had great dif- 
ficulty in standing. Awkwardness and the 
obvious misproportions of a newborn ani- 
mal add the element of humor to such 
pictures. You will find that small farm 
animals are easy to photograph because 
they usually can’t move rapidly. 

In taking outdoor animal pictures try to 
simplify the background by shooting 
either from a high angle to eliminate dis- 
turbing elements such as buildings, fences, 
and trees—or from a low angle to make 
the sky the background. 

In the series of photographs of the goat 
and Mexican baby, I placed the subjects 

(Continued on page 79) 
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Take your outdoor pictures from either a very low angle or a high 
angle to eliminate disturbing background elements. Pictures in a 
series can tell more in less space than several pages of writ- 
ten material. Here a story of tranquility, irritation, anger, and 
resignation are depicted by a Mexican baby and gawky-legged goat. 






































































Gjon Mili won a distinctive merit award in the editorial art 
group with this picture of two girls in the rain. The shot was 
taken for Vogue. Alexander Liberman is art director. (No. 249) 


Andre Kertesz’ portrait of a child admiring dolls is one of 
scores of prints in the Art Directors’ exhibit. It was made 
for Glamour Magazine; Cipe Pineles is art director. (No. 247) 


Looking Over the Art Directors’ Exhibit— 


with Victor Keppler 


Expert ranks outstanding collection of prints as year’s top photo news 


news of the season is the Art Direc- 
tors’ Club Exhibition in New York. 
You expect to see a collection of the great 
photographs of the year, and you won’t be 
disappointed. They’re showing a choice 
group of outstanding photographs. But if 
you fail to find the photograph you’ve 
been rooting for as this year’s best—don’t 
blame it on club politics, or accuse the 
art directors of having umpire eyesight. 
Just remember that these pictures are 
picked by a jury of art directors from 
contributions submitted by members of 
the club. Not all the art directors of 
agencies and publications are club mem- 
bers, and it’s possible that your favorite 
was prepared by a non-member. What 
you can depend on is that the photo- 
graphs stamped “Accepted” are worthy 
representations of the finest in advertis- 
ing and editorial photography. 
After its New York run is over, the 
show will go on tour, and I advise every- 
one who owns a camera to see it because 


Pree of tn the biggest photographic 
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the standard of quality is equal to that of 
any other photographic exhibition. There 
isn’t a type of photography missing, and 
every type has many superb examples. 
Although every picture in the show may 
not be a knockout—there’s not a dud 
among them. Every picture is worth seri- 
ous study. 

The Club Medal, highest award for 
each category, was awarded to just three 
photographs. In black-and-white adver- 
tising photography the winner was Leja- 
ren ’a Hiller of Underwood and Under- 
wood Studios; and if ever a decision de- 
served applause this one does. Hiller’s 
dramatic interpretation of a man whose 
vision has suddenly blacked out can be 
described only in superlatives (No. 163). 
The impact of the picture is terrific! 

To achieve his effect Hiller used the 
simplest means possible. The shot is 


- beautifully lighted, in such a way that 


attention immediately focuses on the 
point stressed by the headline. Letting 
the shadow area darken into obscurity 


lends additional emphasis to the message 
while it balances the composition. The 
tenseness of that man’s hand over his 
suddenly blind eyes is unforgettable. 
Lennen & Mitchell prepared the ad for 
the Better Vision Institute, with Hans 
Sauer doing the art directing. 

The second Club Medal is in the realm 
of Editorial Art in Color. This one was 
awarded to Serge Balkin. It is a striking 
fashion shot in color, done entirely i 
tones of black, white, grey, and red, with 
emphasis on the patterned dress and 
novel background, whose red is repeated 
in the belt on the dress (No. 244). The 
picture appeared in Vogue, and was 
mitted by Alexander Liberman, Vogue’ 
art director. 

For black-and-white editorial art, the 
club medal went to Look’s J. Thompsot 
for his famous shot of Mrs. Franklin D. 
Roosevelt rubbing noses with a Maon 
(No. 264). This supremely well timed 
photograph proves again the excellent 

(Continued on page 32) 
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ook Magazine's J. Thompson won a club medal for black-and-white edi- Lejaren ‘a Hiller of Underwood & Underwood won a medal 
orial art with this excellent good-neighbor photo of Mrs. Roosevelt rub- for his portrayal of a man suddenly bereft of vision. Len- 
bing noses with a Maori. Look's art director is Edwin Eberman. (No. 264) nen & Mitchell made the Better Vision Institute ad. (No. 163) 


Valentino Sarra won distinctive merit award in the advertising group for his print of noonday mess at Fort Dix with the boys 
looking over snapshots. Paul F. Berdanier, Jr., art director of J. Walter Thompson, planned this Eastman Kodak ad. (No. 158) 








Serge Balkin took one of the three medal awards 
with this striking fashion photograph made in 
color. It appeared in Vogue magazine. (No. 244) 


Valentino Sarra took another merit award with 
this Hercules Powder ad. Richard S. Chenault of 
Fuller & Smith & Ross was art director. (No. 124) 


Lenny Lautenberger'’s circus shot was used in a 


Home Insurance Co. ad prepared by Albert Frank- 


Guenther Law. 
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King Rich was art director. (No. 123) 


New York Art Directors’ show sets high photo standard 


quality of work done by news camera- 
men. To many this may look like a lucky 
snapshot, with the greatest interest in the 
personalities involved. But the art direc- 
tor judges recognized its fine composition 
and technical excellence, while they 
proved that humor needn’t be rationed 
nor banned for the duration. The respon- 
sible art director was Edwin Eberman of 
Look, Inc. 

While no club medal was given for ad- 
vertising color photography this year, two 
photographs were given awards for dis- 
tinctive merit—one by Valentino Sarra, 
the other by the U.S. Army Signal Corps. 
The Signal Corps Kodachrome (No. 117) 
could have been made only by the Army; 
and it proves that the Army often can do 
as magnificent a job in photography as 
it can in its other services. The swim- 
ming jeep tells a story of Yankee in- 
genuity that makes sweet music to an 
American ear. The color conveys hon- 
estly the mud and filth which the army 
meets and conquers in .its jungle war- 
fare. Army policy forbids publication of 
the name of the photographer. 

Leon Karp of N. W. Ayer & Son is the 
art director who selected the shot for the 
Goodyear Tire and Rubber Company. 
Richard S. Chenault of Fuller & Smith 
& Ross Company art directed the Her- 
cules Powder Company ad by Sarra, a 
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An advertisement reptuated irom Foerune, March, 14 


study in various tones of green (No. 124), 
Three other awards for distinctive merit 
were given to black-and-white. photo 
graphs. In the Editorial Art Department, 
Gjon Mili won one with his shot of two 
girls in the rain (No. 249). This is a 
typical Mili action shot, and in my dic. 
tionary, typical Mili means good. 

Famous for his studies in stroboscopie 
light, Gjon Mili here has chosen to use 
controlled action for his models with the 
rain providing the drama. Again, Vogue 
and Alexander Liberman are responsible, 

In the advertising category for black- 
and-white photography, awards for dis- 
tinctive merit went to Valentino Sarra 
and the Associated Press. Paul F. Ber. 
danier, Jr., is the J. Walter Thompson art 
director who picks them for Eastman Ko- 
dak Company, and this one is mighty 
good picking. The photograph (No. 158) 
shows noon mess at Fort Dix with the 
boys looking over snapshots. The picture 
is as genuine as the situation it portrays. 
No phony male models made up to look 
like soldiers. These boys are GI and 
they look it. 

The Associated Press photograph, also 
given an award for distinctive merit, is 
another soldier picture. This one (No, 
147) combines a smile and a heartthrob, 
That little fellow snuggling up to the sol- 

(Continued on page 34) 














James Viles made this photograph in color of the little singer and her grand- 
mother in the nursery. The Hazard Advertising Company and its art director, 
Hal Johns Benson, used it in an American Cyanamid Company ad. (No. 128) 
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Associated Press won a merit award for this soldier picture that combines a smile and a heartthrob. The little fellow snug- 
gling up to the soldier tells a poignant story of children whose fathers have gone to war. Tenderness, compassion, humor, 
virtually every good human emotion is portrayed. Jeanette Moser, Bloomingdale's ad manager, gets the credit. (No. 147) 














Rouben Samberg made this delightfully different combina- 
tion profile and full face portrait in color for Harper's 
Bazaar. Alexey Brodovitch was the art director. (No. 269) 


George Karger of Pix made this stunning dance photo in color. 
It is a Collier's entry. U. L. Calvosa art directed it. Spacing 
of the figures gives the picture a muralesque effect. (No. 233) 
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U. S. Army Signal Corps took the Kodachrome from which this black-and-white print was 
made. It won distinctive merit. The swimming jeep tells a story of Yankee ingenuity that 
makes music to American ears. Army policy forbids naming the photographer. (No. 117) 





Gijon Mili's black-and-white shot of a 
girl with foamy bubbles in her hair is 
called one of the best in the show. 
was photographed for Vogue. (No. 251) 


H. Landshoff made this gay picture of a 
laughing girl playing the concertina—for 
Harper's Bazaar. Its humor and lighthearted 
it memorable. 





Richard Beattie 
sincere expression. 
Edward Fisher of Benton & Bowles made 
the shot into a Prudential ad. (No. 146) 


Leo Aarons made this paratrooper shot 
for MacFarland, Aveyard & Co. Alfred C. 
Strasser was art director. 


was Curtis Publishing Co. (No. 150) 


Charles Faldi and 


dier tells a poignant story of children 
whose fathers have gone to war. If every 
soldier in the picture had been a trained 
actor he couldn’t have given a better per- 
formance. 

The sympathetic smile on the man 
against whom the child is leaning; the 
half questioning, amused grin on his 
neighbor to the left; and the man in the 
middle background who yearns over the 
child so you just know he too has left 
one at home—this is genuine heart ap- 
peal. Tenderness, compassion, humor, 
practically every decent human emotion 
is present in this picture. 

Jeanette Moser, advertising manager of 
Bloomingdale’s, prepared the ad. 

That finishes up the awards to prize 
winners at the Art Directors Club Exhi- 
bition. But did you ever agree 100 per 
cent with the judges of a contest? Did 
the judges ever agree 100 per cent among 
themselves? Personally, I think their 
choice was excellent, but there are many 
more that I consider “winners.” It’s no 
easy task to award these prizes. With 
nothing but good material, the choice is 
even harder than at lesser shows. If the 
jury doesn’t believe a picture is of prize 
winning caliber, they don’t accept jt for 
exhibition. Every picture they accept, 
they exhibit. Space doesn’t permit me to 
show you every picture I like in the 
show; but I do want to talk about those 
that appealed to me most. 

Let’s start off with the colorful cir- 
cus picture by Lenny Lautenberger (No. 
123). The advertisement was prepared 
by Albert Frank-Guenther Law for the 
Home Insurance Company, and King 
Rich was the art director. The color has 
the dazzling brilliance of the circus it- 
self; while the elements—the clown, the 
bareback rider, and the white horse— 
all typify the glamour of the big tent. 
The picture as a whole is as attention- 
arresting as the calliope when it blares 
its way around the arena. 

The Hazard Advertising Company and 
its art director, Hal Johns Benson are 
responsible for preparing the fine color ad 
for the American Cyanamid Company 
(No. 128). James Viles was the photog- 
rapher. The little singer in the nursery 
and her grandmother are well cast. They 
even seem to share a family resemblance, 
although both are professional models. 
The rapt expression on the child’s face, 
and the proud look on the grandmother's 
show the directing talent of the pho- 
tographer to advantage. 

While beautiful women are not extraor- 
dinary picture material, a combination 
profile and full face portrait treatment of 
a single model is! Like Picasso, Rouben 
Samberg has experimented with this 
form. He made the color picture (No. 
269) for Harper’s Bazaar, whose art di- 
rector is Alexey Brodovitch, and it is dif- 
ferent and delightful. 

Perhaps the success of these photo- 
graphs will inspire a medal for the “Un- 
usual in Photography” at some future 
show. Strange themes and different 
treatments are the exception in any but 
purely experimental photographic exhibi- 
tions. But if an organization as well es 
tablished as The Art Directors Club were 

(Continued on page 78) 
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HOW THIS PICTURE WAS TAKEN... 


\yLANETARIUM PHANTASY was 
made in the Philadelphia Planeta- 
rium, Franklin Institute, by W. 

Eugene Smith. His light source was a 
single 200-watt Mazda lamp placed on the 
floor. The bulb cast the shadow of the 
Zeiss optical planetarium projector and 
the shadow of the model (Mrs. Smith) on 
the hemispherical screen which consti- 
tutes the dome’s ceiling surface. 


The concentrated filament of the light 
source accounts for the comparatively 
sharp shadows on the wall. 

The model was not in the same plane as 
the projector, but was placed closer to the 
light source. This makes her shadow 
larger by far in proportion to the shadow 
of the projector than her actual size 
would warrant. A plank shielded the 
camera from the light. 


Smith had just completed a thirty-six 
hour assignment in the Planetarium mak- 
ing star-pattern pictures for Life maga- 
zine when he got the idea for this shot. 
He spent two hours making ready for the 
one exposure he took—shown here. 

Smith used his Contax II camera with 
f 28 Biogon lens wide open on Eastman 
Plus-X film. Exposure was of several 
seconds’ duration.—fe 
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odels must look unposed (see above). Give 
em something to do. Rehearse as often as 
ecessary. Shoot when key moment arrives. 


the girl next door for a model and who 
can make a reasonably accurate exposure 
and then turn out a good print. 

Let’s look in on Fritz Henle, famous 
fashion photographer who favors this sim- 
pler system, and see how we can profit 
from his technique of simplicity. 

Fritz Henle isn’t just any cameraman. 
He has been employed by governments to 
show their participation in the war, by 
industries to make a picture record of 
their activity, and by innumerable adver- 
tising agencies and publication editors to 
make pictures for special purposes that 
include quite a bit of fashion work. 

But when Fritz Henle has a fashion job 
to do—though he often works in his stu- 
dio—he prefers to do it the easy way and 
the way that produces the finest results 
with the minimum amount of trouble and 
effort. He shoots out of doors in daylight 
and with a Rolleiflex, and more often than 
not his camera and exposure meter are 
his only tools. Such is the simplicity of 
his outdoor method that he frequenily can 
do a whole series of shots in a quarter 
of the time he would need if working in 
the studio. 

Naturally most of his fashion pictures 
are made with—or of—professional mod- 
els, but that doesn’t mean that his meth- 
ods will not apply to your pictures of your 
favorite model or your sister even though 
she may never have posed for anything 
but snapshots before. Naturally too, the 
plan by which Fritz Henle works will 
help to make all your outdoor portraits 
better whether the shot includes the full 
figure or only the face. 

First of all, notice that Mr. Henle al- 
most always has his models doing some- 
thing. Oc-asionally an advertising agen- 
cy’s layout forces him to spot them in po- 
sitions that make it practically impossible 
to show any definite reason for their be- 
ing where they are. But when he has a 
freer hand, the picture itself includes 
some good proof of why everything is 
where it is and why the picture was made. 
Just posing for the sake of a photograph 
isn’t enough. 

But let’s look at outdoor portraits as the 
Henle fashion plan makes them. In the 
shot of the Army nurse, which is being 
used as a recruiting poster, it was decided 





These props help sell dresses because they 
suggest the fun of the game. However, props 
must not distract attention from the clothes. 
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Careful planning of action, props, pose, 
and a simple setting keep these bathing 
suit photos out of the just-a-picture class. 


College fashions, like other specialized groups, must look appropriate as to setting 
and models. Note simple background. Henle usually shoots out of doors and in eoy- 
light. More often than not his Rolleiflex camera and his exposure meter are his only tools, 
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Posing your model near a statue makes the setting unmistakably urban and gives 
the model something to do, even if it is nothing more than looking at the statue. 
Reflected light from base can be used to fill shadows. Don’t let statue dominate. 
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Recognizable scenes—such as Radin City 
setting above—suggest that suits illus- 
trated are planned for city street wear. 
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High frontlighting emphasizes face of 
this Army nurse recruiting poster. Wide 
aperture throws background out of focus. 


i 


that the uniform was less important than 
her face, though the insignia should show 
plainly. A wide aperture was used to 
throw the background out of focus and 
high frontlighting of the kind so often 
seen in studio portraits placed full em- 
phasis on her face. Note that there is no 
trace of camera consciousness. In this 
portrait, the meter reading was taken 
from within a few inches of the face and 
the latitude of the film took care of the 
remainder of the print area. 

But to get to the fashion pictures. If 
the problem is to show a street suit, it 
would be silly to make the picture on a 
farm with the model holding a milk pail 
or posing uncomfortably in a hayfield. 
The clothes were made for city wear and 
the pictures should include at least a hint 
of city to make everything hold together. 
It may be a recognizable bit of a familiar 
scene like the three girls in Radio City— 
a shot incidentally that had more than 
just a fashion purpose as it was made for 
a publication that was connected with the 
location. Or you can use a wall of the 
park provided the sidewalk shows enough 
to prove the urban setting, or pose your 
model near a statue or some other ob- 
ject that is unmistakably “city.” If it is 
a statue that you choose, the figure and 
sometimes its stone base can be put to 
work in several ways. 

First, it shows the general appropriate- 
ness of the location and then it supplies 
the model with something to do, even if it 
is nothing more than looking at the figure, 
and sometimes the light reflected from the 
base may be used to fill in the shadows 
and make a better balance between the 
highlights and the darker areas. But re- 
member that the statue is only a setting, 
a prop that is much less important than 
the model and her attire. It must be 
played down by either focus or lighting, 
and usually the lighting is the better way. 
If the girl’s face is well lighted from the 
front and the face of the statue is in 
shadow, the attention will be held where 
it is wanted and there can be no mistak- 
ing what you wish the picture to show. 

For many types of clothing other props 
are required. The dress may be obviously 
for sportswear, but the addition of golf 
clubs or a tennis racquet in a way that 
looks as though she were really going to 
play the game will make the picture have 
far greater appeal in selling the product. 
However, you must not forget that you 
are showing the clothes rather than the 
girl or the sports equipment. She and the 
props are there only to add to the effec- 
tiveness of the picture in creating a desire 
to buy that one dress. The idea that the 
game is fun and that the girl is attractive 
all play their part in conveying the im- 
pression that the dress will help its pur- 
chaser both to have more fun and to 
look more fascinating while she wears it. 

For that reason a working distance that 
devotes more of the picture area to the 
clothes than to the face and which al- 
most slips the props in unnoticed is best. 
Perhaps placing the game tools near the 
camera and thus showing them less 
sharply will be the solution, or maybe 
you will prefer to put them in the fore- 
ground and print them down a little 

(Continued on page 93) 





so often 
full em- 


supplies 
ven if it 


from the 
shadows 
een the 
But re- 
setting, 


lighting, 
ter way. 
rom the 


a little 


THE COWBOY AND THE LADY 
By Edwin C. Rosenberg 


Excellent dynamic symmetry is achieved by the lower diagonal leading to the 
two figures on the main diagonal. The upper rail and the children looking at 
each other hold the interest in the picture. (For Technical Data see page 64) 





A wrecked photo lab is no excuse for not getting out pictures in the AAF Training Command. At Yale the men learn to use substitute 
chemicals and equipment. Photo of P-47 Thunderbolt was made with pinhole camera, was developed and printed in “ersatz’ solutions. 


Cl PHOTO MAGIC 


IVE a man a $250,000 plane in which 
to fly over tomorrow's “target for 


tonight.” Hand him a $3,000 aerial 
camera with which to freeze his objective 
on film. And then, when his mission is 
completed, break his heart because the 
laboratory in which he was to develop his 
negatives has been destroyed by enemy 
action. 
Such frustration may have been a possi- 
bility two years ago when war photog- 
raphy was somewhat of an incubator 


ERSATZ EQUIPMENT. Demonstrating what they would do if a 
bomb had wrecked their photographic equipment in their absence, 
the AAF Cadets mix their developing solutions in mop buckets . . 


baby. But today, thanks to an emergency 
photography course taught at the Army 
Air Forces Training Command School at 


Yale University, the photofinishing show 


goes on, come what may. 

It’s all due to lessons in GI Magic that 
make it possible for AAF photographers 
to develop and print aerial films at Army 
doubletime speed despite loss of the lab 
and all the lensman’s chemicals. To most 
home photographers, developing pictures 
under such handicaps would seem as in- 


soluble a problem as firing a gun without 
cartridges. But that’s only because of an 
ignorance of the relation of photographic 
chemistry to the world around them. 

No metol for developing? No hypo for 
a fixer? Don’t throw in the towel, brother 
—not if you’re wearing khaki! There's a 
whole reservoir of the stuff less than a 
thousand yards from your plane. Think 
hard. That’s right, Mister—the base hos- 
pital! 

Experiments have shown that ordinary 


. and, pretending their normal heating equipment is not func- 
tioning, they heat water over an open fire so their developing 
and printing chemicals will dissolve. 


Inverted canvas water tank 





ordinary 


not func- 
eveloping 
ater tank 


ww 


Another shot taken with pinhole camera shows aviation cadets operating generator used with 
field photo setup seen in rear. Print was developed in solution of hydrogen peroxide and lye. 


Air Force men learn to develop and print 


even when lab and chemicals are destroyed 


Official U.S. Army Air Forces photos by AAF Training Command . 


hydrogen peroxide from the antiseptic 
shelf will prove a working substitute for 
metol. Sodium thiosulfate, used as a rem- 
edy for athlete’s foot, also can be ob- 
tained from the medico’s medicine chest 

. as well as boric acid and alum—other 
chemicals needed to concoct a substitute 
fixing solution. 

The hospital’s entire inventory can 
prove a chemical bonanza for the desper- 
ate photo lab man. Should an accelerator 
be needed to complete the developing 


can be used for darkroom. 


from a cardboard box and a piece of window glass. 
chief is used to diffuse the light. An aerial roll film developing as- 





Improvised contact printer is made 


process and none be available, the GI 
soap will achieve results. 

Many other substitute photographic 
chemicals used in hospitals include. ace- 
tone, citric acid, nitric acid, ethyl alco- 
hol, glycerin, hydroquinone, lead acetate, 
potassium bicarbonate and others— 
enough to enable the photoman who re- 
members his formulas to improvise an 
emergency brew that will develop his pic- 
tures in a hurry and get him by until 

(Continued on page 85) 


A handker- _— board. 


Pinhole camera was made from chemical can 
with hole in lid. Pinhole was made in black 
paper covering hole. Second paper acted as 
shutter. Exposures for both pictures above 
were 30 seconds on fast panchromatic film. 


sembly is made from two salvaged film > ee and four pieces of 
Rifle ramrods support the spools. 
printer is made from an old hypo keg. Lens from Graphic is used. 


Finally, a projection 
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S/Sgt. Jack Lieberman of Columbus, Ga., frames a 


Nicholas Morant of Westmount, Que., captures space 
sundrenched church with trees and a dark sky. 


and time by sharpness of figures, blurred background. 


IDEAS FOR Vacation Pictures 


Here are sixteen suggestions for cam 
era targets when sunshine and the 
outdoors beckon 


For Technical Data on Pictures 
in the Salon Section see page 64. 


Albyn Mitchell of Newburgh, N. Y., conveys# 


Young Explorer by Fritz Henle tells of boys, boats, feeling of movement, sunshine, freedom, 
the smell of the sea, and the urge for adventure. space by backlighting and a high viewpoint 
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Bill Ficklin, Ithaca, N. Y., dramatizes lake boating by aim- 


ing into the sun to give sparkling water, translucent sails. 


Fantasia by George Wenchel of Inyokern, Cal., tells 
of great distance, nature, youth, and imagination. 


Walter Luther Hansen, Kenosha, Wis., uses 
a low horizon line for simplicity and youth. 


Letting the girl enjoy the view without dom’ 
nating it is Leon Cantrell’s snapshot technique. 
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imposing picture of modern farming. 


Arthur Rothstein of New York, N. Y., makes an 
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S/Sgt. Jack Lieberman’s camera laughs at wet Upsoaring pelicans by Bill Ficklin is held to- 
evelashes, dripping cars, and swirling water. gether by grass in corner and darkened edges. 





Unusual angle, framing, strong sidelighting, and the rep- Mrs. Nicholas Morant combines pretty 
etition of line make this a fine picture by Rolf Tietgens. girl, pattern, and low camera angle. 


Late afternoon light adds contour and richness to this photo by James N. Meyer of La Crosse, Wis. 





eld to- 
edges. 











Bill Ficklin holds his camera very low andtilts up and at an angle to achieve this simple pattern effect. 





Take pictures on her vacation? 


Oh, no, said Life’s Marie Hansen 


Editors’ note: When Marie Hansen was taking 

pictures for Life in Hollywood, Metro-Goldwyn- 

Mayer’s Joe Pasternak decided she’d be good in 

front of a camera as well as behind one, forth- 

with ordered a screen test. It was fun acting 

for two minutes opposite Walter Pidgeon, but 

Miss Hansen turned down the offer of a con- 

tract. A few weeks later she boarded a train 

for a Nevada vacation, where she took snap- 

shots, including those shown on this page, and 

wrote the article that follows. Next scene: three 

weeks later. Miss Hansen is in the office of 

' ' , PorpuLaR PuxHoTocraPHy. Someone suggests: 

Vacationing on a dude ranch, Marie Hansen started carrying “Marie, why don’t you pose for a color photo- 

her camera around “just in case." Soon she was using it. graph for us; we'll have Gordon Coster take it 

and we'll make pictures on location to show 

how the photograph was made.” Said Miss 

Hansen: “O.K.” Said Coster: “O.K.” When the 

Kodachrome came back, said PopuLar PHOTOG- 

RAPHY’S staff: “O.K!” To see how a photographer- 
actress-model is as a writer, read the story. 

* 2 8 

AKE pictures during the next month? 

Certainly not, I said to myself as I packed 

for my first vacation in three years. Of 

course I took along my camera case, to be pre- 

pared should Life assign me to a western story 

before my return to New York, but I was con- 

vinced that, for my relaxation to be complete, 

I must shove all ideas of taking pictures to the 

back of my mind until the day came when I 

would pick up my Rolleiflex, Graphic, or Con- 

tax and begin again the news and features pho- 

to-reporting which is my job. 

I did not foresee the photographer’s tempta- 

| <> tions spread all about the spot I had selected 

) Apis iA for my holiday, but I was conscious of them as 








A water tower by a railroad track, telegraph lines and all, 
plus a yellow filter, makes a composition in black, white, gray. 


A doorway frames a ranch scene. Side- Just a record of a happy ranch scene, this shot has a warm charm 
‘ighting, dark shadows give picture depth. because of the sharp silhouettes against the simple gray background. 


Marie Hansen, who looks like a model, took these pictures, and ..... 





soon as I rode into historic Washoe Valley, 
Nevada. I fought them from the first day ] 
walked from the ranch house at the Tumbling 
DW to look up to the Sierra Nevada Mountains 
towering to one side, or to watch the mares and 
colts living their lazy existence just beyond the 
water tower to one side of the rambling Virginia 
and Truckee Railroad tracks. 

Inevitably, subtly, but as surely lured as the 
proverbial busman who took a ride on his day 
off, I began to consider the compositional pos- 
sibilities of this group of poplar trees, to evalu- 
ate light conditions at different times of the 
day, to see potential pictures everywhere I 
looked. 

At first I resisted all temptation to take my 
cameras from the case. Ill just look, I'd say to 
myself. Ill sit in the saddle and just imagine 
what that long view of the valley would look 
like on Kodabromide 2. 

When I discovered Dore Wood, owner of the 
Tumbling DW, was formerly a photographer for 
Pan American Airways our away-from-the-shop 
shop-talk was added to the influences breaking 
down my determination to spend a camera-free 
vacation. We'd sit around of an evening dis- 
cussing Life photographers’ use of the Rollei, 
unusual experiences in aerial photography, fine- 
grain developers, photo annuals. . . . We’d look 
at the suede-soft salon prints he had made in 

ee en >. his pre-ranch days. And once in a while we'd 

‘ rea oe speculate on unexplored pictorial potentials 

within a short horseback ride of the ranch. But, 

Gordon Coster, getting ready for a color picture of Marie Hansen in her I assured myself, this is only chatter to quiet 

vacation-on-a-ranch clothes, uses a pin to tuck in a fold in her blouse. The the itchy trigger finger of a camerawoman tem- 
totem pole was discovered in a Boy Scout Camp, as though made to order. porarily content away from the job. 

Then, one day, there (Continued on page 92) 


ows, and a low angle to place model and totem pole against The viewfinder (a special one of black-painted sheet 


The setup was simple: a silvered reflector to fill in the shad- 


the sky. Coster tried several poses in his groundglass. brass) showed Miss Hansen like this. Coster, using a meter, 


exposed at 1/25 at #8, #9 and fil. Best: #9, right. 


----- Marie Hansen, photographer, posed in front of the camera for this 





page 92) 
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| SUNSETS, SUCH AS THIS ONE BY MIKE ROBERTS, WILL KEEP VACATION MEMORIES FRESH = a ws 
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NORTH AMERICAN BIRDS PHOTOGRAPHED WITH SYNCHRONIZED FLAS 





Male Cardinal at nest. This series of pictures was taken by Hal H. Female Baltimore Oriole. Harrison used one. G-E flashbulb at the 
’ Harrison, president of the Audubon Society of Western Pennsylvania. camera, synchronized and controlled remotely, for these color shots 





Baby Robin in Goldenrod. Harrison stresses need for patience in bird Catbird. Flash made it possible to shoot these Kodachromes on dul 
photography; he has spent as much as ten hours awaiting one shot. days, f8 at 1/100, also made it easier to stop fast bird action 





Male Hooded Warbler. Harrison works from a blind, says bird's in- Female Yellow Warbler. Harrison's knowledge of bird habsts hel? 
stinct to return to nest increases as time nears for young to hatch. him immensely. All these color shots were taken in Penmgylvanie 
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Crd Photography 


By HAL H. HARRISON 


President. Audubon Society of Western Pennsylvania 


Synchronized flash. operated from blind 


by remote control. gets results 


ENTERED the bird blind at 7 o'clock that beautiful 
| June morning. My camera was set thirty feet away, 

focused carefully on the nest of a cardinal in a briar 
patch. The nest, built of twigs with an inner lining of 
rootlets and grasses, contained three healthy youngsters 
that had hatched almost a week before. The adult birds 
were both nearby scolding me for my encroachment on their 
territory. I had checked the remote control. Everything 
was in perfect order. The situation was pleasing. 

Five o’clock that afternoon, ten hours later, I was still 
waiting for a picture of the female bird. A fearless male. 
faithful to his children, had spent the day packing big green 
caterpillars into those wide open mouths. He had fed no 
less than forty times. I had shot all the Kodachrome of him 
that I wanted, and I had exposed a pack of black-and-white The author was forty feet away from this wood thrush when 
film. But I needed at least one good color shot of the female he took the picture. The camera, however, was only three feet 
to complete my story of this nesting. away. Flash apparatus was fired by remote control from blind 

All day she had tantalized me. She would come into the 
briar tangle with a worm in her mouth, work her way toward 
the nest, and then fly away with a loud chipping when the 
sight of my camera frightened her. The male quit worrying 
about that camera hours before, but not the madame. 

My patience was beginning to break. Although I had 
water to drink, I had not eaten since 6 o’clock that morning 
And there is nothing that will break a bird photographer’s 
vigil quicker than an empty stomach. 

The end came quickly. From a perch on a nearby tree, 
the female suddenly made a lunge for the nest. She landed 
on the side, shoved a worm into the mouth of one of her 
babies, and was gone. I had probably five seconds time in 
ten hours of waiting to get her picture. In this particular 
instance, I got it: a beautiful Kodachrome of a female 


\bulb at the 


color shots 


Flicker’s nest is reached with ladder which holds camera 
firmly. Photographer Harrison has just descended ladder 
after focusing. He carries auxiliary synchronizer battery. 


Baby flickers beg for food as adult contemplates camera. 
Photo was taken with Zeiss Maximar and flash operated by re- 
mote control. This photo is the result of setup seen above. 





56 


cardinal with her ragged crest raised. But 
I could have missed her easily. Indeed, I 
have missed many times. 

That little story is by no means an 
exceptional one. I should say it repre- 
rather typical day in the life 
of one who has chosen to record the lives 
of wild birds in color and in black-and- 
white photography. In fact, that one was 
for in spite of the long 
hours spent inside that sweltering hot 
bird blind, I did come away with the 
pictures I wanted. Among my note-, I 
have other stories that tell of still more 
time spent to gain much less. 

But before we tell any more tales, let 
us take a-bird photographer apart and 
see what makes him tick. I have dis- 
covered that my field is by no means 
overcrowded. And I think I know why 
Good pictures of wild birds represent 
much hard work There is no easy road 
to success, even for the most expert. 
This is said with no desire to be dis- 
couraging, but rether with a hope that 
those who enter this field will do so with 
a knowledge of what lies ahead so that 
the failures that are inescapable will be 
expected 

Because there 1 


sents a 


a ‘success story 


a dearth of bird pho- 
little to be found 
among contemporary writings that will 
especially the one who 
wishes to record his subject in natural 
Thus, a great deal of the work 
experimental. Ten 
years from now bird photographers may 
look back on the early 40’s as the years 
of pioneering in color work with birds. 

If I have contributed anything to the 
knowledge of this subject, I feel that it 
is in the use of synchronized flash. For 
years I have heard the moans of nature 
photographers when they awaken to find 
the sky overcast. No sun today meant 
no pictures today. And since nests serve 
as the principal decoys to attract birds 
camera, and since birds 


tographers, there is 


aid the beginner 
colo! 


being done today is 


in front of a 
usually build their nests in shaded places, 
proper lighting has been a_ constant 
bugbear. 

I use flashbulbs for as well as 
black-and-white All Kodachrome re- 
productions used as illustrations for this 
article: were taken with the aid of syn- 
chronized flash. It is only a matter of a 
little experimenting with camera 
to calibrate the power of the bulb plus 
the distance from the subject with the 
aperture plus the time 

In addition to adding the much-needed 
light in bird 
flash serves another very important pur- 
ii permits a faster exposure. And 
this is another point that has always 
bothered bird photographers. Since birds 
are almost constantly on the move, the 
problem of action, especially 
with a slow film such as Kodachrome, is 
perplexing S:nchronized flash solves it 
Practically every color picture I expose 
is at 1/100 second, an unusual speed for 
Kodachrome, 
is stopped down as 

So much for light. Let us consider 
Since I use flashbulbs, tele- 
definitely out. I must work 
fairly close to my subject in order to get 

(Cont ed on page 89) 
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Photo by C. W. Mct. 


C. W. McC., Oklahoma City, Okla., and 
E. J. B., Grand Forks, N. Dak.—These 
two pictures by different photographers 
represent overlapping problems. The 
lighting—with dark shadows on the man 
—is good masculine treatment but softer 
shadows would have been preferable on 
the woman. The somewhat diffused light 
on the mnan would have been more flatter- 
ing to the woman than the hard light that 
was used. No woman wants the wrinkles 
around her eyes and neck to show in a 
picture. But lines add character to a man 
and sharp definition is appropriate. The 
dark background for the man’s white hair 
is well chosen and the light background 
seems younger and more lighthearted for 
the woman. The almost straight front 
light on the woman is far less interesting 
than the sidelighting of the other photo. 
And last but not least, the man’s expres- 
sion is better because he is not looking at 
the camera. The woman’s self-conscious 
smile is emphasized by the fact she is 
“mugging.” Had she looked away from 
the lens she would actually have been less 
self-conscious and this would have shown 
in her face. 

* * & 

D. J. D., APO, San Francisco—This 
picture is indeed headed toward salon 
quality. The rich, sparkling tones lose no 
detail and impart a rippling, wet impres- 
sion to the water. The sky, which does 
show cloud detail in the original photo- 
graph, could have been darkened still 
more—to add dramatic quality—by using 
a red filter instead of dark yellow as 








Photo by E. J.B 


mentioned in the accompanying technical 
data. A native boat in the right fore- 


ground is the only real improvement that 
could be made in this photo. 
* * * 


H. A. T., San Francisco, Cal.—This is 
almost a very nice photograph. The angle 
of the windmill! is good and the clouds are 
excellent. The placing and the lighting, 
are both at fault, however. Had you 
moved about twenty feet back so that the 
branch that just appears in the upper left 
corner came still further down and across 
the picture you would have had a still 
better frame and you would also have had 
a better-placed composition. A windmill 
is part of a landscape and should be 
shown as such, rather than as a huge dark 
monster. The lighting defect brings up 
the problem of the infinite patience need- 
ed to make a good photographer—the abil- 
ity to go back until there is a good sky 
and good lighting. Ideally there should 
have been strong sidelighting to make the 
bricks sing in the sun and to emphasize 
the octagonal shape of the tower. 








Photo by D.d. D. 








Photo by H.A.7 


@ ete of bet 


Oo, -S es hs 


o 
©. 








*hnical 
t fore- 
nt that 


This is 
e angle 
ids are 
ghting, 
id you 
hat the 
per left 
across 
a still 
ive had 
indmill 
uld be 
ge dark 
ngs up 
e need- 
he abil- 
90d sky 
should 
ake the 
iphasize 


- 


IN AND OUT OF FOCUS: 2ezc2.... 





Self-protection 


A PHOTOGRAPHER was taking a number of 
expensive flash pictures. His eyes were 
beginning to bother him so he told his 
subject he thought he had better quit for 
a while because the flashes were making 
his eyes hurt. His subject replied, “Oh, 
you shouldn’t let a little thing like that 
bother you; just close your eyes before 
the bulbs go off, like I do.”—Dick Rochon, 
San Antonio, Tex. 


Infrared 


INFRARED LAMPS—to most photographers— 
mean either picture-taking by means of 
infrared radiation or rapid drying of neg- 
atives. To industrialists, infrared lamps 
mean a tremendous saving of time in the 
production of tanks and other motor ve- 
hicles. Banks of infrared lamps, with 
hundreds of individual lamps in each 
bank, are trained on freshly painted ve- 
hicles as one of the final steps in a pro- 
duction line to bake the paint completely 
dry within a very few minutes. 


GI in the Lab 


WHILE ATTENDING the Army Air Force 
Photographic School at Lowry Field, Col- 
orado, I witnessed the following incidents. 

While in the projection printing room 
one day one of the GI’s couldn’t get a 
projection print in focus. After numerous 
test prints he complained to the instruc- 
tors. 

For devilment’s sake the boys in the 
group suggested he go to the chemical 
mixing room and get some “focusing 
fluid.” He dashed to the chemical room 
and returned with a prepared solution. 
Whatever he brought back did not help— 
but to save his embarrassment that GI 
swears it worked. 

One day during the printing of aerial 
negatives someone jokingly remarked, 
“Look at the wonderful latent images I 
have. Numerous students’ gathered 
around this prankster to see the latent 
images. Naturally they didn’t see a thing. 
But the group noticed one student slyly 
holding an exposed piece of chloride 
paper up to the safelight actually looking 
for latent images.—Cpl. Walter Benson, 
Langley Field, Va. 


X ray at War 

X RAYS HAVE ALSO been drafted and are 
now serving with our armed forces the 
world over. A portable X-ray unit finds 
essential use on many of the battlefronts 
in the prompt examination of casualties 
by means of a fluoroscope. With the aid 
of this equipment, doctors can quickly lo- 
cate a bullet in a wounded soldier, saving 
Precious time that often means the sol- 
dier’s life. Every person entering the 
armed forces since the spring of 1942 has 
had an X-ray examination of the chest. 
For this mass-production job, small-sized 


X-ray films are used which are only four 
by five inches. The small films reduce the 
cost of these examinations tremendously, 
as the “normal” size film used to X-ray 
chests is fourteen by seventeen inches. 


Aberration 


STOPPING A LENS down may result in less 
sharp pictures. Light is diffracted, or 
bent, as it passes the edges of the lens 
diaphragm, and this may cause consider- 
able fuzziness in the image if tiny aper- 
tures are used. 


Now, Mr. Beck? 


ONE OF THE large Protestant denomina- 
tions was holding its annual state conven- 
tion in Indiana. Anticipation of a large 
crowd for Holy Communion caused 
church leaders to arrange for the service 
to be conducted in the local high school. 
The pastor, Rev. Robert T. Beck, also 
made arrangements for a photographer 
to take a picture during the service. In 
advance, the minister explained exactly 
what the cameraman was to do—from 
where he was to take the picture and at 
what point in the service he was to make 
his exposure. 

The service was held as scheduled and 
during a solemn part of the service, when 
all was quiet, the cameraman startled the 
large congregation when he broke the si- 
lence, yelling across the hall, “Mr. Beck, 
is this when you wanted me to take the 
picture?”—J. Edward Moseley, Spokane, 
Washington. 


Color on the Air 


THE “NEW” INDUSTRY, television, has spent 
$30,000,000 in research since 1925, and 
after the war will become almost as im- 
portant as radio is today. Long-distance 
broadcasts are planned with booster 
stations every forty to fifty miles apart. 
Incidentally, a recent German news 
broadcast announced that color television 
had just become practical. Actually the 
first successful color television had been 
demonstrated in the United States more 
than ten years ago. 


Shopper 
AT THE TIME I was a clerk in the photo 
supplies department of a large depart- 
ment store, a woman approached my 
counter and asked for a roll of 116 film. 
“Do you want orthochromatic or pan- 
chromatic film?” I asked. 
“What is the difference?” she replied. 
“Orthochromatic film is not sensitive to 
red, while panchromatic film is sensitive 
to all colors,” I explained. 
“My goodness,” she said, “don’t you 
have any black-and-white film at all?”— 
Marvin Paul Shore, Chicago, IIl. 


Readers are requested to send in con- 
tributions to “In and Out of Focus.” Pay- 
ments will be made for all items used. 
Address “In and Out of Focus,’ POPULAR 
Puorocrapuy, 540 N. Michigan Ave., Chi- 
cago 11, Ill. Incidents must be factual. 
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Early traveling photographers in America used to establish temporary quar- 


ters in a town 
inhabitants who came 





THIS WAS PHOTOGRAPH Y...NO. 2 


for one week, during which time they were kept busy by the 
to have their 
This early drawing depicts a well-to-do family, dressed in Sunday best, having 
@ group picture taken in their carriage in front of the photographer's shop 
while the curious local gentry gather about to witness the miracle. 
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From The Bettmann Archive 


portraits and group pictures taken. 











Popular PHOTOGRAPHY August, 1944 





> ‘ . ONE OF THE COUNTRY’S most suc. 
: : cessful industrial schools conducted with 
TRAD E NOTE > NEWS Re and for the armed forces is Fairchild Car 
A era & Instrument Corporation’s aerial car 
. : = era school in New York. Since it open 
two years ago last April, it has taught 1,0 
men and women of the armed forces’ aer 
\ CLEVER and useful gadget designed to is reported o have exceptionally long, use- photographic services the proper maint: 
meet a long-felt need among users of ful life and can therefore be used in either nance and repair methods for the importan 
motion pictures, slide films, slide and opaque open trays or deep tanks. A replenisher is cameras they use to photograph enemy 
projectors has just been released by the available to maintain the original quality crets. After completing the four weel 
Radiant Manufacturing Company, 1140-46 and energy for deep tank use. Suggested course in the company’s New York pla 
W. Superior St., Chicago 22, Ill. It is the uses for the developer include identification approximately 90 per cent of these stude: 
photos, press and “deadline” commercial leave for overseas to put the supplements 
work, oscilloscope and instrument recording, knowledge ac quired into practical use. The 
racetrack judging photos, location test de- remainder stay in depots and bases in tl 
velopment of motion picture films. Speed country to carry on the same type of work, 
Developer is priced at $1.75 per gallon, and ; 
the replenisher at $2 per gallon. DEFENDER PHOTO SUPPLY COMPANY 
of Rochester, N. Y., has joined the select 
USING TWO different types of camera band of American industries that fly the 
manufactured for them by Eastman Kodak Army-Navy “E” Pennant. At ceremonies in 
Company, the Navy is “shooting” both still the Eastman Theater on May 14, Lt. Col. 
and motion pictures of hits and sinkings in P. H. Downing of the Army Air Forces pre- 
submarine attacks on Axis shipping. Exist- sented the award to Dudley Field, president 
ence of the specially fitted cameras was of the company, before more than a thou- 
recently disclosed. Each has been equipped sand Defender employees and their friends, 
to operate through 40-foot “pipes,” or peri- Raymond Pearson represented the em- 
— ;, , — scopes, in a narrow, underwater vessel. Be- ployees in the acceptance of the banner. 
Handy fact-finding scale for projectionists. fore the advent of submarine cameras, pic- 
tures were taken with ordinary cameras 
held against the periscope eyepiece and 
snapped—a hit or miss proposition at best. 
The new instruments, with their special fit- 
tings, furnish as steady and accurate a 
“fish-eye” view as the periscope itself. 











med ay 


new “Screen Finder,” a handy pocket slide 
scale that enables one to obtain perfect 
projection results by answering important 
questions accurately and quickly. It shows 
it a glance: 1, the proper screen size for 
each distance between screen and projector 
with a given lens; 2, the proper distance 
between screen and projector to obtain any 
desired size of picture; 3, the proper lens 
to use to obtain a given picture size for 
ich distance; 4, the proper Radiant Screen 
model to select; 5, correct show time for 8 
mm and 16 mm silent and 16 mm sound 
films The scale is durable and compact, 
inswers all ‘movie’ questions on one side 
and “‘‘still’”’ questions on the other, and can 
be obtained from dealers for 50 cents. 


POE BEE OBI APT, Gee 


A NEW BOOKLET describing their fine- 
grain services has just been released by 
Spiratone Fine Grain Laboratories, Dept. 
P., 49 West 27th St, New York 1, N. » # 
The most important ‘‘do’s and don’t’s” for 
every photographer, compiled by Mr. Spira 
after many years’ experience with both 
beginners and advanced amateurs, has been 
incorporated into the booklet. A copy will 
be sent without charge on written request. 


MORE THAN 700 a meme a tegnener- 
ROOF PRISMS of the tvpe used in U. 8S. encies comprise a collection o x2” slides 
(Iovernment telescopes Pn Me oe for ex- of scenic points of interest in the United 
perimental work from Edmund Salvage States, Canada, Mexico, Hawail, and Latin 
Company, 27 W. Clinton Ave., P. O. Audu- America, now available from DeVry Film & 
bon, N. J. Prism No. 5-A, rejec ted for non- Laboratories, 1111 Armitage Ave., Chicago, 
conformity to physical dimensions, is priced Ill. Each subject is covered by six slides, 
at $2.50. Occasionally one has a slight chip, which are sold only in sets, at $3 per set. Token “E” pins were presented by Lt. 
but is acceptable for definition and devia- Literature is available free. Comdr. Douglas A. Elliot, USNR, field of- 
tion Prism No. 5-B, rejected because roof ficer, Office of Procurement and Material, 
ingle was off a few degrees, sells for $1.50, TWO NEW ITEMS are announced by Inter- and accepted on behalf of the employees 
ind is satisfactory for experiment and in- continental Marketing Co., 95 Madison Ave., by Howard Hall, president of the Defende: 
struments of not over two or three power. New York 16, N. Y.; Branch Office, 230 E. Employees Association, Celia E. Petz, Mrs 
There is a limit of six prisms to a customer Ohio St., Chicago 11, Ill. “Master Touch” Edith Pike, and Herbert Hamilton. 
at the prices quoted. retouching fluid contains no resin, takes 

more lead, sold on money-back guarantee, THE SCHOOL OF DESIGN in Chicago 
A HIGH-ENERGY, high-contrast negative price 50 cents. “No. 44 Kings” adjustable which was founded in 1938, has recently 
developer especially suited for rapid process- easel 1944 de luxe model; a 5x7 metal changed its name to Institute of Design and 
ing of standard emulsions has just been easel for paper sizes 3%x5, 4x5, and 5x7. will retain its quarters at 247 East Ontario 
announced by Atkinson Laboratory, 727 Set screw permits sliding band to be kept in Street. L. Moholy-Nagy, director of the 
Santa Monica Blvd., Los Angeles 46, Cali every desired position. List price, $2.45. school since its founding, continues as presi- 
Known as “Speed Developer,’ the produc Items available from your dealer or direct. dent of the Institute. 


Dudley Field (left) and four Defender Photo 
Supply Company employees participate in rais- 
ing newly acquired Army-Navy “E” pennant. 
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SALON WRITE FOR ENTRY BLANK TO — ENTRIES oe eee ‘OPEN 








1944 Annual International Salon of Muncie Joe Sanders, Salon Chairman, Muncie Camera Club, 
Camera Club* 122 W. Charles, Muncie, Ind..........+2eee+e+2+] $1.00 a July 15 {July 30—Aug. 5 














Sth Annual North American Salon of Photog- Nicholas De Lucia, Salon Chairman, 5211 San Fran- 
raphy, Sierra Camera Club*, cisco Blvd., Sacramento, Cal.. sevecee] $1.00 July 21 j|Aug. 1—Aug. 


Sth Annual Saton of i> Caacccdie Foto Club,|For details see “What the Camera Clubs a Do- 
Mitre 317, Concordia, Argentina.* ing” $1.00 July 31 |Sept. 1—Sept. 

Indianapolis International Salon, Indianapolis|Clark S. W heeler, — Secretary, a.“ * 
Camera Club*. ce <. 931 N. Meridian St... Indianapolis 4, Ind.| $1.00 Aug. 12 |Aug. 27—Sept. 


5th Annual Tri- State Salon of I Photography, . Ama- James F. Rittenberry, 1000 Fisk Bldg., Amarillo, 
rillo Photographic Society* ys oscneees $1.00 Aug. 24 |Sept. 10—Sept. 2 
53rd Toronto International Salon of Photography, F. L. Harvey, Salon Secretary, The Toronto Camera 
The Toronto Camera Club Club, 2 Gould St., Toronto, Canada $1.00 Aug. 31 {5S 11—Sept. 
Oth Western Ontario Salon of Photography, London|A. E. Adams, Salon Chairman, London Camera Club 
Camera Club 923 Maitland St., London, Ontario, Canada. $1. Aug. 31 15—Oct. 7 























1944 London Salon of Photography, Thirty-Fifth Hon. Secretary, London Salon of Photography, 26-2 
Annual International Exhibition . Conduit St., New Bond St., London, Ww. Ll. Sead, 7 Sept. 6 Sept. t. 16—Oct. 14 


Chicago International Color Slide Salon, C Siaaae Blanche Kolarik, 2824 S. Central Park Ave., Chicag x0) 
Color Camera Club 23, Il $1. Sept. 2 3 |Oct. 7 7—Oct. 15_ 
4th Annual International Victoria Salon of Photog-|Kenneth McAllister, 640 Fort St., 
raphy Canada J Sept, 23 23 Oct. 22 22—Nov. 5 
3rd Annual International and 10th Western Cana- | | 
dian Salon of Photography, Manitoba Cameraj/Henry Bawden, Salon Chairman, Manitoba Camera} 
Club, 318 Smith Set.. Winnipeg, Manitoba ai Sept. 30 |Oct. 14—Oct. 28 a 











Sth Annual International Vancouver Salon of Pic-|W. S. Kals, Salon Chairman, 
torial Photography, Vancouver Photog. Soc.| er, Canada $1. Oct. 7 Nov. 3—Nov. 23 

Fh lt Tal dee tees a ee a 

1944 Atlanta National Salon of Photography, At-\/Mrs. George T. Bird, 685 E. } a 

lanta Camera Club*.... Atlanta, Ga... d Oct.8 |Nov. 1—Nov. 15 

Chicago Camera Club Salon for 1944, C hicago Chicago Camera Club, 137 N. Wabash Ave., Chicago} 

Camera Club....... aa sel 2, lil. ae - Oct. 15 _'|Nov. 6—Dec. 7 
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Your investment will pay post-war dividends .. . 


Victory is the final pay-off for your 
investment in War Stamps and 
Bonds. So keep on buying! But—let’s 
take a look at some of the lesser but 
important benefits. 


For instance. Your dollars in taxes, 
War Stamps and Bonds make you a 
“part-owner” of a GRAFLEX Cam- 
era. Where is “your” camera? In the 
trained, skilled hands of a Combat 
Photographer — getting great War 
pictures vital for training, reconnais- 
sance, future recording. 


Your investment—plus the need of 
the Combat Photographer for preci- 
sion, picture-making equipment—is 
our obligation. We fulfill it by pro- 
ducing, with the skill and precision 


of 50 years of Camera manufacture 
GRAFLEX Cameras that meet every 
rigid requirement of critical govern- 
ment inspection—that stand up to 
the rigorous demands of battle front 
operation. 


Then—with War's end—we shall be 
back again in peacetime production for 
you, manufacturing GRAFLEX Cam- 
eras that have been refined and im- 
proved by War experience. 


Then you, ‘““Mr. Part-Owner’’ of a 
GRAFLEX Camera, can become a full 
owner of one of these fine, precision, 
picture-making instruments. Your War 
Bond dollars of today will buy it for 
you tomorrow. THE FOLMER 
GRAFLEX CORPORATION, 
Rochester 8, N. Y., U. S. A. 


Tarawa 


Airport 


Under Siege. Official 
U.S. Marine Corps 
Photograph 

GRAFLEX-made 
by a skilled Combat 


Photographer 


B ABRLEX gets great pictures! 


VISIT GRAFLEX INFORMATION CENTERS for all GRAFLEX users, 


at 


50 


Rockefeller 


Plaza, New York 20, N. Y., and 3045 Wilshire Boulevard, Los Angeles 5, California: 








ee et See 


et 


FOCUSING IS OFF 


My camera, which has a coupled rangefinder, is pro- 
ducing negatives which are somewhat out of focus. 
Can the rangefinder be out of whack, and if so how 
can | test it? 

ANSWER It’s quite possible that the cam- 
era has had a’ bump or jolt which has 
thrown the focusing system off. To checl 
this, set the camera on a tripod, then hang 
up a large calendar (or similar flat object) 
a given distance away, choosing a distanc: 
which is among those marked on the cam 
era’s focusing scale. Measure the distance 
between camera ind object closely. Focus 
with the coupled rangefinder, then compare 
the distance reading on the focusing scal: 
with the actual distance. Open the lens up 
wide and make an exposure. By coordinat- 
ing the focusing data with a considerably 
enlarged blowup from the negative you'll 
have a pretty good check on the accuracy 
of the rangefinder, the accuracy of the fo- 
‘using scale with reference to subject dis- 
tance, and the relationship between focusing 
adjustment and focal plane. 


LIGHT LEAK IN CAMERA 


Suspecting that my camera bellows had a light leak 
in it (one roll of negatives had a little fog in the 
same spot on each negative), | shot a test roll at 
various distances so the bellows would be extended 
varying amounts in each case. The test roll of 
negatives shows no fog at all. Have you any ex- 
planation? 

ANSWER: First, the bellows may not have 
been at fault—there may have been a leak 
elsewhere in the camera, or the shutter ma 

have stuck for some reason. But if it was 
the bellows, you must have shot the second 
roll of negatives in such quick succession 
that the light leak had insufficient time to 
fog any one negative. 


SPOTS ON NEGATIVES 


To hasten the drying of some negatives, | bathed 
them in alcohol. The latter has left spots or stains 
on the negatives, and I'd like to know how to re- 
move them. 

ANSWER Evidently the alcohol you u 
had some sort of gum or impurity in it, or 
the negatives weren't thoroughly washed 
before you used the alcohol. To get rid of 
the spots, dip the negatives in some pure 
alcohol, lay them flat immediately on 
sheet of clean, lintless blotting paper, an 
then use another sheet of the same kind of 
blotting paper to remove the excess alcohol 
m the exposed surfaces of the negatives 


“NON-ACTINIC" LIGHT 


Is there such a thing as ‘'non-actinic" light? 
\NSWER It cannot be said that any light 
ravs are non-actinic, strictly speaking, but 
the red end of the spectrum has less effect 
on ordinary photographic emulsions Thus 
certain red rays can loosely be said to be 
relatively non-actinic for picture-taking pur- 
poses with orthochromatic film. 


sed 


APLANAT LENS 


What is an aplanat lens, in plain English? 

ANSWER: In plain English, an aplanat is a 
len so corrected that it will give fairly 
harp definition when used wide open. More 
technically, to say that a lens is aplanatic 
is to say that spherical and chromatic aber- 
rations have been eliminated from it as 
much as possible in designing and making it 


LIGHT IN ENGLAND 


While | can't give my name or address for military 
reasons, I'm to be in England before summer, and 
I'd like you to publish something regarding ex- 
posure problems in the British Isles, to quide me 
in the snapshooting | plan to do 

\NSWER The sunlight in England aver 

far less bright than that in most p 

the States You re warned, the 

step up your exposure at least a 

if you would avoid thin negatives 


ULTRAVIOLET 


Willi an ordinary yellow filter absorb al! the ultra- 
violet light in a scene? 

ANSWER: It all depends on what you mean 
by “ordinary.” A heavy or deep vellow filter 
will absorb all the ultraviolet, while a light 
vellow Iter will absorb considerably less 





LETTERS TO 


THE EDITOR: 





What's the Matter 
with Halleck Finley? 


(Continued from page 20) 


Morpheus. The other is with Mars. If he 
is lucky the average amateur may get 
his kitchen or bathroom darkroom set up 
around eight or nine o’clock. That’s after 
his regular day’s work, remember. In a 
few hours he must go to bed. That’s his 
deadline with Morpheus. Also, he must 
be wide awake and prompt the next 
morning. That’s the deadline set by Mars 
at the war plant. 

“About that matter of apologizing for 
his work: It is to the amateur’s credit 
for it definitely marks him as a perfec- 
tionist. He recognizes his shortcomings. 
The 100% perfect picture has yet to be 
made. 

“But now for that sucker business men- 
tioned earlier. If there is anything seri- 
ously wrong with amateurs this is it. 

“The amateur who wishes to keep the 
sheriff out of his darkroom will do well 
to avoid pointing his lens in the general 
direction of youngsters well supplied with 
aunts, uncles, cousins, and picture-loving 
parents. But amateurs continue to do it 
—to their financial sorrow. Who has not 
heard these words: ‘I certainly would 
like to have a couple of prints like that. 
Maybe three or four. Of course, I want 
you to tell me what they cost you.’ It’s 
a sweet thought—but false. The average 
fellow making the same print over and 
over again gets about as much kick out 
of it as does the school boy writing, ‘I 
have been a very naughty boy,’ a hun- 
dred times. 

“Faced with such a situation the foolish 
amateur will mentally figure the cost of 
film, paper, and chemicals to find that 
these items cost relatively little for the 
prints requested. Feeling that the total is 
too little to ask of a friend or neighbor 
he forgets the entire matter and charges 
the cost to experience. 

“Actually, the camera owner who made 
this flash estimate put out several hun- 
dred dollars for his camera and darkroom 
equipment. Considering his original in- 
vestment, the cost of materials and the 
time spent in turning out a finished print, 
the cost to this amateur would be closer 
to a dollar than the few cents he cal- 
culated.” 

Not all the arguments are fierce. Some 
are light, deft, humorous. Let’s listen to 
Sergeant Manly Banister of the Marines, 
who snapped the Doric columns on page 
20. He writes: 

“I am just a picture taker with no am- 
bition to become a photographer. Right 
now I take lots of pictures for the Marine 
Corps. In between, I take a few pictures 
for myself. I think it is lots of fun to 
take pictures. It is more fun to make 
them in the darkroom. I do not think 
taking pictures is an art any more than I 
think magazine writing is an art. Each is 
a business. 

“A picture taker like me makes money 
like a businessman. The artistic phonies 


make money like shouldn’t, happen to 
Croesus. I could cast a wistful glim on 
this excess cabbage, but I could not be 
a phony. I could not make pictures carry 
a message that must be typed out in a 
caption under the picture. 

“When I see a picture of a tired man, 
I see a tired man. I do not see the for- 
lorn hopelessness of a race. When I see 
a picture of a bombed house, that is all 
I see. I do not see terrific destruction 
spread across a country. I am too tech- 
nically-minded. I know just how much 
territory a camera lens will cover. I can- 
not even twist a chubby child asleep in 
a gutter into a starving Roumanian or 
Greek or anything else starving as the 
captions sometimes say. 

“So I will always be a picture-taker. | 
will never be a photographer.” 

Submitting a picture of his pet cat, 
taken just for fun, David Eisendrath, Jr., 
who is very much a professional (the 
newspaper PM and the OWI's Victory) 
stays on the same side of the fence with 
Mr. Finley, but he, too, gives some help- 
ful advice: 

“T think ‘What’s the Matter with Ama- 
teurs?’ is the greatest story you have run 
in years. My only regret is that Mr. F 
mentioned only half the points. 

“T would say amateurs also have the 
following faults: Seventy per cent of 
them think they are under-equipped and 
say ‘if I had a camera like that I could 
make better pictures. But a camera and 
a sunshade and a knowledge of what you 
are doing is all that is important. 

“Amateurs do not know what the pic- 
ture will look like before they push the 
button, not because they cannot see what 
it is going to be like, but they are so 
interested in Aunt Minnie, or the baby 
or the dog that they forget the back- 
ground and foreground and forget that 
the camera sees everything that is in th: 
finder. 

“Most amateurs do not use their film 
wisely—they do not fill their frame. They 
graduate from 35 mm to 314x414 and then 
stand so far away from the subject that 
they have to cut a large area of the pic- 
ture away in order to get a satisfactory 
picture. I disagree with some of the mas- 
ters who claim they never crop. I always 
crop on at least four sides. 

“If you are paying good money for 4 
large-size film, use 75 per cent of it. Ama- 
teurs complain about the shortage of film 
but do not use the available film wisely 
Instead of making a dozen poses of the 
“best girl,” find one good pose, then make 
three exposures. A good picture is wort! 
more than the few cents extra the mate- 
rial for the ‘security exposures’ costs.” 

Laying no claims to greatness or artis- 
tic temperament, Bob Freeman writes in 
from the Navy, submitting a snapshot o! 
a pretty girl and some apt ideas: “Fan 
mail is one thing I have never bothered 
with until now, but ‘What’s the Matter 
with Amateurs’ really pinned my earls 
back. And they’ve been pinned back by 
experts. 

(Continued on page 82) 
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American made 


*Another achievement by American craftsmen . .. 


brilliantl lified by thi 
Lsica Univers View Finders UNIVERSAL 


VIEW FINDER 


Provides brilliant, well defined images of the fields of view of lenses from 35mm to 
135mm focal length. Click stops on the setting ring permit quick and accurate setting 
of the finder for a particular lens. Its special prism system keeps the image erect when 
changing from horizontal to vertical pictures or vice versa. No special adjustments 
required. And the image is correct from right to left. There is parallax adjustment 
for distances from 15 feet to 32 feet to insure that what you see in the finder will 
be in the picture. The NEW LEICA UNIVERSAL VIEW FINDER is designed for use with 
the LEICA and similar cameras. Being produced at present for the U. S. Armed Forces, 
there will be a surplus for essential users. Send coupon for information. 


LEICA MANUAL 

547 pages, 28 chapters 
written by 22 outstanding 
experts. Complete 
information on all 

phases of small comera 
Photography. 

$4.00 per copy. 


Finder [] 127mm lens [] 


\PY WILLARD 0. mong 
\ HENRY mw, Ley R 


Please send me a copy of the LEICA MANUAL. 
I enclose $4.00. Send it postage free [] 
Send C.O.D. I'll pay $4.00, plus postage on delivery (1) 


Also being pro- 
duced by Ameri- 
can Leica Crafts- 
men, for the U. S. 
Armed Forces, is a 
special 127mm 
lens for the Leica. 
Some will be 
available for <civil- 
ian use on piior- 
ity. 


E. LEITZ, Inc., 730 5th Ave., New York 19, N.Y. (Dept. PP-H) 


Please send me information on the New Leica Universal View 
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“wT WAS hotter than hell over there,” 

reported Bert Brandt, 28, Acme pho- 
tographer, in telling of the half hour he 
spent with Allied troops as they poured 
over French beaches on Invasion Day. 
“Some of the first American assault troops 
went down under withering Nazi cross- 
























CONDENSING WELL traps 


FILTER sucks in tars 
and bitter juices... 












“*SURELOK” coupling 
won't loosen; holds 
filter in stem when 
bit is removed... 
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stem tothe toe of its selected briar 









bowl, FilterWell has exclusive 
pipe safeguards ... Replaceable 


filter absorbs “Nico-Tars” (to- 
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well prevents back-flow of mois- 
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HENRY LEONARD & THOMAS, INC. 
OZONE PARK, N. Y. 

















U. S. assault troops help fasten equip- 
ment on Acme War Pool Photographer 
Bert Brandt (left) aboard a troopship 
bound for the invasion shores of France. 

fire, but more and more men swarmed 

ashore over their dead comrades until 
they established beachheads,” he said. 

* * * 





HE Press Photographers’ Association 
of New York has reelected Joseph 
Costa of the Daily News president for 
1944-45. The secretary, Pat Candido 
(News) and treasurer, Victor Twyman 
(News) were also re-elected. Other offi- 
cers elected are: first vice-president, Mor- 
ris Gordon, PM; second vice-president, 
Anthony Quintieri, Il Progresso; assistant 
William V. Finn, Journal- 
American; assistant treasurer, Samuel F. 
Mellor, Post, and marshal, Jules Geller, 
Brooklyn Eagle. 
* * * 
EDWIN ALLEY, Harris & Ewing 
i news photographer in Washington, 
suffered lacerations and bruises recently 
when he was knocked down three times by 
Pvt. J. H. Shelton of the Capitol police 
force in an argument over taking pictures 
inthe Old House Office Building. Sergeant- 
at-Arms Kenneth Romney received a re- 
port on the altercation which said that 
Alley and Madeline Osborne, girl pho- 
tographer employed by International 
News Service, had shown their pho- 
tographers’ passes and were enroute to 
take pictures of a feminine elevator op- 
erator when Shelton challenged them. 
“There won't be any pictures until I con- 


secretary, 


By A. J. EZICKSON 





August, 1944 





sult with my superiors,” Shelton told 
them. Alley protested that pictures had 
been cleared by the proper authorities, 
Alley said Shelton reached for his gun, 
hesitated momentarily, got his blackjack 
instead, and hit the photographer over 
the head with it. 
* * * 

HE first ten days of assault on Nor- 

mandy peninsula saw more than 400 
news photographs radioed from London 
to Washington by U. S. Army Signal 
Corps radiophoto circuits. 

Of these 185 were Army pictures, 105 
were still pool pictures, and the other 20 
were Navy pictures. The Washington AP 
bureau wirephotoed 158 pictures in four 
and one-half days to American papers 
































Washington AP staff looks at first 158 
Wirephotos transmitted after invasion. 


easily topping any comparable time. Most 
of these were invasion photos. 

The picture on this page shows the AP 
Washington staff looking at the complete 
lineup of pictures. Nearest the camera 
is Howard Kany, photo chief. Fourth 
from end, in dark coat, is Paul Miller 
chief of the Washington bureau. Gene 
Abbott, AP staff photographer, made this 
unusual shot with his Speed Graphic - 
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Great Pictures of the War... made with 


CAMERAS 
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An old story to camera fans is the above famous Pearl Harbor picture. 


Official U.S. Navy photograph 


But surprising news to most folks is that it was made not with a 
standard stil] camera ... but with a Fairchild precision aerial camera! 
Action shots on land and sea, as well as from the air, are made 
with Fairchild cameras. Why? Because no matter how swift the action 
. no matter how far from the photographer it may recede . . . the 
Fairchild camera still gets accurately detailed close-ups. 

With focal lengths up to 60-inch, Fairchild cameras could make 
recognizable shots of your living-room furniture from two miles up 
...and do it in the black of night as well as in the light of day. 

These are the reasons why many great pictures of the war, on land 
and sea too, are made with Fairchild precision aerial cameras. 


irst 158 


nvasion. 


me. Most 


C A M if R A Destroying Jap planes in Marianas Islands —a Ziff-Davis 


Pub. Co. photo — one of a series also taken with a Fairchild 


AND INSTRUMENT CORPORATION Aerial Hand Camera. 


VAN Wyck BouLEVARD, JAMAICA 1, N. Y. * New York Office: 475 TENTH AVENUE, NEW York 18, N. Y. 


"HE STORY OF AERIAL PHOTOGRAPHY IS THE STORY OF FAIRCHILD CAMERAS 
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WHO’S WHO 





ee News & Comments 
about Photography 
and Photographers 





Conducted by 
H. P. SIDEL, director 


of THE SCHOOL OF MODERN PHOTOGRAPHY 
@ D Day 


As I write this column, at press time for this 
issue (June 6), the news we have all been waiting 
for. *‘ D Day’’. is blaring from a hundred radios. 
The atmosphere is electric. Thousands are fil- 
ing in and out of houses of worship. New 
York’s great department stores and commercial 
establishments have been closed so that all may 
worship. It is hard to keep one’s mind on 
work-a-day things on this fateful day. 

My thoughts are of those who are landing on 
the beaches of France. [ have always felt a 
sense of pride as the number of my “former SMP 
students doing their military shooting with 
cameras grew steadily. Those 300 or more who 
onee listened so attentively at The School of 
Modern Photography to pearly words of photo- 
graphic wisdom are out there now, some of them 
right at the front. God be with them all, and 
Godspeed ! 


@ Pacific Adventure 


If you have an idea that a military photog- 
rapher’s job is a rear-line softie. Robert E., 
Mikulski can prove it to the contrary! Mikul 
ski, one of my former students and a member of 
1 Signal Corps 
Combat Photogra 
phy unit, sent 
slong this snap 
and a newspaper 
clipping with this 
letter dated May 
7th from some 
where in the South 
Pacifie His unit 
had to shoot it out 
from a foxhole i 


! 





1 landing opera- 
tion and came 
through with cita- 
tations and sev- 


eral Purple Hearts. 





1 


Writes Bob Mikul % 
ski. “The clipping will ceive you an idea about 
what sort of work we are doing out here. and 


that shot of the two “jungle rats’’ will help you 
remember what I like. I'm the cuy (left) 
holding the Jap machine gun we picked up when 


look 


things were pretty hot out here Adds Mikul- 
ski ‘It’s hard to believe that even out here 
your name is frequently mentioned. and it’s not 
strange to have someone stop you, talk shop 
ind suddenly ask about color at The School of 
Modern Photography 


@ Military Comment 


From Lt. W. Thomas Flemming (14th U. §S 


Air Force, China) undated “We just received 
the January issue of Pop Photo, and one of my 
men spied the mention of my name in your 
column I sincerely mean it when I say that 
the training I received at the ‘Ole School’ was 
responsible for my getting through the Army 
Photo Cadet Training from which I received 
my commission If it would be possible to re 
ceive some foto dope (like Fontaine’s Tips on 
Fashion) it would help pass our spare time. 
I'm sure my enlisted men would also enjoy it 

No sooner said than dene \ complete set of 
photocraphy articles, as offered in these columns 
from time to time is on the way to you in 
China ind your name will eo on our list for 
future releases This offer is available to all 


‘in service 


From Marcos Chamudes., a Chilean and one of 
my most promising graduates, Comes this note on 
the letterhead of an Engineer Combat Battalion 

I was assigned to the above organization as 
photographer, and am already working in this 
eapacity. I tell you frankly it the time of my 
interview the oflicer in charge told me that the 
best recommendation was the fact that I was 
formerly a student at your school 


@ Importance of Print Quality 


Leroy A. Crumley, SMP instructor of commer- 


cial photography. is a stickler for print quality 
ind printing technique Says Crumley to his 
tudents Talent ilone nevel made a good 
photographer great Mr. Crumley, a fine pho- 
tographer ind ible instructor has packed 1 
lengthy article on Print Quality full of inter- 
esting hints and factual bits of know-how A 
copy (or copies) may be had on request. Use 
the coupon below 
The School of Modern Photography es * 
I36 East 57th St., N. Y¥. C. 

Please send me ®Opies of “Print Qual- 
ty by Crumley 
Name P Terre ° . 
RGUTONS cccsevehea Dioccevescessc 
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PAGE 39—PICTURE OF THE MONTH 


Edwin C. Rosenberg of North Sacramento, 
Cal., made this picture for entry in the 
Sierra Camera Club competition in which it 
Was a prize-winner. He used a Model No. 2 
Ikofiex which has a Carl] Zeiss f 3.5 Tessar 
lens, shooting 1/50 second at f 11 on Plus-X 
film with a two times yellow-green filter. 
The direct sunlight was reflected back into 
the shadows with a white cardboard. 


PAGE 42 


Nicholas Morant of Westmount. Quebec, 
Can., made the picture entitled Dude Days 
at Banff, B. C. He used a 34x4% Model D 
Graflex fitted with an 1l-inch Zeiss Tessar 
74.5 lens. The exposure of 1/70 second at 
f 11 was made on Ansco Isopan film, and he 
also used a K2 (medium yellow) filter. The 
photograph was made on the Annual ride of 
the Trail Riders of the Canadian Rockies. 

S/Set. Jack Lieberman of Columbus, Ga., 
used a 5x7 Ansco view camera and an 84- 
inch Goerz Dagor f 6.8 lens for the church 
picture, made at 9 a.m. in daylight, using a 
stop opening of f 45 and exposing one second 
with an A (red) filter. Lieberman waited 
for some time to get the proper cloud effect 
to balance the proportion of the vertical 
building. 

Fritz Henle of New York City used a 
2%4,x2\% Rolleiflex, shooting at 1/50 second, 
f 11 on Superpan Supreme film, using a light 
yellow filter in bright sunlight. 


PAGE 43 


Albyn C. Mitchell of Newburgh, N. Y., used 


a 9x12 Zecea Camera and a 13.5 em Carl 
Zeiss Tessar f 4.5 lens, exposing 1/100 sec- 
ond at f 11 on Plus-X film, with a K2 (me- 


dium yellow) filter. 
PAGE 44 


Bill Ficklin of Ithaca, N. Y., photographed 
the sailboat picture with a Miniature Speed 
Graphic equipped with a 105 mm Kodak Ek- 
tar f 3.7 lens and a K2 (medium yellow) 


filter He exposed 1/400 second at f 8 shoot- 
ing toward the sun in late afternoon. The 
print is extra dark to emphasize contrasts 


and to give a moonlight effect to the lake. 


Walter Luther Hansen used a Kodak 
Vigilant and a K2 filter for the picture 
Little People. which was exposed 1/100 
second at f 16 late in the day He states 


that he tried several times to make a picture 
of children and nature in just this ways 

with the children predominating but the 
beauty and simplicity of nature much in 
evidence. This was his first successful at- 


tempt—but rot before the models (his own 
children) were pouting from the ordeal. 
George Wenchel, Pho. M 3/C stationed at 
Invokern, Cal., Model 2A Rolleicord 
ind a yellow filter to make the picture 
Fantasia. Exposure of 1/50 second at f 11 
was made on Verichrome film The print 
was darkened to increase the dramatic value, 


used a 


Leon Cantrell, formerly of Nashville, 
Tenn., but now in the Army, used a 5x7 
Korona view with a 4x5 adapter back, a 


Schneider Angulon lens stopped down to f 32, 


ind exposed 1/10 second on Ortho-X_ film 
with a G (deep yellow) filte 

PAGE 45 
Arthur Rothstein of New York City made 
the farm photograph with a 34x44 Speed 


Graphic equipped with a 5-inch Zeiss Tessar 
f 4.5 lens He exposed 1/100 second on 
Superpan Press film, using a stop opening of 
fll anda K2 filter 


PAGE 46 


Ethel M. Smith of Minneapolis, Minn., used 
a Graflex camera fitted with an f 2.9 Cooke 
lens She gave it 1/50 second exposure 
at f 8 on Super-XN film, shooting without 
a filter and late in the day 

For the picture of the man in the 
S/Set. Jack Lieberman used a 344x444 En- 
sign Reflex cumera and the 8!4-inch Goerz 
Dagor f 6.8 lens. He exposed 1/2U0U second at 





water 


ft 8 on Portrait Pan film, using an A (red) 
filter and shooting by daylight. The long 
focal length of his lens in comparison with 
the film size enabled him to get a telephoto 
effect. The picture, taken spontaneously, 
was entirely unposed. 

For the picture entitled 21 Pelicans Bi) 
Ficklin exposed 1/200 second at f8 on 4 
cloudy-bright mid-morning, using the same 
equipment as above. He explains that the 
difficulty here was not so much in taking the 
picture as in training the birds! 


PAGE 47 


Rolf Tietgens of New York City used a 
Rolleiflex and medium yellow filter, expos. 
ing 1/50 second at f 11 on Panatomic-X for 
this lovely picture of the White Mission, 
Ranchos de Taos, New Mexico. 

Mrs. Nicholas Morant of Westmount, Que 
Can., used a 31%4x4%4, Anniversary Model 
Speed Graphic and a 13.5 cm Zeiss Tessar 
{4.5 lens, exposing 1/75 second at f11 on 
Ansco Isopan. The filter used was an Aer 
No. 2. The photograph was made in Nova 
Scotia. 

James N. Meyer of LaCrosse, Wis., took 
the picture called Design for Tiving with a 
4x5 Speed Graphic and f 4.7 Ektar lens set 
at 1/100 second and f 4.7. He used a K? 
filter and fast pan film, shooting in late 
afternoon from a low-flying plane. 


PAGE 48 


Bill Ficklin’s photo Suntan, was made at 
Daytona Beach, Fla., of a girl lifeguard sta- 
tioned at the beach. With the same equip- 
ment used in the illustration on page 44, he 
exposed 1/100 second at f 22 in late after- 
noon sunlight. He used a K-2 filter. 


COLOR SECTION 


PAGE 5/1 
Technical data included in story on Marie 
Hansen, page 49. 

PAGE 52 
Harold Bigler of Massillon, Ohio, used 


Speed Graphic equipped with a 6-inch Zeiss] 


Tessar lens for the picture Ohio Hills, whi 
is a PoPpULAR PHOTOGRAPHY Contest winner. 
He exposed 1/5 second at f 6.3 on Koda- 
chrome Professional Film, Daylight Type. 


PAGE 53 
No technical data available. 
PAGE 54 


Hal H. Harrison of Tarentum, Pa., used 


Zeiss Maximar camera equipped with a 3) 


mm adapter back and a 5-inch Carl Zeiss 
Tessar f 4.5 lens for all the bird pictures 
For exposure, see captions. In each case! 
used one No, 22 G.K. Photoflash at U 


camera to augment natural light. 





THE AUGUST COVER 


This month's cover is by Nelson Morris of 
New York City. He studio 
camera equipped with a 4x5 reducing back 
and a 12!/p-inch Goerz Dagor f 6.8 lens. The 


exposure of '/2 second at f 16 was made on 


used an 8xl0 


Kodachrome Professional film, Type 8B. The 
Miss Betty Underwood, 
posing for photographer Ewing Krainin, 4§ 


model, is actually 


explained in the story, Powers on Posing. 
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Traveling Salons 


ate PuotocraPuy Traveling Salons, 
which are made up of the prize-win- 
pictures from our annual Picture 
ests, are available free of charge for 
exhibit at libraries, museums, department 
stores, banks, Army camps, USO Centers, 


Popular Photography’s 


or any other organization or institution 


oper 


ot 
store 


1) 





Fourth Salon (1942) 


and Art, Aug. 14 to Aug. 28. 


to the public. If a Poputar PHoToG- 
raPHY Salon has not been exhibited in 
your city, ask your librarian, department 
manager, or banker to write Pop- 
(LAR PHOTOGRAPHY Traveling Salon Dept., 
40 North Michigan Ave., Chicago 11, 


} 


ll., for information. 


Auburn, N. Y., Cayuga Museum of History 


‘camp Barkeley, Texas, Aug. 14 to Aug. 28. 


Camp Grant, Ill., Aug. 14 to Aug. 28. 


tharlotte, N. 


Dixé n, 


C., Charlotte 
Oct. 9 to Oct. 23. 


fll., Mlinois Northern 
June 19 to July 31. 


Utilities 


‘ort Benning, Ga., Aug. 14 to Sept. 25. 


ort Brageg, 


N. C., Sept. 11 to Sept. 25. 





Camera Club, 





Co., 


‘ort Custer, Mich., Sept. 11 to Sept. 25. 


Fort Eustis, Va., June 19 to July 31. 


lens Falls, N. Y., Glens F 
Iuly 17 to July 31. 


ills Camera Club, 


w London, Conn., New London Camera 


Club, Sept. 11 to Sept. 25. 

rth Amboy, N. J., Raritan Bay 
‘ouncil, Oct. 9 to Oct. 23. 

Oct. 9 to Oct. 23 


vannah, Ga., L. Adler Co., Oct. 


enectady, N. Y., Schenectady 
raphie Society, Aug. 14 to Aug. 18. 


ester, Mass., Denholm & McKay Co., 
Sept. 11 to Sept. 25. 
Third Salon (1941) 
ince, Ohio, Alliance Photographic So- 
ety, Aug. 14 to Aug. 18. 
Shelby, Mississippi, Aug. 14 to Aug. 


* City, Ind., Military Academy, Sept. 
o Sept. 25. 
g Grove, Iowa, Eagle Qrove Public 
s ols, Oct. 9 to Oct. 23. 
Preble, Maine, July 17 to July 31. 
sam Houston, Texas, Sept. 11 to Oct. 
Bay, Wis., Central Catholic High 
ol, Oct. 9 to Oct. 23. 


Field, Alabama, 


ort, Tenn., Tennessee Eastman C 
‘lub, Aug. 14 to Aug. 28. 


Sept. 11 to Se pt. 


Camera 
rovidence, R. 1., Providence Public Library, 
9 to Oct. 


Photo- 


9c 
en 


am- 


. Va., United Seamen’s Service, Inc.. 
S 11 to Sept. 25. 
g, Pa., Berks Camera Club, July 17 
ly 31. 
Jos. T. Robinson, Ark.. June 19 to 
s1. 
ph, Mo., Rosencrans Field, July 20 
igust 4. 
ott Field, IIL, July 17 to Aug. 28. 
M iukee, Wis., Public Library, Sept. 11 


t 9 
le Gade 
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for Photography Careerists 


High Key and Low Key... the entire scale of camera 
technique is taught to hopefuls at New York's famed 
School of Modern Photography to help them strike a 
responsive note in their quest for professional careers. 














1. George Peterson staged the 
sensitive, truly excellent 
photograph (above) while 
a student at THE SCHOOL OF 
MODERN PHOTOGRAPHY. 
Armed with a bulging port- 
folio of elegant fashion, 
commercial and industrial 
prints, and his sMpP sheep- 
skin to prove that, under 
the modern schoolin 
methods at smpP, he had 
progressed to professional 
stature, George Peterson 
was sent to Fairchild Aerial 
Surveys, Inc. by the 
School’s placement bureau 
. . . landed this plum first 
crack out of the box. 


increasing 
THE SCHOOL OF 
ing careerists. 
SMITH, (see 
SMP graduate, 
the distinction 


% " r 


a sf - oun 
By LOUIS SMITH ¢ 


lous camera 
Dimitri. 





4. Up, Up Up the ladder of success climbs smp graduate 
JANE DIZDAR (August, 1943). She cut her camera-teeth 
. soon blossomed forth as a free- 
lancer. Now she assists ace photographer William M. 


at Pagano studios . 


Rittase, thanks to the smp Placement Bureau. 


ee, 



























3. Awe-inspiring name photog- 
raphers are turning with 
frequency 
MODERN 
PHOTOGRAPHY for promis- 
LOUIS 
recent 
come 
being 
selected to assist that fabu- 
figure, 


To 
left) 
has 


Ivan 











By GEORGE ERSON 





2. Ingenuity is something 
some people are born with 

others acquire it, as 
is most often the case at 
America’s most talked about 
SCHOOL OF MODERN PHO- 
TOGRAPHY, L. E. WIRTZ (see 
left) is a typical example 
of the cieadls that is ac- 
complished when a group 
of top-flight photographer- 
instructors, modern meth- 
ods and an_ inspirational 
atmosphere combine to 
make an ingenious pho- 
tographer out of a novice. 
The result— L. E. Wirtz 
ound his initial profes- 
sional niche quickly, with 
none other than the famed 
foni Frissel! 


BY LE. WIRTZ 


to 


JANE DIZDAR 
& iniormaton Piease! into this recep- 
tion room have walked thousands o! 
starry-eyed youngsters and career- 
ists of all ages. Questions most often 
asked: “What about tuition fees?’ 
The answer is genuinely surprising. 
“Specialized courses or complete 
study programs, either day or even- 
ing, are exceptionally moderate.” 
Visit the School, or write tor outline 
of courses. Address H. P. Sidel 
director Dept. P8 


MODERN PHOTOGRAPHY 
136 East 57th St., New York City 
























66 Popular PHOTOGRAPHY August, 194 


amera Fan is MADE...not born! 
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Among Johnny's first pictures are this and the When Johnny entered high school, Mother and § med 
Universal. For even then Universal was ahead one at left, taken of the kids next door. They’re Dad gave him a better Universal. He joined a 
of the field, by providing a candid camera ata certainly far from prize winners... but then his high school camera club and started read- ieee ts 
price so low that millions of little Johnnies little Johnny, like most beginners, didn’t know ing camera magazines like this one. Some of @ °°. 
could well afford to buy it out of their savings. very much about composition in those days. his pictures made the high school year book, @ meetin 
and he 
nite cc 
as bird 
; How 
- 
gave |b 
e Walt Wi ell aus Christr 
it, and 
And thousands of Johnnies Thre 
will come home. Then, fans isban 
. dens 1 
like John, and others who ra 
nteres 
aren't fans yet, can look vegan 
forward to a whole new series bird 1 
of great Universal cameras nd " 
: experi 
and photographic equipment. her ca 
For Universal is still rec 
pioneering ... this time in - 
methods of large scale leak 
precision production of , she is 
military optical instruments. ar ont 
ig cae pe Her 
Count‘on Universal to utilize mem| 
these achievements in its, ° rgani 
postwar camera program. — 
College meant new camera thrills to John, for John’s not taking many pictures these days. But Tees : 
we crpect your next camera to be : 
he had graduated to a Universal Mercury. you should have seen his eyes light up when . Or | 
Universal was again ahead of the field with a he spotted Universal’s name on his Navy . a Universal. | plus 
camera that could stop action faster than any Binoculars! Universal’s at war...making mili- | taph 
other candid camera on the prewar market. tary optical instruments instead of cameras! flash 
| the 
syly, 
Remember; One picture from home is worth a thousand words to a Serviceman — 
1uDon 
Jrnit} 
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MOVIE BIRD LORE an 


YIRGINIA’S first lady, Mrs. Colgate 
W. Darden, Jr., “shoots” birds for a 
pastime. And she not only bags 

her quota, but shares its recurring bene- 
fits unstintingly with hundreds of inter- 
ested Virginians. 

Held closely to the Governor’s man- 
son on “Capitol Hill” in Richmond by 
the multiple strings on her time as the 
wife of the state’s chief executive as well 
as her duties as the mother of three chil- 
dren, the former Constance du Pont of 
Wilmington, Del., does manage to slip 
way now and again for bird hunts, 
armed with a moving picture camera. 








The camera with which she began her 
bird movie filming and which she still 
uses is a 16 mm Model K, Ciné Kodak, 
with f 19 lens. Many sizes of lens are 
available for this model, but it lacks 
means of taking slow motion, or of meas- 
uring distance. 

She says that the latter causes her the 
most difficulty, for one must measure 
distance fairly accurately when photo- 
graphing an object less than 25 feet away 
with a telephoto lens. 

“Sufficient light is one chief factor in 
color photography, therefore one is lim- 
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He joined sat sa agg ited in opportunity by the time of day 
aed veal. Mrs. Darden’s bird films, as a result, and the time of year. Living near the 
Some of § 'ave held the spotlight of many a public shore, as I did, is a great advantage for 
ear book. § meeting or private gathering in Virginia, the beaches and marshes give maximum 
and have at the same time made a defi- light, the birds average larger in size and 
nite contribution to photography as well are wakeful throughout the day.” 
—" rg die ont al? Maine Many of her pictures were taken around 
gave her a moving picture camera as a oanetiig- ange 
[a8 Christmas gift. She learned to operate She says that rarely have planned shots 
t,and decided that photography was fun. worked — Only once did I set out to 
Vicce woatn Mise. in lcaen lee find a particular bird and complete my 
isband was in Congress and the Dar- errand —— would go out to buy - loaf 
lens resided in Alexandria—a neighbor of bread, she says. On that particular 
nterested her in the study of birds. She . morning she placed her equipment in a 
egan taking field trips with a group of rowboat and set forth to find the yellow- 
°§ ird lovers. Fascinated by her studies, Virginia's First Lady, Mrs. Colgate crowned night heron which frequents 
nd eager to capture something of her W. Darden, Jr., uses her knowledge of the wotere sesame Hoste. 
emeriences on film, she seen combined bird lore to get good bird movies. In about ten minutes, I saw an adult 
. er camera skill with that of being able 
lo recognize a particular kind of bird and 
tch it in an interesting situation. 
As a result, Mrs. Darden has 1050 feet 
{color film devoted to bird studies which 
he is called upon to present to audiences 
" lar oftener than she is able. 
“ Her bird hobby has gained for her 
emberships in outstanding bird lore 
'ganizations, including the famous Au- 
he 


For a full page of color photos of birds, 
plus an interesting story on bird photog- 
raphy with still camera and synchronized 
flash by Hal H. Harrison, president of 
the Audubon Society of Western Penn- 
‘ylvania, turn to pages 54 and 55. 


ee 

























Society of New York, the Wilson 
tnithological Society, and the Virginia 
lety of Ornithology. 









DP} ‘ . e ° . 

i graphing birds with a moving 

ture camera cannot be recommended 

an economical hobby,” Mrs. Darden 

oi -, although it pays good divi- Photos by an Aametlation 


joy if pursued over a period of 


ba Mrs. Darden examines one of her bird films. Part of the fun, she says, is in show- 
ch as I have done. 


—* ing her movies to her friends. She has been recognized by national bird groups. 
vipm 
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bird getting his breakfast of mud crabs. 
The sun was properly at my back and I 
photographed him and returned all within 
the half hour.” 

Mrs. Darden’s experience has proved 
that one who starts hunting with a cam- 
era is soon lured beyond his own imme- 
diate neighborhood in search for subjects. 

As a by-product of her experiences, 
Mrs. Darden can now recognize imme- 
diately a large number of bird calls and 
songs. Actually, she says, knowing these 
helps in identifying the birds. 

Before the war, Mrs. Darden motored 
to government refuges, mountains and 
seashore looking for birds to add to her 
“life list,” which refers to the number of 
different varieties of birds she has been 
able to see and recognize. It is an excit- 
ing moment for her when she sees a bird 
for the first time and recognizes it as one 
for which she has long been looking. 

On the Capitol grounds, she has 
counted a score of varieties of birds, in- 
cluding—much to her astonishment—a 
parula warbler and a wood-thrush. Her 
most exciting moment, however, was 
when she saw and photographed a Wil- 
son’s phalarope, never before recorded 
in bird annals in Virginia. A friend sent 
the film to the American Ornithologist’s 
Union, which accepted the camera’s proof 
that the bird had been seen in the state. 

The hours of six to ten in the morning 
are the best to see birds, as most of them 
begin to stir in the early morning hours, 
with the exception of seashore birds, Mrs. 
Darden says. Fall and spring are the 
most interesting seasons for bird study, 
when many “tourists” winging to more 
comfortable climates—birds not native to 
Virginia—may be observed. Once, she 
saw an avocet, a West Coast native bird, 
in the state. 

Mrs. Darden’s children share their 
mother’s interest in birds, and love the 
pictures. Sometimes they accompany her 
on the outings, helping her build a blind 
from old fly screens and blankets. Actu- 
ally, her original interest in color photog- 
graphy came from a desire to take home 
to her children some of the delights of 
seeing birds in their native habitat, she 
recalls. 

“I had not thought of showing these 
pictures to the public, nor realized that 
many people would be interested in them, 
but after showing them to a garden club 
in response to one request, other organi- 
zations asked to see them.” 

The exclamations of her audiences 
when she shows her color moving pic- 
tures are evidence of appreciation. Even 
a non-bird-lover would find it difficult to 
resist a quickening of the pulse over the 
sight of a gawky pelican swooping down 
on its prey, a flock of snow geese, a com- 
munity of sandpipers, and young ducks 
paddling on a mirror clear lake, all in 
natural color. 

Birds, though they generally symbolize 
happiness, are not happy creatures, Mrs. 
Darden believes. “They have such a 
hard struggle for existence.” However, 
they have brought her much joy. “My 
pictures have been a pleasure to the 
family and the means of introducing me 
to a host of friends who love and appre- 
ciate birds,” she declares.— 





PROTECT YOUR EQUIPMENT 

















EXPOSURE meters, especially the 
photoelectric type, (in case you 
are lucky enough to have one) 
should be kept in stiff leather 
cases. Keep the meter dry and 
away from excessive heat. Never 
leave it in the sun for long peri- 
ods, and protect it from shocks, 
It’s fun rather than work to take 
care of your precious equipment, 












METAL tripods need special care 
too. The legs should be kept 
clean. Keep locking rings well 
lubricated with Vaseline, and 
wipe off any excess that may 
creep outside on the legs. The 
pan head also should receive its 
share of attention. The finish of 
wooden tripods can be preserved 
with periodic wax applications. 


FLoop reflectors should be han- 
dled carefully to maintain their 
top efficiency. If you find fin- | R 
gerprints and smudges on the in- 

side surface, use silver polish to 
remove them. Dents should be 
avoided; when they occur, they 

sometimes can be “ironed out’ ‘T 
with a soft rubber hammer or 

other object that will not ma. @ whe 


ishec 

right 

expo 

the s 

Th 

LicHT cords and extensions are in he 
precious these days, and may b¢ sign: 
kept in good shape by carefully copy 
coiling them and storing them 
away from excessive heat. I! 
clamp-on reflectors are used and 
the cord is wrapped around the 
clamp, be sure the reflector has 
cooled before coiling the cord. 
Heat deteriorates rubber rapidly. 










Extra lenses and filters should 
be kept in their cases when not 
in use. This prevents dust from 
collecting on them, and also culs 
down the possibility of break- 
ing or scratching them. If m0 
cases were furnished, it is wisé 
to procure inexpensive leathe! 
or chamois coin purses [0 
the purpose. — George Carlson 
















Make Your Own 


OVIE REPRINTS 


By JAMES OSWALD 























































Cially the 
, Case you 
lave one 
ff leather 
r dry and 
pat. Never 
aged = AY Copies of your valuable films can be made 
m shocks a , 
rk to take 
quipment, Lt. ga by using your projector as a step printer 


Your projector becomes a movie printer 
f you follow the six steps illustrated. 


ecial care 
| be kept 
‘ings well 
line, and 
that may 
egs. The 
‘eceive its 
e finish of 
preserved 
plications. 


i be han- 
tain thei! 


find fin- Remove screws from projector lamp- Next, remove projection lamp from Mount the socket in a small block 
on the in- house cover, then lift cover. Do all its socket. Then get a conventional- of wood that is drilled in each cor- 
- polish t work carefully to avoid damage. type socket and a 10-watt bulb. ner to take screws. Screw in lamp. 


should be 
cur, they HERE'S a real treat in store for you when you try your 
ned ou hand at motion picture printing, your own projector serving 
ammer Oo! 


as the printer, your own darkroom the printing laboratory. 
Whether you work with 8 mm or 16 mm, excellent copies of cher- 
ished movies, as well as prints from negative films, can be mzede 
right at home, providing, of course, the original film is properly 
exposed, and has no faulty splices which tend to throw the film off 
the sprockets at such points. 
This system of reprinting movies with your projector will come 


not ma! 


isions are in handy if you want to make additional footage of your individual 
1d may be signature trailer . . . or in case you want to have a second or third 
oa copy of a particularly good movie to offset possible loss of the 
‘ing then 


heat. Ii 
used andj 
round the 
lector has 
the cord. 
> rapidly. 


rs should 
when not 
dust from 
1 also cuts 
of break- 
m. If no 
it is wise 


ee my, Xeplace lamphouse cover with new Rheostat varies light Mask all stray light. Put both films on top 
arece _ “ood-block assembly. Be sure light brilliance to allow for 6 reel, and thread projector. Difference in 
, Carlso in optical center of projector. varying film densities. the loop sizes keeps them from jamming. 
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ITS IMPACT IS FELT 
THE WORLD OVER 


A world-changing new day is dawning . . 


. the new ways 


and impact of sound motion picture training, teaching and 
selling. New speed and thoroughness in education—new 


horizons and markets for industry. 


With Victor 16mm 


Motion Picture Equipment, our armed forces and produc- 
tion workers are now acquiring, in days and hours, knowl- 


edge that once took weeks and months. 


In the days to 


come, education and industry will benefit from Victor's 
war time achievements, 






, PA 
Sen? Sourp Se QUENCE 


of 


ASSURE VICTORY BY BUYING WAR BONDS NOWI 


ICTOR ANIMATOGRAPH CORPORATION 


Home Office and Factory: DAVENPORT, IOWA 


NEW YORK (18)—McGraw Hill 
Building, 330 West 42nd Street 
CHICAGO (1) 188 W. Randolph 








ENJOY THE THRILL 


MOVIE of DEVELOPING 


FA N S! Your own MOVIES 











@ Shoot more scenes 
at less cost. 


scenario from cam- 
era to projector — 
complete with titles, 
trick effects, etc. 


sing outfit includes every 

4 and reverse your own films. 
ymplete with easy-to-follow instructions It’s easy! 
t good results right from the start. Outfit includes 
veloping reel, drying rack and tray Money back 
larantee F.O.B,. Chicago. Order today. 
100 foot size 


34 foot size 
8/8 or 16 mm $1 7.95 for 8/8 mm. $12.50 
Gal. size Prepared Reversal Chemicals $2.10 
Yo Gal. size Reversal Chemicals. .. . $1.35 


BULK FILM FOR HOME PROCESSING 
100 tt. 8/8 mm. Ortho. Weston 8..... if 
100 ft. 16 mm. Ortho. Weston 8............. $1.35 
WRITE TODAY FOR FREE BOOKLET ON HO ME PROCESS- 
ING AND SPECIAL BULLETIN ON FILM AND ACCESSORIES 

SUPERIOR BULK FILM CO. 

“HOME PROCESSING HDQRSs.”’ 
188 W. Randolph St. — PP8 — Chicago (1), ill. 











35 film 


released for civilian sale by the War 
Department. Guaranteed fresh and 
finest quality Agfa’s Ultra-Speed Pan. 


$500 


Film is in stock. All orders shipped 
same day received. Include complete 
name and address. Send order today 
with remittance enclosed to: 


PARKO COMPANY 
NUNN BLDG., AMARILLO, TEXAS 





100 ft. mailed 
prepaid on re- 
ceipt o! 














| 


| 
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original ...or if you want to make a 
copy of one of your travel films or home 
talent movies in order to give it to a 
friend as a gift. Also, you may find that 
a duplicate print will be worth a great 
deal to you—especially one of a favorite 
film that you show many times, and 
which might show wear. 

Because each type of projector is of 
slightly different construction, no specific 


| directions to follow can be given, but 


since the principle involved is the same 
in all cases, the accompanying illustra- 
tions, together with your own ingenuity, 


' should enable you to successfully adapt 
| any projector to motion picture printing 


} 





The following outline, however, will 
serve as a guide to help clarify the steps 
in the process: 

In place of the regular projection lamp, 
a small 712- or 10-watt lamp is substi- 
tuted, supported from the top of the 
lamphouse by a conventional size elec- 


| trical socket mounted on a small block 


of wood in such a way that the bulb is 
in a direct line with the projector's 
optical axis. * All stray light is then 
masked out by means of black tape. A 
small rheostat (variable resistor), the 
kind sold in any radio store, is connected 
in series with the lamp so that its bril- 
liance can be controlled to suit the 
density of the film being printed. A 
little experimenting will be necessary to 
determine the proper intensity of the 
lamp for printing, but after a few trials 
a satisfactory table can be set up to use 
as a future guide. 

Because of the convenience of positive 
film—in that it may be safely handled in 
the light of an ordinary red safelight— 
plus the economy factor, I mention this 
film for its practicability in motion picture 
printing. Positive film costs less than 
one cent a foot in 16 mm size (not in- 
cluding developing) and since there will 
be waste, I urge its use especially for the 
beginner. Reversal developing will be 
done by many independent laboratories 
at a nominal fee, so this problem is 
eliminated for those who may feel such 
developing would be too involved for 
them. 

Although other reversal-type emulsions 
can be used, the positive type is recom- 
mended because it is intended exclusivel) 
for motion picture printing. Indeed, the 
results are often better than those pos- 
sible with regular reversal film. How- 
ever, if for one reason or another you 
desire to use the reversal type, it will 
be done at the risk of time and money 

The serious-minded enthusiast will 
find, however, that the final, successful 
results, and the pleasure and satisfaction 
derived therefrom, will more than offset 
the disappointments of earlier trials. 

After a high degree of perfection is at- 
tained in working with black-and-white, 
it is not too much to attempt duplicating 
Kodachrome film in Kodachrome, but 
proper color balance is difficult to main- 
tain. Certainly Kodachrome printing 
should not be tried until black-and-white 
printing is mastered, because of these ex- 
acting conditions. 

Here are the principal things to keep 
in mind when you try using your pro 
jector as a movie printer: Be sure the 
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Another FIRST" Jor OFFICIAL FILMS! 
























See the mighty Allied assault on 
Nazi-held Europe on your own 
screen! See the air-borne troops 
landing over wide areas in 
France! See the sharp sea battle 
where our Allied naval forces 
won their first invasion victory! 
See history made in your own 
home — on your own screen! A 
film you and your fighting sons 
will treasure for years and years! 


o \NS 


First invasion film of 
Allied Forces under 
actual fire! 













Add this film of lasting value to your historical film library! 
AVAILABLE IN 5 STANDARD SIZES 
Silent —— Sound 


Stee een eee sees ee eee eee ee , 
: Please send OFFICIAL FILMS/ Vol. 2 of 1944 NEWS 
» THRILLS featuring INVASION in siz cked, to: 


|e 
{Ms >= 
: stare 


625 MADISON AVENUE 
NEW YORK 22, N. Y. 


8mm. —— 16mm. 


Subject to change without notice. 


Maas 


TTT 





NAME. 





ADDRESS 





CITY 












8mm Short) 8mm Feat. |16mm Short 16mm Feat.| 16mm Sound 


$1.75 (1$5.50 ($2.75 ($8.75 ($17.50 (1 
C] Ship C.O.D. ] Remittance Enclosed 
[| SEND COMPLETE CATALOG PP-8-44 
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with Craig Senior 
Splicer — complete 


350 


For imoeth, effortless editing, choose a Craig Master Rewind com- 


bination. 


It's simply designed, easy to use...ideally suited to the 
amateur movie makers’ needs. 


Incorporates the fundamental 


requisites for efficient splicing—a Craig Senior Splicer and a pair of 


Craig Senior geared Rewinds. 


Beautifully chromium plated — has 


adjustable brake for tension and speed control and new type locking 


device on spindle. 







Units are conveniently mounted on a 32-inch 
board. Adaptable to either sound or silent film, and will handle 
8 mm. or 16 mm. reels up to 2,000 feet capacity. 


CRAIG MOVIE SUPPLY CO. 


Los Angeles - San Francisco - Seattle 












lémm. REVERSIBLE FILM 
PANCROMATIC SUPER DOUBLE X IN- 
se 60—outdoor—Weston 100 
_ 4.50 
PANCROMATIC SUPER X INDOOR-WES- 
TON 24—Outdoor—Weston 50—I00 ft. 5.75 
OUTDOOR—Weston 8—I00 Ft. 4 
PANCROMATIC OUTDOOR—Weston 12. 5 


Developed Free 


* 
8mm. REVERSIBLE FILM 


INDOOR—Weston 60—25 Ft. Double $3.50 
SUPER X—Weston 24—25 Ft. Double 2.50 
OUTDOOR—Weston 8—25 Ft. Double 2.00 
Developed Free 
& 
NEGATIVE FILM 
Panchromatic Negative—100 $3.50 


* 
8mm.—FINISHED FILMS—16mm. 


Silent Features, Comedies, Disney and Felix 
Cartoons, Westerns, Sports, Health, Chaplin, 
etc Woe Ft. 
e 
SOUND FILMS 
Crown ot Thorns, 8 Reels . $100 
Christus, 7 Reels Ssspimacriieiete 
Mother Cabrini, 8 Reels ; 150 
St. Anthony of Padua, 9 Reels 100 
Messenger of Blessed Virginw? Reels 100 
The Immortal Saint (Joan of Arc), 6 Reels 75 


Entertainment Films—new prints@per Reel 10 
Write for Free Catah 

EXHIBITORS FILM EXCHANGE 

630 Ninth Ave. New York 19, N. ¥. 











NOTICE TO ALL OWNERS OF 








‘add 


4S OUND? 


+ Seles + Narration + Special Effects, Etc.) 


-»» TO YOUR SILENT FILMS! 


LET us convert your 16mm. picture to a 
sound film of the highest quality. Skilled 
technical staff, and finest sound recording 
studio facilities to serve 
amateur, and educational film 


Sly 


equipment and 
industrial, 
producers. 
Write Dept. P-8 for PRICES 
and LITERATURE 


SED BY:— 
; . oe e North American 
rw Standard Oil Co. 
Y Dept. of Interior 
; d many othe 















OUR SERVIC 
t Fe Rai 
; ® Douglas Aircraft 


A ft 
Boeing irera an 
* vices 

@ Army Special Ser 


TELEFILM. 


6039 Hollywood Bivd., HOLLYWOOD 











CALIF 





gee emer ama aR 
Show OSWALD RABBIT Cartoons 


At Your Every 
HOME Film 
Movie Packed With 
Shows Laughs 







TF LEICA, CONTAX, ARGUS (C-2 & C-3) GET THESE FEATURES TODAY | 



























































Z 50 Ft. 8SMM........ Ter eer Tere 
z\ aj PERFEX and KODAK EKTRA Cameras! a ne $2.50 
PA For ground-glass (ocusing and close-up G-Man Oswald 13-A Oswald The Hunter.17-A 
work. The Bug Charmer 19- A The Magic Wand. .21-A 
Show also a Donald’ Du k. 3 Monkeys and Mickey Mous 
INVESTIGATE SPEED-0-COPY roray: feature « cartoon for a gr and evening of HOME entertain ng 
see t yur rte Jealers Or Order Direct 
Catalog And Prices On Request Write to 
WRITE FOR FREE FOLDER to HOLLYWOOD FILM ENTERPRISES, INC. 
— — D, PAUL SHULL — — 6060 Sunset Bivd., Dept. 101, Hollywood 28, Calif. 





—— 
240 S. UNION AVE. (Dept. 8-PP). LOS ANGELES 26. CAL. 
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new source of light you introduce into 
the projector is in the optical center of 
the system so that the illumination passes 
uniformly through the picture aperture. 
Mask out all stray light around the pro- 
jector. Test the clearance of the pressure 
pad. (Since two thicknesses of film 
must pass through the system simulta- 
neously, it is important to check the 
clearance at the pressure pad and gate, 
and at the feed sprocket and takeup 
sprocket to be sure the film will not 
bind.) Run your projector at a constant 
speed, and always at the same speed— 
being sure the speed is ample to throw 
your safety shutter out of the path of 
light. Wind both films on the upper 
spool. Be sure they are arranged so 
that when they are threaded through 
the projector, the original or dark film 
is nearest the lamphouse, dull side fac- 
ing the lens, and the unexposed or light 
film has its dull side facing the lamp- 
house. Thread the projector so that the 
loop of the unexposed film will be larger 
than the loop of the old film, and make 
sure that there is absolute contact be- 
tween the films at the gate. From here, 
it’s a matter of a little experimentation to 
get the proper illumination. Be sure to 
keep records of your rheositat settings and 
your projector speed so you can easily ar- 
rive at the perfect exposure. 

Why not give motion picture printing 
a try ... and thus discover for yourself 


the enjoyment and satisfaction obtained 
from this interesting phase of home movie 
making.— 





YANKS SMASH | TRUK! mz mm 100 ft. headline, 
$2.75; 16 mm 360 ft. complete, $8.75; 16 mm 350 ft. 
sound, $17.50; 8 mr 50 ft. headline, $1.75; 8 mm. 
180 ft. complete $5.50. Castle Films, Inc., 30 Rocke- 
feller Plaza, New York, N. Y. 

A timely and exciting motion picture rec- 
ord of the great naval assault on Truk, the 
Jap “Pearl Harbor.” Practically the entire 





film is aerial photography and is an amaz- 
ingly complete picture report of this surprise 
blow on the enemy bastion in the Pacific 
Jap planes are seen disintegrating in mid-air 
as streams of machine gun bullets “cone 
them. Aerial shots of Jap ships being blast- 
ed by planes are included. 
. ° 7. 
INVASION OF FORTRESS EUROPE and ROME 


FALLS TO ALLIES. (Prices and lengths as above.) 


— Films, Inc., 30 Rockefeller Plaza, New York, 

7. 

“This historic home movie covers the most 
staggering news of the war. The tirst films 
flown from England to this country within 
forty-eight hours of the sea, sky, and land 
assaults on the French coast, together with 
gripping action shots of the fighting to es- 
tablish beachheads, provide an on-the-spot 
record of the most gigantic military action 


in history 
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OWN THE FILM THAT SHOWS 
IN ALL DETAIL THE MOST GIGANTIC 





MILITARY OPERATION IN ALL HISTORY 


All the world has waited months for this epochal day... and 















SMM & 16MM 
future generations will want to see this most amazing military SOUND S SILENT 
maneuver again and again. Every foot of this film has been 
recorded by expert news photographers and shows in brilliant 
detail views from aloft...from shipboard and actual beach 4 B ster 
scenes. See the Allied Invaders in action ...see how modern : 
army teamwork defeats Hitler’s Shock Troops and upsets his 
“Fortress’’ Europa. No film in your library will thrill you more 
than this. You will enjoy ‘‘theatre-like quality’’ because of Excel’s 


superior processing which gives you brilliant screen results. - 


MOVIE PRODUCTS 


4230 W. DRUMMOND, CHICAGO 339, ILL. 





EXCEL MOVIE PRODUCTS, Dept. 17 
4230 Drummond Place, Chicago 39, Illinois 


Gentlemen: Enclosed find $.............00. Please send me "News-of-the- 
3 World” “‘D' DAY INVASION plus ALLIES TAKE ROME” on one film. 









16 mm. 
Er 100 feet $2.75 Cy Rs < 5:00.60 000n 360 feet $8.75 
iS Dine. ...<. segs: 200 feet 5.00 ae SR rae: 350 feet 17.50 
mm. 
2 © Highlight.......... - 50 feet $1.75 OO Complete........... 180 feet $5.50 


oe ee ee ty 100 feet $2.75 


ee ee ee | 





















STILL AVAILABLE 


HERE AS ALWAYS 
... ann NOW ar NEW 


LOW CEILINGS! 


D.E., 















Auto Graflex 4x5 R.B., 

























UIE sac cacceeckceseuenveaeel 165.00 
Auto Gr oflex ax4'/a R. B., D.E., 8/4” 

t4. Goer . ° | 5.00 
Graflex B 3! x4\/a R. B., 95.00 
Home Portrait ay ‘oy ce. 

#4.5 : Snmaewenad .. 175.00 
Graflex Jr. 2'\/4x3'%4 £45 B. & L. Zeiss 

Tessar .. 
Bolex H-8 or H- 16 NEW. aes na .. 180.00 
sgeroed H-16, counter 2” 3.5 NEW, like- 

, 41.8 Cooke ..... 330.00 

Whelan Sound Ailesabiadens. ‘NEW 

RR ae eee .00 
G. E. Meter, case, NEW (AAS) 26.45 
Bolex L-8 no lens, NEW . 75.00 
Ampro Sound YSA (priority) NEW 375.00 
Primarflex, {2.8 Biotessar.............. 195.00 
Busch Min. Press, 6.3, NEW.......... 89.50 
ES SS oe re ree err 112.00 
Primarette, 2.8 C. Z. Tessar, case 85.00 
Grover 5x7 View (AAS) NEW 74.50 

All prices at or below O.P.A. ceilings. 


* 10-DAY TRIAL « 
* 30-DAY GUARANTEE x 
* HIGHEST TRADE-INS « 


ATTENTION 


PRIORITY HOLDERS—Deliveries now 
eased new photo- 
Many available 
delivery from our 
stock—We maintain a special de- 
partment for priority orders—For 
quick action—Write, wire or phone. 











up on certain 
graphic items. .. . 
for immediate 











Cameras Wanted 
We’ll Pay Up To 
Ceiling Prices! 


For Desirable Used Cameras, etc. 
No Dickering 





no shopping 
- Mo guess work—Just 





around . 





ship your camera—We'll mail you 
a check for the exact full dollars- 
and-cents amount by return mail; 
or ship Railway Express C.O.D. 
with examination privilege. 













P.-S. If you have a new camera, we'll pay 
you 15% OVER CEILING! 


geo. levine & sons co. 
| HAN. 6267 | 


55 BROMFIELD ST. BOSTON 8, MASS., 
“OV a Quarter Century on Cornhill’’ 
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In the same reel, an event almost as im- 
portant is pictured in Rome Falls to Allies. 
This portion of the film contains thrilling 
highlights of the smashing twenty-four day 
offensive of the Fifth and Bighth Armies un- 
der General Alexander. 
scenes of the vanguard of the Allied forces 
led by tanks and armored cars flowing 
through the heart of Rome’s governmental 
district. 

© e . 


JACARE. 16 mm sound, 8 reels. 
wy’ Corporation, 729 Seventh Ave., 

¥ dd Dannaldson, protege of Frank 
3uck, and Miguel Rojinsky, a seasoned 
hunter, start out at Belem, an Amazon River 
port, with a safari of Indian river boys and 
encounter a host of amazing adventures. 
When they reach deep into the wilderness 
and arrive at Jacaré land, the adventures 
become even more exciting. Here Dannald- 
son meets the Jacaré and in a bare-handed 
struggle proves his strength, clear wits, and 
sheer courage over that of the vicious beast 
of the jungle. 


* + . 
INVASION and ROME CAPTURED. 8 mm short, 
$1.75; 8 mm feature, $5.50; 16 mm short $2.75; 16 
mm feature, $8.75; 16 mm sound, $17.50. Official 
Films, Inc., 625 Madison Ave., New York 22, N. Y. 

Scenes of the beginning of the mighty 
allied assault as American, British, and 
Canadian troops storm the coast of France. 
History in the making unreels before your 
eyes as airborne paratroopers land over wide 
area of Normandy. Sharp sea battles 
where the Allied naval forces win their first 


Commonwealth 
New York 





Thousands 


invasion victory are recorded 
of Allied planes bombarding Nazi positions 
are proof of the most powerful concentration 
of armed forces the world has ever seen. 
The second sequence of the same reel con- 
tains the mighty conquest of Rome, a step- 


ping stone on the road to freedom, 
glorious Fifth Army cuts the Nazi escape 
route. The motion picture camera records 
the liberation of the first enemy capital by 
the Allies. 


as the 


. > os 
BROWNIE'S VICTORY GARDEN. 
lengths as above.) ee Films, Inc., 
Ave., New York 22, N. Y. 

A’ Brownie 


(Prices and 
625 Madison 


Be te cartoon containing the 


adventures of Brownie Bear when he turns | 


to victory gardening. The crops 
quickly as he plants them, 
appear just as quickly when a garden gang- 
ster steals them. How the wolfish saboteur 
is outwitted me ikes an © xciting film. 


CHILDREN OF MARS. is mm. For rental or sale 
from Pictorial Films, Inc., R. K. O. Bldg., Radio 
City. New York, N. 

Juvenile de slinquenc y in wartime America 


appear as 


—its cause and correction—is portraved. 
The story is told of a typical small-town 
average American family. The mother, 


seeking the high wages of a wat 
leaves her three children ny much to 
their own devices. The childr: freed from 
parental restraint and imbued ~ ith the spirit 
of high adventure, cast aside their 
behavior, their good breeding, and even their 
consciences, and become juvenile delinquents. 
How these children are finally given care to 
keep them safe morally and physically is 
the happy — of his film. 


ADAM HAD FOUR SONS. 


worker, 


* 
16 mm sound, Avail- 


able from Russel C. Roshon hn mm Exchange, 220 | 


R.K.O. Bldg., Radio City, N. 


Warner Baxter, Tegrid Bergman, and Su- 
san Hayward star in this moving story 
about the lives of five men and the women 
who love them. Baxter is seen as the father 
of four devil-may-care boys. He watches 
them grow, helps them icoeusl their loves 
and wars and amazing destinies, sees a 
greedy girl capture first one, then another 
of his sons, sees her seek new victims, and 
finally reach after him as well. Ingrid 


Bergman is starred as the devoted friend to 
Adam and his sons, who tries to prevent the 
disaster that may come. 


Also included are. 
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Only 
COLOR PRINTS, Inc. 


HOLLYWOOD, CALIFORNIA 
+++gives you the @ss a* 
finest professional 8 x10 
wash-off relief enlargements for the 
lowest price. 

Original prints 

DUPLICATE PRINTS, ONLY $1.50 EACH 
(Matte Finish Paper, 75c Additional) 

Made from 35 mm. Color Trans- 

parencies, or the 35 mm. area of 

a Bantam size, on quality semi- 

gloss paper. 

* All Color Prints are printed on 8” x 10” paper 

stock, unmounted. the actual image size being 


approximately 7”x9”. If preferred. 5” x7” 
prints may be ordered at the same price. 


Include 35¢ Mailing Charge with total order 
Send us your Transparencies 


TODAY! 
Special CUSTOM 


k to your own spect 
— any st 





ifications, of 
ize cut film color 


é wd 
“One-Shot” separation neg 


Prices on wor 
critical qualit 
transparency OF 
y size prt 
es start at 
licates $7.50. 


int—will be eS, a 
tives : el $15.00 for 8” * 
reques . 


smaller—dup 


Color Priats, inc. 


1707 NORTH VERMONT 
HOLLYWOOD 27, 


AVENUE 
CALIFORNIA 

















| get Perfection in your 


COLOR MOVIES 


with this 


P-B FILTER KIT 


For all 8mm B&H, Keystone, 
Revere and Cinemaster 3.5 
cameras, 


@ Eliminate glare and light streaks! 
@ Penetrate haze for clearer background! 
@ Convert Kodachrome “Type A’’ to daylight use! 
(Kit contains Sergei Ghewe, dd 
complete * 
SAM enree Biter hye gia 
and Filter Pouch.) 




















incl.) 
WHILE THEY 
LAST! 





Sent post-paid 
if cash with 
order — or sent 
Cc.0.D. on re- 
ceipt of $1.00. 
HOLLYWOOD 
MOVIE 
SUPPLY 
P. O. Box 870 
HOLLYWOOD 


28, 
CALIFORNIA 














5 Mm 


BULK FILM 


Guaranteed Fresh Stock 
All Types 
$1.50—100 ft. 


25 ft. $5.00 


We buy empty 35 mm. cartridges, 5¢ each. 


HOLLYWOOD 35 MM. FILM CO. 
Box 2550 Dept. P. Hollywood 28, Calif. 








[—,, SERVING THE WEST — 


Developed. -. he ge ments by ne 
erosions ian” mney “Ses 
ur yg aep ont 
GSc iPbuoro ss 
BEST PHOTO SERVICE 
36 exposures 


5250 
Metropolitan can Les An 


$1.00 
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PRINTED AND DEVELOPED, 25c. | 
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“Why haven't 


they sent 


ME. 


overseas?” 


Photograph by 
Truman Gordon 
Kalart prize 

winner 








“They sent him. And left me, as begs for °em every time he writes. ... 
you can plainly see, roped in here at “So, all of you, send lots of ’em . .. and 
home. .. . be careful when you take ‘em. With 
“But maybe I shouldn’t growl too much. films and bulbs searcer than dog meat, 
The folks did the next best thing .. . you got to make sure every shot counts. 
they took this picture of me and sent You don’t want to miss the pictures he'll 
that across. ... treasure most!” 


‘QO . * * 
“Everybody says it’s a dog-gone swell 


shot but I think it makes me look kinda 
sad. Well, anyway, it'll tell him how I 
a 

“And I am going to cheer up for the 
next one, The folks say they're going 
3 iy Seg = like and of everything free literature and information on avail- 
: oe . ae, TR Ke. ... ability of products. The Kalart Company 
Can’t send too many, I say, cause he Inc., Dept, 78, Stamford, Connecticut. 


If he really could talk, he’d recommend 
Kalart, so you wouldn't miss. Kalart 
Range Finder and Focuspot for sharp 
focus day and night. Kalart Speed Flash 
for correctly exposed, natural pictures 
under any light conditions. Write for 









































WORTH WAITING FOR... 





after all war needs have 
been met, Westons will 
again be available at your 
photo dealers. 


Popular PHOTOGRAPHY 





BARRAGE! 


Summer brings ‘a bombardment of pictorial 
opportunities in brilliant colors . . . blue skies 
and green trees . . . multitudes of gorgeous 
flowers. Cities and shores teem with colorful 
crowds. Vacation and sports invite endless use 
of color film. 





Logically, Kodachrome is the photographer's 
favorite weapon during this season. For with 
the ideal light conditions and a Weston MAS- 
TER to guide in accurately measuring colors, 
exposures are sure to be “on the button” every 
time. Weston Electrical Instrument Corpora- 
tion, 606 Frelinghuysen Ave., Newark 5, N. J. 


WESTON exposure meters 


















@ At your dealer or 
write for folder 








| 113 No. 6th St., 










FILTER 
KITS 


wo new popular 
complete kits .. 
one f Argus C-2 and 
c-3 one for 8 
mm motion picture 
cameras Keystone 
Revere, ete Both 
kits contai 


v 1 Rotheo hard 
plastic filters »pti- 
cally clear - & 

haze 


\ re 
and daylight (for Type 
‘+A’ odachrome when 
used in daylight), 





Kit complete, individually packed, sold 
net, not including Federal Excise Tax. $3.50 


Rethea Products 


T Rothca nite 


Philadelphia 6, Pa. 











August, 1944 


Camera Club 
In A Bank 


(Continued from page 27) 


as tempting as a bakery window full of 
cream puffs. There’s a 5x7 Solar enlarger 
with two Wollensak lenses, a 5-inch and 
a 34-inch; a 120 Solar enlarger with 
Wollensak 2-inch and 34-inch lenses; a 
Sunray with a 2-inch Wollensak lens; a 
5x7 contact printer; three electric print 
dryers; a 5x7 Century view camera with 
a 7” Hugo Meyer Double Plasmat f 4 lens 
convertible to12” And grouped together 
in one room, looking exactly like a field 
of silver blossoms, is a fine collection of 
spots and floodlights. 

All of this treasure-trove, including a 
library of photography books, has been 
purchased by the Society for the mem- 
bers’ benefit. The parent organization— 
National City Bank Club—financed some 
of the equipment but the biggest part of it 
came from membership dues. 

Pride and joy of the banker-photog- 
raphers is their darkroom. Painted with 
tender care in a neat gray with red trim, 
the entire darkroom is as orderly as an 
old maid’s parlor. Everything is in its 
place and labeled—from the bucket for 
rags to the phosphorescent arrows point- 
ing to the light switches. Every imag- 
inable facility is on deck and at the deep 
sinks (with running water of course) two 
people may work at one time. 

Like a prewar filling station, it is open 
24 hours a day. And even the chemicals 
(D-52 and D-72) are supplied to the mem- 
bers. But woe unto him who spills the 
hypo down the drain. A big bulletin 
board has pinups of developing -direc- 
tions, new ideas for picture-taking, clips 
from PopuLar PHotocraPpHy. And there is 
even some equipment not absolutely es- 
sential to the evolution of good prints but 
certainly inspiring to the lonely print- 
maker—such as a radio and an enlarge- 
ment of Madeleine Carroll! 

The Camera Society makes a point of 
keeping every meeting as alive as a bee- 
hive. Dull discussions of business matters 
are usually handled by the officers outside 
of regular meetings. 

“We like to devote every minute that 
we can to fulfilling the purpose of the 
Society,” says Chairman Fred Miller. 
“We’re here to help each other become 
better photographers. Arguing over the 
dues or picking committees won’t achieve 
that aim.” 

Instead, they’ve evolved a number of 
ways to stimulate interest in picture tak- 
ing. Monthly print contests find teams 
like the Shutterbugs, Trimmers, Hypo- 
crystals, Sunshades, Flashes and High- 
lights vying with one another. Exhibitions 
by members or by other camera clubs in 
the Metropolitan area are tastefully ar- 
ranged, changed often. Social nights in- 
clude dancing and refreshments as well 
as lots of talk about “the pictures we took 
at the Zoo Sunday.” (“The refreshments 
are one reason why it’s nice to have femi- 
nine members,” said someone.) Every 
so often, a Grab Bag Night provides 
laughs. All members pool ten-cent arti- 
cles, then grab. But you can’t take the 
Mickey Mouse pincushion home and put 
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it on the bureau. No, sir. You have to 
photograph it in some original way and 
produce the picture at the next meeting! 
Model Night is another popular affair. A 
pretty page or a winsome stenographer 
volunteers to pose in costume. Then the 
cameras click, but violently! 

Field trips find members and cameras 
jaunting out to Central Park, the Brook- 
lyn Botanical Gardens, Prospect Park, 
Kissina Park (fond recollections of this 
one), Port Washington, or a rambling 
Long Island estate. Everybody takes lots 
of pictures and has lots of fun. Some- 
times, everybody has lots of trouble, too, 
like the occasion on which the fellows, 
aiming their cameras at a Pan American 
Clipper, suddenly saw a blue coat and 
brass buttons in their viewfinders. It took 
some fast talking to prove they had not 
meant to break wartime regulations. For- 
tunately the guard turned out to be a 
camera fan. He even posed for pictures! 

Like the membership which ranges 
from vice presidents to page boys, the pri- 
vate equipment of the members includes 
everything from press-type cameras to 
box jobs. Members show a preference for 
simple, homey subjects—children, ani- 
mals, farm scenes. Some of their work 
has won prizes in metropolitan exhibi- 
tions. But nobody confesses ever taking 
a picture in a bank! 

Around New York City there are no 
less than 68 branches of the National City 
Bank of N. Y., to supply members for the 
Society. Before the war, it even had 
members from the institution’s foreign 
branches. It was not unusual to get a 
batch of prints in from a co-member in 
China, England, France, Australia, India! 

The Society has its own mimeographed 
bulletin which all members receive be- 
fore each meeting. And frequent write- 
ups in the National City Bank’s house or- 
gan, Number Eight, make it clear that it 
is looked upon as one of the greatest 
forces for good fellowship that the or- 
ganization sponsors. Biggest event on its 
calendar is the Annual Salon in June 
when prominent guest judges are invited 
to choose the best of the year’s work. 
The prizes? No, not brand new green- 
backs . . . but War Stamps!—p | 


Flashlight for Focusing 


eae ener probably will continue 
to be scarce, so it is a good idea to 
conserve those you now have as much as 
possible. One way to save your lamps is 
to stop using them 
while focusing your 
camera on a subject. 
This may be done 
by substituting an 
ordinary flashlight 
mounted on an or- 
dinary reflector 
clamp. The flash- 
light may be aimed 
at the spot where 
the subject will sit 
and the camera focused on its beam. 
Since the clamp is adjustable, it makes 
focusing on any spot easy. The clamp 
is inexpensive and can be obtained at 
any photo supply or hardware store. 
~Robert Scott, Saltsburg, Pa. 














Flashlight on clamp. 
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Immediate Delivery on most items 


2%4x3% and 4x5 SPEED GRAPHICS 
with choice of lenses and all accessories 


FS10 


o the rest. 





THESE NEW ITEMS 


AVAILABLE TO ESSENTIAL USERS 


GRAPHIC and GRAFLEX FILM HOLDERS all sizes 
ENLARGERS—Solar, Omega, etc.—2%4x3%4—3%4x44%4 —4x5—5x7 
KODAKS—Kodak 35, Monitor, Medalist, Bantam Special 

CINE KODAKS—16mm-Magazine, Model E f3.5 and f1.9 

BELL and HOWELL 70DA TURRET Camera with assorted lenses 
16mm SOUND PROJECTORS—Ampro YSA, Bell and Howell V, Victor 40B. Kodascope 


The above equipment is available to civilians without priority ratings. Let us help you 
et the necessary W.P.B. approval. Just drop us a line listing your needs and we will 




















Special on DARKROOM APRONS 
Made of pre-war [ubberized material to 
Army specifications. Water proof and 






acid resistant. A real Peerless Value...$ 1.25 
PEERLESS LIGHT STANDS—2 sections with 

cross bar. 7 feet extended.......- . 3.95 
12” GLAMP REFLECTORS with socket, clamp 

and 4 foot extension cord..........+.. 3.95 
30x40 WHITELITE ROLLUP SCREEN, New... 1.95 
30x40 CRYSTAL BEADED Automatic Box 

Screen. New ..c-cccesseresccs 7.95 


TITLE LETTER OUTFITS—150 34” white let- 
ters, 9x12 black and gray reversible 
background plate. No glue necessary— 
letters stick where you set them ion 7.95 
SUNSHADE and FILTER KIT 
For Revere, Keystone, Bell and Howell, 
Cine Perfex and similar 8mm _ camera 
lenses—Consists of combination sunshade 
and filter holder and set of Type A, 
Haze, Red and Yellow Filters. Special. . 3.25 
PEERLESS ILLUMINATED VIEWER 
For 35mm SLIDES or STRIP FILM. Gives 
8 dimensional, Stereo effect approximately 
2% times enlarged. All metal construc- 


tion, 6 foot cord and snap switch. In- 

eluding carrier for 35mm strip film... 12.95 
NEWEST BOOK . 

Lootens on Enlarging and Print Quality... 3.50 
MARSHALL OIL COLOR SETS 

PD. GE | aires.c4 db cd wee 26 Nennwes ss 1.75 


Same as Academy Set described below but 
in miniature, 

Meafiomy Bet ..ccsccccccvces 3.25 
1512x2” (Groups 1 and 2) 
84x4” Extender 
Bottle of Marlene 


Glass Palette 
Six Skewers 
Roll of Cotton 


Bottle of P.M.S. Direction Sheet 
LEUDI EXPOSURE METER, New... ‘ ° 1.79 
Fedco Roll Film Developing Tanks. 35mm to 

TT EUO VEEL LOOK EO LT re ee 2.49 


Fedco Cut Film Developing Tanks, 214x31%4..$ 3.85 
314x414 GRAPHIC cut film holders. New 3.33 
4x5 GRAFLEX cut film holders. New....... 4.55 
PEERLESS DARKROOM VENTILATORS — AC 
only, Single Blower o° . 9.95 
Double Blower .......... wer Yk 14.95 
SPEED EZ-EL—312"x5" and 4”x5”......... -90 
OP ET oc ccccces $1.25 S°SZ10".. ceccces 1.75 


KING SOL FLASHGUN REFLECTORS 
For Midget bulbs with bayonet base, fits 
all make flash guns, New...........-- 
Focusing reflector for Midget bulbs fits 
Heiland and King Sol gun only, New. 


PEERLESS 8” Trimming Board, New. . 
PEERLESS 10” Trimming Board, New. . 
PEERLESS 15” Trimming Board, New. ee 
SALON PRINT CASES—take 30 16x20 mounts 
BULK FILM W"NDERS for Univex Cartridges. 


SPEED GRAPHIC CAsES—314x414 and 4x5.. 
PEERLESS RETOUCHING OUTFIT, contains 
pencils, brushes. retouching pen, Var- 
nish, India Ink, Sepia Ink, Opaque, 
Pumice, New Coccine and full nstruc- 
CIOS ..cceseve ° eas ° or 
X-ACTO KNIFE SET, Finest retouching knives 
made of surgical steel, Knife with 6 in- 

terchangeable blades ...... ee ems 
Double set with retouching Knife, Mat 
Knife and 12 interchangeable blades.... 
SPOTONE—ideal, modern retouching medium 
for negatives and wrintS........-.see+.608 


.75 


.89 


-79 


-39 





ALL MERCHANDISE 
SOLD WITH A 
MONEY BACK 
GUARANTEE 
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ment. 


Will Follow By Return Mail. 


PEERLESS IS PAYING TOP PRICES 


for your used cameras, projectors, lenses and other photographie equip- 


Send Complete Description for Immediate Cash Offer, or Even Better, 


Send It In At Once With Your Asking Price. If Satisfactory, Our Check 



















































































FOR MANY OTHER “PEERLESS VALUES” 
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AVAILABLE NOW 





WIDE ANGLE LENSES 


Schneider Dyaskar f:9 in barrel as 


$ 30.00 


ew . 
can be adapted to fit 


Zeiss Goerz f:9, 


r shutter. new re a 45.00 
phan shutter, new : TH in ee Sputte: own 
new condition ‘ ° 39.50 

ae fe seeped beepgerate —— angle in —— 30.00 
8x10 Bausch and Lomb po Vv sill in 27.50 


barrel good cond. ° 


REGULAR PHOTOGRAPHIC LENSES 


£:4.5 


$225.00 
160.00 


75.00 
35.00 


15.00 
60.00 


20 B&L Tessar 14x17 in 
ood condition 
14” B&L Tessar 
ood condition ° 
Anastigmat 


11x14 ‘in barrel, 
t £4 ¢ > studio 


Wall f:3.8 lens, second hand. . 
2 {:5 Old Model Portrait lens rack and 
pinion 
2” Gundlach 
1s new . 
Bausch and’ Lomb Ser VII A_ Protar_ set 
lenses 117.2 1344 16”, 5s 
231% in barrel with proper 
r condition 
33° Rapid Rectilinear ir 


Anastigmat “£:6.3 in Betax 


mark- 
110.00 


good 
20.00 
22.50 


20.00 
45.00 
. 60.00 
barrel 1s 
ew ° 125.00 
”" Cooke Se ric 11 £:4.5 in barrel, 
90.00 


85.00 
60.00 


75.00 
65.00 


shutter, 


hutter, good 
le portrait 


}.3 in Optimo 


ay istigmat {:5 in 





10 


10! 
fair 
41 Eastman f:4.5 K.A in 
shutter . 
le” Eastman f:4.5 1 barrel as new 
* Cooke Series If £:4.5 in barrel fine 
condition 
7 Turner Reich 


compound 








VII in barrel 

Volute Shutter. 
arrel new ° 
vertible RR in 


i le Cony rr tar in 
joerz Davror in t 


V tlander J 

f:6.3 B&L Ar tigmat in compound 
tter rood 
woke Anastigmat f:4.5 in 
iss essar f:23.5 in barrel a new 

Aldis Butcher English 

in bbl in 

6 Zeiss 





100.00 
19.50 


ew ; 17.50 
30.00 


‘ 12.00 
13% C Z Tessar 37.50 
1 10erz i ‘ 

1 48.00 
Dagmar f:4 30.00 
Anastigmat Ser 


f:4.5 ( 
Das 


6” Doppel 
t ba 


15.00 


Wollensak Ar t t £:6 n Tlex 17.50 


89.50 


85.00 


99.50 
127.50 
141.25 
109.00 


110.00 
110.00 
150.00 


( act Graflex B&l Tessar f:4 

x rt Graflex, no let 

x H ‘ Portrait ¢ iflex witt 10 
1 250.00 

x107mm Stereo camera 


19.50 
15.00 


100.00 
~ witl 75.00 


f:6.3 in com- 


pound 


22.50 


NATIONAL CAMERA 
EXCHANGE 


86 South Sixtn Street Minneapoiis, Minn. 














Popular PHOTOGRAPHY 


Looking Them Over 
with Keppler 


(Continued from page 34) 


to recognize the contribution of the inno 
vators in photography; if they were to 
create a special class for them, and re- 
ward their efforts with more than just the 
privilege of exhibiting, it might encourage 
more photographers to experiment, to try 
something new and different. 

While we’re on the subject of special 
categories, I'd like to nominate Ruzzie 
Green’s story illustrations for The Satur- 
day Evening Post for a special prize. 
James Yates was the art director. 

Number 233 is a Collier’s entry. George 
Karger of Pix made the stunning dance 
photograph. It was handled by U. L. Cal- 
vosa of Colliers. The color is as sultry as 
the dance Sono Osato does in “One Touch 
of Venus.” The figures are so beautifully 
spaced that the picture has a muralesque 
effect. 

The rest of my favorites are in black- 
and-white. Richard Beattie is responsible 
for No. 146. This photograph of a little 
girl saying her prayers was made for 
Charles Faldi and Edward Fischer of Ben- 
ton & Bowles. The Prudential Insurance 
Company is the advertiser. It’s a sincere, 
appealing picture of a good looking, aver- 
age little girl; but the expression on the 
child’s face and the lighting and direction 
make this a far-above-average picture. 

Number 261, a black-and-white pho- 
tograph by H. Landshoff, made for Har- 
pers Bazaar and its art director, Alexey 
Brodovitch, is a magnificent shot. This 
gay picture of a laughing girl playing the 
concertina has an elfin quality. Its hu- 
mor and lighthearted charm make it 
memorable. 

Number 251, taken by Gjon Mili for 


| Vogue and Art Director Liberman, is one 
| 
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of the best black-and-whites in the show. 
The foamy bubbles in the girl’s hair, her 
parted lips, and the pervading green tone 
of the picture are julep-cool. 

Number 247 was made by Andre Ker- 
tesz for Glamour Magazine, with Miss 
Cipe Pineles as art director. This is a fine 
child portrait. The gallery of gorgeous 
dolls is reason enough for any little girl 
to put a puzzled finger to her mouth as 
she tries to decide on a favorite. 

Number 164 is Tony Venti’s. He made 
this wonderful photograph for Williams 
& Saylor, Inc., advertising agency for Pa- 
cific Mills. Kurt Josten is the art direc- 
tor. The picture is splendidly spaced, 
with its enormous sweep of stairs and its 
rail so high above the head of the lost 
child. Lighting and composition tell a 
pitiful story with maximum power. 

Leo Aarons did No. 150 for MacFarland, 
Aveyard & Co. Alfred C. Strasser is the 
art director, and the account is The Cur- 
tis Publishing Company. The tense ex- 
pression tells the story of a parachute 
jump as clearly as a caption. Notice how 
well the photographer controlled the 
added light on the faces inside the plane, 
so it would not interfere with the effect of 
blazing sunshine outside. 

In its entirety the Art Directors’ Club 
Exhibition is a distinguished show. The 
usual credit system for judging photo- 
graphs—the marks for effort, the scores 
for print quality—are ignored and subject 
matter and handling are all that counted. 

Performance, and performance only, 
matters. There are no awards for a good 
try. And I believe these exigent stand- 
ards may well be the reason why adver- 
tising and magazine photography sur- 
pass every other type in technical qual- 
ity. Since art directors are able to attract 
the most talented photographers, they de- 
mand perfection — and these pictures 
prove they get it— 



























August 


Mak 
Tell 


(Contin 


on the 
my cam 
camera 
orange 
on the f 
with the 
When 
house p 
morning 





The 


pictul 


light a 
room. \ 
get a do 
area. § 
this mai 
inate di: 
the ligh 


the anir 













































































Tony Venti uses lighting and composition to portray a lost child. Photo made for 


Williams & Saylor agency and Pacific Mills. 


(No. 164) 


Kurt Josten was art director. 
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Make Animal Pictures 
Tell a Story 


(Continued from page 29) 


on the roof of a low hog pen and put 
my camera near the ground for a low 
camera angle. Then, with the aid of an 
orange filter, the sky reproduced dark 
on the film and created stronger contrast 
with the whiteness of the animal. 

When considering indoor pictures of 
house pets, you will find that the early 
morning or late afternoon sun will spot- 


The addition of children to your pet 
pictures often helps to tell a story. 


light a small portion of a rug in one 
room. With just a little patience, you can 
get a dog or cat to sit or lie in the lighted 
rea. Shooting at the animal posed in 
this manner usually means that you elim- 
inate disturbing backgrounds, and besides 
the light naturally focuses attention on 
the animal. Also, the strong light source 
llows vou a reasonably fast shutter speed 

r considerable depth of field, or both. 

One interesting idea would be to make 
picture stories of your pet—sequences of 
ix or eight shots showing the animal in 
lifferent poses or engaged in typical activ- 
ities. For instance, you might show se- 
juence photos of your dog when sleeping, 
eating, playing, shaking hands with a 
member of the family, and meeting dad at 
the door. These sequences are interesting 
nd it’s fun to make them. 

Addition of children to your pet pic- 
tures is extremely helpful in most cases— 
because they help to tell the story. A 
hild rarely is self-conscious when he has 
apet to play with . . . and moreover, per- 

s always associate a boy with a pet. 
you will find that if you put a 
next to an animal, you won't have 
lan any particular action—because 
mutual interest will produce its own 

d of action and dramatic moments. 
iggest problem you'll find then will 

€to keep them in focus. 
In these days of limited film, it has been 
experience that more good pictures 
er roll can be procured from animal pho- 

‘ography than any other subjects I might 

Chat in itself may be an incentive 
you to start taking good pictures of 
vourself—at once!—® 
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AREMAC 


still can find the Camera and Photographic 


Equipment you are looking for. . 


AREMAL 


still has Cine Cameras, Sound Projectors, Filters, 


Sunshades and 1001 Photographic Darkroom Items 


AREMAL 


has formed a special Department that takes orders 


now for post-war or earlier delivery. Details 


furnished on request. 


AREMAC 


AVAILABLE FOR IMMEDIATE DELIVERY 
WITH AAS PRIORITY OR BETTER 


Brand New 4x5 Ann. Speed Graphic, Ektar F 4.7, Supermatic Shutter, 
Kalart R.F., Graflex Flash Synchronizer 


Brand New Kodak 35 F3.5, Coupled Range Finder and DeLuxe 
E.R. Case ‘ 


The ahoue eguigament 
outside of those doing WAR WORK. Whaile to us 
for particulars on how te get a priority raling. 
AVAILABLE FOR IMMEDIATE DELIVERY 
WITHOUT PRIORITY 


gg GS Oe a ree: $754.50 
ge gS Rl ie ge rr er rere ek te Oe 245.00 
Brand New Bolex L8 F3.5 99.50 


Also available is a complete stock of LEICA, ZEISS and other imported equipment 


AREMAC CAMERA CO. 


v] East 43rd St. - New York 17, N. Y. - Tel. MU 2-8684 


When in !ong Island—visit our BRANCH in HEMPSTEAD 
249 Fulton Avenue, Tel. Hempstead 2020 
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HIGHEST 
TRADE-IN 





ALLOWANCES 


Standard Leica, Elmar F 3.5 and case...... $106.00 
Leica 111A Summar F 2 and case 





Ke0eeseese 4.00 

Leica D Elmar F 3.5 and case........00.- 4.50 
Contax II, F 2 Sonnar and case, Filters and 

8 Re er eee 4.00 

Contax II, F 1.5 Sonnar and case.......... 279.00 

Contax III, F 1.5 Sonnar and case......... 12.00 

Robot 1, F 2.8 Tessar and Case............ 0 


123 
B. & H. 70D, 16 mm. Turret 1” F 3.5 THC 
and case 
Bolex H16, 
Re ee ree 
Bolex H8, 8 mm, Turret, 12” F 3.5 lens new 215.00 
i ic i GAs aceeatahedsaneks ets! 


16 mm, Turret, 1” F 3.5 THC 


NEW EQUIPMENT AVAILABLE TO ESSENTIAL 
USERS! 


Can Help You Obtain Necessary Priorities! 
4 x 5 Graphics, B & H, Victor and Ampro Sound 
Projectors, 16 mm, mag. Kodak F 1.9, Kodak “35”, 
B & H 70 DA., G. E. meter, ete. 

Cameras, Lenses, Projectors Wanted ! ! 
Forward Asking Price and Ship Your Camera 
Railway Express C.O.D. Highest Prices Paid! 








35 M.M. FILM, FINE GRAIN 
DEVELOPED & ENLARGED! 


Any 36 Exp. roll of film fine grain 5 
processed and each negative enlarged 

to 3% x 4% S. W. glossy; also Univex cal 
Ee rrrrerrr 
Write for free mailing bags and price 


list. - 














| peveenen — KODAK — AGFA 
Enlarging Paper, latest dating, all grades. 
S.W. D.W. 
Ris Be 2 Oe. . ccccccccdeews $0.35 $0.45 
Ex Fe MO. cccccccccccess 1.75 2.20 
5x T— ME. 6 seneetsxananes 3.30 4.15 
SS Wee BD OO, 000s cn vetecets «15 95 
S.a 1h GE. 0 cecccccecess 3.95 4.95 
8x 10— ere re 7.35 9.20 
11 x 14— 1 dozen re 1.75 
11 xX 14—-% GF0SS.cccccccccccccce b0hO 9.25 
ACCESSORIES 
SE mm, KadachteMOcccsccsccccescecccces 2.75 
FEDCO Developing tank, 35 mm, to 116...... 2.95 
ew Lele Me TE, 6 ac cccesceecdecees 3.15 
Franklin Automatic Splicer 8 mm, and 16 mm. 4.95 
Benet TONS WINE. 606 6c ec cccscesceeess -79 
30 x 40 Deluxe Beaded box screen. ...cccecs 9.50 
Ca for speed Graphies 2%. x 3% to4x5.. 7.75 
World’s Great Kodachrome Slides......(each) .50 
(request free catalog) 
100 Ft.—16 mm. ‘“‘Paneram’’ Weston 8 (Free 
Developing) ......- tase Cae eane in 
100 Ft.—16 mm, “‘Panoram’’? Weston 24 (Free 
GEVCIOPING) cccccccccccescccesecsccces ° 





35MM BULK FILM! | 
25Ft.$1.50;100Ft.$5.00 
GUARANTEED 35mm RELOADS (36 exp.) 


* EASTMAN = ® Agfa * DUPONT 
oes xf FINOPAN =" 
© Panatomic X ® ULTRA SPEED 1, 2,3 
YOUR CHOICE—49c EACH 


Note: Empty cartridges required with orgert 
d 


OR, 
include 10c deposit for each reloa : 
Mail Orders Promptly Filled. 


- 
MINIATURE 
FILM SUPPLY COMPANY 


723 7th Ave., N. Y¥. C., Br. 9-5811 





Postpaid or C.0.D. 
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CAMERA CLUBS 


Chicago Colorists Sponsor 
International Slide Salon 


Open to color photographers everywhere, 
the forthcoming International Slide Salon to 
be held under the auspices of the Chicago 
Color Camera Club is expected to attract 
work from far beyond the borders of the 
continental United States. By way of en- 
couraging entries from distant places, the 
club is waiving entry fees on all foreign pic- 
tures (excepting those from Canada). Serv- 
icemen and women also will be privileged to 
submit their work without paying entry fees, 
it is announced. Medals and stickers will be 
awarded prize slides. Further detailed in- 








formation concerning this event can be ob- 
tained from the Calendar of Photographic 
Exhibitions, page 58 


High School Students Make Up 
Pieture Posteards for USO 


A batch of 10,000 picture postcards was 
turned out recently and distributed to the 
U S O clubs throughout Tucson, Ariz., by 
the Graphic Arts Department of the Tucson 
Senior High School. Bearing dramatically 
filtered scenic photographs of Tucson on the 
front side, each card provided on its reverse 
side space for message and address, to en- 
able service folk to write home and show 
their families what local scenes looked like. 
The entire project was the work of the stu- 
dents themselves; they took the original 
pictures, processed them, and printed the 
postcards. The idea is passed along to sim- 
ilar groups throughout the country who may 
want to use it, 


Central New York State Show 
Put Over by Syracuse Club 


Among the localities whose photo fans 
submitted work for the Central New York 
Exhibition of Photography, sponsored ree 
cently by the Syracuse Camera Club, were 
Buffalo, Rochester, Auburn, Watertown, 
Utica, Albany, Amsterdam, Oneonta, and | 
Norwich. Considerable numbers of fine pice 
tures, both in color and in black-and-white, 
were received, some 200 prints being hung in 
the Syracuse Museum art gallery. In addi- 
tion to the regular print show, the exhibition 
included a carefully lighted and arranged 
Kodachrome section, not to mention sepe- | 
arate divisions for Minicolor prints and color 
prints made by the photographers them- 
selves. 


Exchange of Club Shows Wanted 


As soon as bookings can be completed on 
an exchange basis, the Miami Photographic 
Society will put its first traveling salon on 
the road, according to late word received 
from Fred J. Gommo, club secretary, whose 
address is 46 Northwest 94th St., Miami 
Shores 38, Florida. Well into its third year 
of club activity, the Miami group is anxious 
to view the work turned out by other clubs 
throughout the country, and _ especially 
wishes to have its own prints criticized. 





San Franciseo Colorists 
Show Prints from Kodachrome 


The Palace of the Legion of Honor, well- 
known San Francisco museum, recently dis- 
played a salon of 65 prints from Koda- 
chrome slides made by members of the 
Photochrome Club of San Francisco. A con- 
siderable number of the city’s populace took 
advantage of the occasion to view the work, 
with the local press covering the show in 
some detail. Museum authorities have in- 
formed club officials that the number of visi- 
tors who stopped in to view this exhibition 
far surpassed all preliminary estimates. In 
case other color enthusiasts wish to get in 
touch with the Photochromers, the club 
headquarters are located at 442 Post Street, 
San Francisco, Calif. 


Seenies of Loeal Interest 
Mailed to Townsmen Overseas 
A decidedly worth-while project has been 

launched by members of the Birmingham 
(Ala.) Camera Club. Feeling that Birming- 
ham men and women overseas would appre- 
ciate having pictures of scenes in their home 
town to show to their comrades in arms, 
members of the club. selected their most 


appropriate negatives and made _ several 
prints of each. The latter are 3% x 4% 
inches in size, and are placed in heavy 


manila envelopes for mailing. Orders can 
be placed with local photo dealers along 
with names and addresses of those to whom 
the photos are to be sent. A slip included 
in each package indicates the identity of the 
sender, 
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Army Asks fer Color Slides 


ur Those readers who have extra Koda- 

chrome slides for which they have no real 

use can perform a patriotic service by donat- 

ing them for use in camp displays. No such 

contributions can be returned, and each slide 

should be accompanied by a descriptive title. 

Travel subjects and other scenic shots are 

preferred, according to Army authorities 

who have requested this work. Assembly 

and handling of the slides is being under- 

taken by the Chicago section of the PSA 

Color Division, and you are asked to send 

your work to G. W. Vanden. 620 N. Michi- 
gan Blvd., Chicago 11, Tl. 


Argentine Club Announces 
: 5th Annual Salon 


Concordia Foto Club will hold its 5th An- 
; nual Salon between the 1st and 15th of Sep- 
tember. The secretary has announced that 
conditions of entry will be similar to those 
ruling American salons, which we assume 
; to mean that four prints may be entered, 
and that the entry fee will be $1. Entrants 
i are asked to make up an entry blank, fol- 
oy lowing the standard form, and to authorize 
a the exhibition of their pictures by other 
1 Argentine associations. Ship your prints to 
1 Concordia Foto Club, Mitre 317, Concordia, 
' E.R., Argentine. 
t 
. 


We Hear... 


1 7. co the print clinic of the Denver 
' (Colo.) Lensmen saves time and paper 
for its patients by encouraging the submis- 

1 sion of 5x7 or 8x10 rough proofs of new 
i shots for analysis. They take the view that 
1 one of these proofs will show enough of 
2 what the negative has in it to enable the 

‘ critics either to recommend oblivion or sug- 

gest enough improvement to produce a pret- 








0 s ty good finished print for the next competi- 
tion This is, in our opinion, a sound 
* practice which has been neglected by too 
i nany clubs for too long a time. It’s waste- 
i ful, not to say heart-rending, to sweat 
5 buckets over a print and then to have the 
1 anvil chorus at club meeting leave you in 
1 ittle doubt that it just won’t do. Bat out 


ugh proof, we say, and let the gang 
kick it around awhile before you go all out 
on the salon version, 

The annual show of the Raritan Photo- 
aphie Society (New Brunswick, N. J.) re- 
ently was judged by John Doscher, prexy 
f the Camera Club of New York City, after 
which the prints selected were hung at the 
New Brunswick Public Library. 

\Ve’d like to mention. the club from whose 
bulletin we picked up the foregoing idea 
but we honestly don’t know its name. The 
bulletin is one of those which crosses our 
desk regularly throughout the year, and it’s 
usually one of the most interesting—yet you 
can scan it for months without once catch- 
ing any hint of the club name or location. 
Come, now, fellows, no sense in being mys- 
terious about this, is there? Maybe your 
bulletin is intended solely for the edification 
if the membership, but it never yet hurt an 
rganization to blow its own horn a little 
it' Who are you? 

ither than close up shop and lose touch 
vith one another during the warm weather, 
members of the Chicago Camera Club are 
olding informal meetings at least twice 
onthly this summer. 

Vaywood (N. J.) Camera Club, Inc., is 
loing a careful job in educating its Begin- 
hers Group nowadays so that these less ad- 
vanced members will be better equipped to 
gain recognition in next winter’s print com- 
etitions. Another summer project on the 
Mavwood schedule is the preparation of a 
print show to be hung in the lobby of the 

xX Theater in Hackensack. 

Comes now the Blackstone Valley Camera 
Club, of Pawtucket, R. I., with news regard- 
ng its Fifth Annual salon Newly-elected 
1. Exposun pr lent of this outfit is August Forss, who 
opi 77 can be iddressed at 150 Main St.. Paw- 
ve $ tucket, R. I. 

Inactive since 1940, the Memphis (Tenn.) 
or a Club has reorganized, and wants 
ou to know that visitors are welcome at 












illustrations ® 
3, in color, > 
‘Landscapes, por 


Catalog all meetings. The membership convenes on 
aiternate Tuesdays at 7:30 p.m. in the 
Memphis Museum. ‘ 
Well, that winds things up for another 
~y . In ewe here’s just an off-the- 
1! suggestion which may be put into use 
0,8; CALIF bY any of you unexpectedly: When you see 
—————— 4lonely soldier or sailor wandering around 


yment 


wn with a camera some Sunday, in- 
yourself and suggest that you take 
ture of him on his own film. It may 
t the thing for his family at home, 
and the pickup acquaintance may lead to a 
Mleasant, if brief, friendship for the home- 
sick iy. If he has a lady friend in tow, 
aN Shap picture of the two of them and then 
raphic beat 
P.S. Don’t forget to put us on your 
olphls WF wiiiisc liet Bo : = 
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WORLD’S ™ 





ANNOUNCING 
NEW LOW PRICES 
GEVAERT CUT FILM 
Available in Quantities—Year Dating 


ULTRA PAN—SUPERCHROME 
60 WESTON (2 az.) , 40 WESTON 




















2%" x 3%”...... .$0.71 
246” x 314 sce ee”. ee a benne 71 
34” x a 5 Tin.. the a eeroeee 1.03 
Se ces 1.45 1.30 
9 = ifcm..... 1.40 1.25 
SPECIAL GEVAERT CUT FILM 5”x7” (3 dz.) 

Ultra Pan. $3.30 Superchrome. $2.98 





_—UNCONDITIONALLY | GUARANTEED— — 


~~ DEFENDER @ KODAK e ANSCO 
ENLARGING PAPER @ FRESH, LATEST 
DATING . . . ALL GRADES IN STOCK 





SS we: 1 Dozen.. ..S.W. $0.32 D.W. $0.39 
5 x 7 %Gross.........8.W. 1.42 D.W. 1.77 
S tr Re S.W. 2.54 D.W. 3.20 
8 x 10 1 Dosen........8.W. 46 D.W. .& 
8 x 10 % Gross......... S.W. 3.20 D.W. 4.01 
8 x 10 ee: S.W. 5.65 D.W. 7.05 
ll x 14 } DOG. ...0-. SW. Tae O.W. F098 
11 x 14 % Gross.........8.W. 5.89 D.W. 7.49 
11 x 14 Gross... .. S.W. 11.97. D.W. 11.65 








DIRECT ENLARGEMENTS FROM COLOR 
SLIDES 






E.K. 5x7 Direct Positive Paper. . $6.95 Gross 















E.K. Developing Kit for Above. . 1.25 Spec. 
SPECIALS IN FILMS 
KODACHROME 35mm 18 EXP. REGULAR 














AND ARTIFICIAL LIGHT (Type A)...$2.77 








SPECIAL ROYAL i6mm Film 8 $2 75 
Feet. Free Development; guaranteed 


CINEPIX-DOUBLE 8mm FILM 6 Weston. 
SINS 0550050 bs vss chen neses setae tse $1.39 

35mm Cartridge “ilm 36 Exp. 
Ansco, Kodak, Dupont.......... 

















Ansco 16mm SSS Pan. 100 W. 100’. ....$5.96 
Ansco 16mm _ Hypan. De. 5.96 
KinOLux 16mm #3 Pan. 100 W. 100’..... 5.40 
KinOLux Gold Seal 16mm. 100 W. 100’..... 5.90 
E.K, 8mm KODACHROME REG. & TYPE A . a 
E.K. 8mm KODACHROME MAGAZINE ., 











ER. SMD MOUME Ec c.2 507s vencaie Sch « 348 

E.K. 8MM PANCHROMATIC. ...........00. 2.22 

E.K. 8mm MAG SUPER X............. 2.77 
LEICA 





GEST MAIL ORDER 9 


It's a question whether we are or are not, but we can safely 
say we are the most prompt and efficient. 


. CONTAX CAMERAS—ACCESSORIES—IN STOCK 
Ask us about the Kodak photographic equipment available to you under WPB Order L267 
(doctors, hospitals, war plants, schools, Gov't. agencies, businesses). 


DEPARTMENT . 


So Order NOW! 


E.K. 16mm KOD acon OME 100’........... $8.82 
ee. Me” BOP Bae. cikehe cece .. +e 6.60 
BETTER BUYS IN BOOKS 


NEW LEICA MANUALS (Morgan & Lester).$3.20 
CORRECT EXPOSURE IN PHOTOGRAPHY 1. < 





KODAK REFERENCE HANDBOOK......-- 2.7 

HOW TO USE YOUR WESTON. <<oeem ee 
U CAMERA ANNUAL, 1944... ......ce0% 4.50 
G PHOTO DATA BOOK, LATEST..... 50 


IST — 
THEORY OF PHOTOGRAPHIC PROCESS. . 2.50 
HOW TO USE YOUR ROLLEI CAMERA... 1.75 
HOW TO USE YOUR LEICA CAMERA. 1.75 
How «0 USE YOUR CONTAX CAMER A... 1.75 


SMALL AND MEDIUM COMPUR 7. 19 
FLANGES ..... ° 
ALSO FOTH, KORELE, PILOT, SPECIAL. 

SOLAR ENLARGER ADAPTERS FOR ARGUS, 














PERFEX AND KODAK 9 
ES 0:52 th OSS « Pak wee tict center . 
KODAK STUDIO SCALES, Avoir..........$ 4.50 
KODAK WASHING ASSEMBLY..... 25 


30x48 BOX 





one 
Ly ADED SCREENS, DE LUX. 14.50 
ag. an 





FEDCO 7 CUT FILM RE ‘EL. 

KODAK SHOUENCE FILES (45 Capacity) 1.60 
KODAK OIL COLOR OUTFIT............ 3.75 
KODAK WATER COLOR OUTFIT. 75 
KODAK EXTENSION FLASH OU TF IT. 14.80 
ELKAY DARKROOM BLOWER........... 9.95 
KODAK PROJECTION SCALES. aco aan 
9” REFLECTCR CORD AND CLAMP. 2.95 
E.Z. PAN AND TIL TOP, Reg. $5.00..... 3.75 
MARSHALL’S RAINBOW OIL COLOR SET 1.79 
2x2 SLIDE VIEWING BOX, SPECIAL.... 1.49 


HUNTER TWO PURPOSE MIDGET RE- 
FLECTOR . 

5x7 KING 
EASEL 


3844x4% GRAFLEX B. K.A,. f4.5, adapt. ..$79.50 
4x5 SPEED GRAPHIC, 30cm f5.5 Xenar..179.50 
9xl2em MONO double ext. [6.8 19. 
CONTAX COPY ARM for MAGNIPHOT... 59.50 
Complete, ground glass, 3 proxar filter rs. 
CONTAX I CUT FILM BACK & HOLDER 39.50 
7%” WOLLENSAK VERITO f4 barrel..... 3 -50 
3%x4% LINHOF EKTAR f4.7, complete. . .265.00 
with Kalart R.F., Flash Gun. 
LEITZ RAPID WINDER for MODEL G... 19.5 
ROLLEIFLEX Pogo oy ATT ACHMENT o-80 
KEYSTONE 8MM TITLER...........ccce0e 7.7 
a teeny RANGE AND VIEW 


ee er ee 6.65 
WOLLE NSAK W.A. 3% f12.5, shutter..... 35.60 
SCHNEIDER COMPANAR 2” f4.5 Enl.... 25.65 
SCHNEIDER COMPANAR 3” f4.5 Enl.... 28.15 


SCHNEIDER COMPANAR 2” f3.5 Enl.... 34.40 

pt COMPANAR 3” £3.5 Eni. os 
FR REPORTER 2%x3% BOX ONLY...... 

PHOTRIX 35mm ENLARGER wir LENS a9. 30 









aha w eee Ree ene eRnne 


A TREASURED KEEPSAKE. Two acetate pro- 
tected frames, 4 data pages for names of bridal 
party, guests, gifts, etc., blank white pages for 
clippings and honeymoon prints. Ivory colored 
Duraleather, plastic ring binding. At stores or 
Direct on Money-back Trial Size 5x7”, $2.50 
size 8x10”. $3.75. 
Free Catalog of Amfiles for Reels, Slides, etc. 


AMBERG FILE & INDEX CO. (SS7,0uane Biva. 


Kankakee, Illinois 










Slide Projector 


Contact 
jour Dealer 

Sor Priority 
Information 


Makes slides look better—last longer. 
Automatically stacks slides. Precision 
lens. Uses up to 300 watt lamp. 


GoldE Mig. Co. 'Sthu't, ‘chicago 7° 












NU-MANUMATIC 


eee ee ee, 


—> -=—————————— 
eS 









OLDEN 


CAMERA & LENS CO. 
1265 BROADWAY * NEW YORK. 1, Wt. ¥ 


Ss 0 S§ 


See Our Specials 



































































Instruction Booklet for Any Camera. . $ 0.25 
Argus Combination sunshade for Model C, 

C-2, or C-3, 4 optical filters and case... 5.75 
Anniv. 4x5 latest Speed Graphic Ektar 4.7 

or Tessar 4.5 Kalart RF, Abbey or He- 

land Gun & Accessories Available. 


Bolex H-8 or H-16 latest new 
Solex H-16 turret, brand new 
lensak 1” Special 
frame counter, case..... 
Bolex H-8 new, frame counter 
%” £:3.5 lens and case : 
Busch Reporter 24x3% Camera, 
Contax III latest Sonnar f:1 5 ee 
Cont aflex Sonnar 1.5, and new 
am f:2 lens...... 
2.8 case 


and case... 
f:1.5 Wol- 


Ea 
New 


Sonnar 


Cast 


Tessar 


, $129.75: 


Biotar 
DeJur 5A exp. meter & Case 

Kodak Ektra f:1.9, new. 
Korelle II Tess. 2.8, 
f:4.5 Tele. Lens . 217.50 

Kine Exakta f:2 latest, “Zeiss Tessar W. A. 

Lens 18cm Tele Tessar 6.3 Tele lens, 
. 489.25 
2.77 
2.75 


127.00 
154.50 
224.00 


245.25 
- _17.22 
373.00 


Flash & 614” 


new 


Cc ase, 


access, ‘ 
Kodachrome 35m film 
3 35mm films each 36 ex wes ‘ 
Leica Standard Elmar 5 R. F. 2 mag. 2 
filt case .. . 
Leica D Elmar 3.5 
Leica F Summar f:: 
Leica III B 


ers 
ind case 
and case : 
Summar f:2 hrome, Leitz 
gul finder ; shade and 
aS@® .. “a — 295.50 
Mirroflex 6x Tessar 4.5 holders, adp. roll 
, > 105.00 


f4.5 Meyer RF Flash 
a 161.00 


stock 


Min. Speed Grapl 
sync nize I der 

x Ill, Tess La in 

1%" 5 Tele Lens and ‘i “todd Kodak 
60, new 

» Reflex 3% 


40.00 
97.00 


“RB. Tess. 4.5 6” 
3.5 103.00 


x4! ‘ 

onta A Tessar 3.5, cas 
nta D R.F. Tessar 4 ise 

t Dolly Tessar 2.8 RF, ise 

roj. AAA, new $65.00; 
, $31.50 on priorit 

e Sun Shade and four 
State Lens Diameter 
Camera.. 


V ‘atest f:1.5 Wollens, 1 


, 6.75 
”“ lens & 
148.00 
& Case 


27.00 
Super B, 


8.00 
2.9 Dallmeyer Pentac Sunk Mt.....$ 


23.00 
38 Goerz Das or rir et compur 


65.00 

3% 3.8 Ica Ibsor s W.A, for 4x5 29.00 
$14” t:6.3 Wollensa hutter 1/10 - 1/200 

ec 17.00 

29.00 

int. 29.50 
rim- 


95.00 
38.00 


Cc ase 
Weston Master Exp. Meter 
Adapter fo1 


Zeiss Bantar 


Steinheil 


4 Dogn 


Ort stigmat compur. 
focusing m«¢ 


convert 


$1.5 compur ‘ 
54 R 1,” Ros convertible ompound 

tt . . 69.00 
, barrel 64.00 
rel : 30.00 
1 ir sunk mount . 
’ focusing mount 
oma mpur.. ° 
‘omar sunk m¢ unt. 
s Tessar tompur 
rz Dagor Volute shutter 
Tessar, barrel 
joerz focusing mount 
eiss Tessar focusing mount 


Z 
Zeiss Tessar 
( 
I 


18s 


x 


joerz Dagor compound shutter 
t Express Rarrel 
Xenar 3.5 barrel 
s Triotar sur 

) s Tessar sunk mot ‘ 
+” B & L Protar compur delayed 


ouble Protar convertible 


Artar barrel 
Lenses in 


110.00 
want 


stoch write 


ever, the 
on the 


your 


supply of 
exchange of 


Today, more 
equipment 
cameras. 


Please specify what you are in a position 
to trade when placing your order. 

All cameras’ shipped on TEN DAY 
TRIAL BASIS: money back guarantee. 


than 
depends 


1265 BROADWAY at 32nd Street 
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What's the Matter 
with Halleck Finley? 


(Continued from page 60) 


“As I read, I said to myself, ‘This ap- 
plies to everybody except me. Then I 
began to realize that I was the one he 
meant! I started over and ate the whole 
story. 

“Mr. H. Finley should get the solid nod 
of the year.” 

You’ve heard some cheers for Finley, 
and some boos. Now comes Gordon Pol- 
lock who says Author-Photographer Fin- 
ley doesn’t go far enough. He writes: 

“Mr. Halleck Finley, who makes money 
with his cameras, and ought to know, 
heaped hot coals upon the amateurs, and 
made them burn. But his little piece 
shows that Mr. Finley’s viewpoint is no 
better than the shutterbugs and gadget- 
eers whom he yelps at. Amateur faults 
(to Finley): sloppy workmanship 
hurrying . . . amateurs’ apologies. . . in- 
ane subjects... over-equipment... 
fancy print effects without meaning... . 

“But there is another article that needs 
writing. ‘What’s the Matter with Pho- 
tographers?’ 

“They’re afraid to make photography a 
part of their lives. 

“If they are teachers, do they use their 
photographs in the classroom, or do they 
take closeups of pussy willows for their 
negative files? If they are coming of age 
as voters, do they try to make a picture 
essay. on what American liberty means to 
them, or do they shiver with fright at 
photographs with ideas? If they live in 
the city, do they photograph the drama 
of a metropolis or do they click away at 
fake rustic bridges in fake parks? 

“What is it about photography that 
what might be the most democratic of all 
the arts is tangled in habits of imitation, 
in coils of meaningless ‘technique,’ in fear 
of photography’s greatest strength, real- 
ism? 

“Yes, I’ve heard some of the answers: 
that a hobby that’s for fun should never 
deal with anything serious. . All right, 
does your older brother who plays the 


piano for fun ignore the pleasures of 
Bach, Chopin, Mozart, Beethoven, De- 
bussy? Is Norman Corwin so unpopular 


on the radio? Does a swimmer refuse to 
go all the way into the water because it’s 
wet? 

“Yes, | also know that some photog- 
raphers do take pictures with a purpose 

. and I notice they seem to do the best 
work and have the most fun out of it. 
It’s the dabblers who are afraid to use 
their photography for anything connected 
with their lives who soon become bored. 
But the camera workers, amateur or pro- 
fessional, who are whole persons, who are 
not afraid of ideas, work, meanings—these 
are the people the world of photography 
needs. 

“One of my pictures is submitted with 
this letter. It used to be my pride: grada- 
tions, composition, gracefulness. But look 
at it again: it shows part of the memorial 
to the men who were killed when the 
battleship Maine exploded in Havana 
Harbor—but does this picture make you 
feel anything about tyranny or war? 
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MONTAUK 


Plastic Film and 
Plate Hangers 





Now also available in 


FILM PACK SIZES 


6x 9 cmor 2% x 344” 
8 x 1042 cm or 3% x 4%”. 
S212 cmor 3 = G6" ...605.. 
10 x 1242 cm or 4 Oo csteltiawtasts 
10 x 15 ge 


Note:- 


$0.75 
85 
95 
95 
1.05 


Film 


* 
x 
x 
cm or 4 x 


No advance 
Hangers. 


in prices of Cut 


Note:—When ordering hangers for plates, 


please specify PLATE HANGER. 


G. GENNERT 


20-26 West 22nd St. 1153 Wall St. 
New York, N. Y. Los Angeles, Cal. 
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“Goer Amencan" 


CRAFTSMEN 
t are doing 

thein share 
te win the war- 


ur production is keyed to fill the re- 

quirements of our Government, and of 

others on orders with priority certifi- 
cates. “GOERZ AMERICAN" Lenses for 
civilian use will again be available after 
Victory. 


+ 


* 
. 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
> 
* 
C 


. P. GOERZ AMERICAN OPTICAL C0. 


Office and Factory 


317 East 34th Street New York 16, N.Y. 
 * &. 0.0.0.0. 0.& & & 0.0.0 0.6 20 i 
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“Does it add one idea to your life? Does 
the texture mean a thing? Does the com- 
position lead anywhere? It’s just an imi- 
tation of a copy of someone’s picture of 
the shadow of someone else’s art—a beau- 
tiful horrible example. 

“This picture, I suggest, is typical of 
much amateur and professional poppy- 
cock. Yes, it is correctly exposed. Is that 
such a triumph? It’s in focus. My, my, 
my. It has the subject in the middle of 
the frame, although there may be grounds 
for argument. Developing and printing 
brought out the grain of the granite 
(sometimes we do this with gnarled wood 
barn doors, sometimes with sand on a 
beach, and always we congratulate our- 
selves. Gosh!). 

“Isn’t it about time that technique was 
taken for granted and we began to judge 
pictures by more intelligent standards? 
Does this photograph interpret a part of 
life correctly? Did the maker know his 
subject, or just chance upon it? Did he 
add anything to it, or just make a record? 
Does the particular technique help get 
the subject across? Is this picture related 
to what’s going on in the world (and, pho- 
tographers, there are bigger things going 
on in the world, whether you’ve heard of 
them or not, than at any time since Abra- 
ham Lincoln’s day)? 

“Let us, as photographers, have the 
courage to stop practising scales and start 
making pictures one tenth as strong and 
vital as this thundering age we are living 
In, 

Sometimes the comments of top-rank 
amateurs are surprising. Here comes 
David Darvas, a leading salon exhibitor, 
aman who likes amateurs and likes teach- 








ie re 
nd of 
ertifi- 
is for 
after 


CAL CO. 


16, N.Y. 
tee PO-i 












ing them in the lectures and articles he 
writes for the PSA Journal, and his words 
are: 

“Gathering dust in the archives of my 
attic are. volumes of photographic maga- 
tines that saw better days. 

“Issues dated 1874 to 1927 contain at 
random such aesthetic pills of wisdom as 
Halleck Finley’s satire about amateur 
photographers. 

“In some respects 1 can become sym- 
pathetic with past authors on the subject, 
but thinking it over after a good hot bath 
while all the dirt goes down the drain, the 
inal reactionary conclusion reached is ‘So 
what?’ 

“Honus Wagner, the baseball genius of 
happier days, was so talented in the art 
{ the game that it was difficult for him 
‘to understand why other players on the 
‘eam couldn’t master certain tricks which 
to him seemed very simple. 

“The same thought-condition prevails in 
photography. 

“What Mr. Finley forgets, however, are 
the hundreds of serious-minded amateurs 
who are in practical opposition to his con- 
tentions, in thought as well as results. 
Mr. Finley is both right and wrong, which 
allows no change whatever in my per- 
sonal conclusion of ‘So what?’” 

One of Mr. Darvas’ prints, a steel mill 
subject in four tones, is reproduced on 
Page 21. 

The tirades go on and on. Ear! D. Stud- 
‘'y writes from Milwaukee: “SILLY! It 
8 very apparent Mr. Finley is only a 
‘pace writer whose ego has become badly 
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REMEMBER RO FY RI G FOR COLOR 


QUALITY OIL PHOTO COLORS 


e COLOR IS MAGIC!—but you 
do not have to be a magician to 
color your own photo prints— 
the easy ROEHRIG WAY. Any- 
one can learn—simple instruc- 
tions accompany each set of 
ROEHRIG-TRUE TONE OIL 
PHOTO COLORS—and after a 
few minutes practice you will 
find you are getting beautiful 
resnlts—gorgeous pictures in 
vivid, life - like colors — cher- 
ished keepsakes or ideal gifts 
for service men and loved ones. 
The very first hand-colored 


much 


for replacement. 


THIS COMPLETE SET WITH 
FULL INSTRUCTIONS Included 


an qe. 


Sorry: No C.0.D. Orders 


For prices In Canada, write te 
our Canadian Representative. 


ROEHRIG-BIELENBERG CO. 
39 Henry St, Pr Brooklyn 2, N.Y. 


‘CANADIAN PEPRESENTATIVE 
w. E. BOOTH CO., LTD. 
12 Mercer St. Toronto, Canada 





YOU CAN SAY: “I DID IT MYSELF“ 


Color your own photos with vivid, 


life-like ROEHRIG COLORS 


print you finish will thrill you 
—will win you over completely 
to this fascinating new hobby. 
Do not worry about film short- 
ages—you must have scores of 
old negatives that will lend 
themselves perfectly to ROEH- 
RIG COLORS! 


There has been an exceptional 
demand for ROEHRIG TRUE. 
TONE OIL PHOTO COLORS 
that we shall have to ask you to 
be patient if your dealer cannot 
supply you immediately. 


Use matte or semi-matte paper when printing from negatives. Just lay in 
the colors according to the simple instructions—wipe off and reapply as 
often as you want until you get the desired effect . . . it i 

fun. Carefully tested by experts, ROEHRIG COLORS are the 
finest your money can buy. Come in all shades including SUMMER and 
WINTER KHAKI and NAVY BLUE. Complete sets or individual tubes 


is sO easy, and so 


Buy Roehrig Colors—and you'll know 
what it means to say—“‘COLOR IS MAGIC” 


For Sale at all reliable dealers 


Say Roetixig Tested TRUE-TONE 
your dealer 
folder. 


Colors, w 
or write 


you see } 
descriptive 


Toc 

















TAKE IT IN 
STEREO! 


HAT’S the way 

the Army and 
Navy take pictures! No “flat” print can 
compare with a stereoscopic transpar- 
ency, (especially in color) made and en- 
joyed with the Stereo-Tach and Viewer 
Outfit No. 101 and your 35 mm. camera. 
Still Available 
pees 122.50° 
For stereo prints, both 35 mm. and other 


size cameras, use 144.75* 


oS ge or 


* Plus tax; — higher west of the Rockies. 
r dealer or order from 


ADVERTISING DISPLAYS, INC. 


Dept. 1 Covington, Kentucky 














ROEHRIG for TRUE COLOR..SINCE 1912! 


a5 MM Film Developed ga 
36 Enlargements 






18 exp. 75c - 16 exp. Split 55c 
36 exp. Reloads 50c 
® e 
All miniature and split size film finished in our 
famous 3 1/4 x 4 1/2 Beauty Prints—deckied, em- 
bossed margin and embossed date. 


When film is scarce and every snapshot is doubly precfous 
makeeveryshot count! Don’t takea chance and spoil good 
film by poor developing and printing. Today, more than 
ever, our careful, efficient, prompt service is your best pro- 
tection against wasted film— your best assurance of pride 
and satisfaction with your pictures. Send roll and money 
or write for FREE mailers and samples—also complete 
Price List. eeee 

Finishing. 8 exp. rolis com- 


Artistic Contact 
of led- mbossed, wide- 
plete set Gost edge, © FREE 


° redits r 
largement Coupon with each roll. 


MAIL-BAG FILM SERVICE 
Dept. 28 e Box 5440A « Chicago 80 
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Send today for 
NEW, FREE BOOK of NAMES 


You'll get a big kick out of the meanings 
of some people’s names. Look them up in 
“WHAT'S IN A NAME?” We'd like to 
send you this booklet free because we 
think it will help you remember what our 
name means: 

“ETHYL is a trade mark name. It 
stands for antiknock fluid made only by 
the Ethyl Corporation. Our war job is 
making this fluid for 
improving fighting 
gasoline.” 

Send the coupon 
below for free book- 
let that tells the 
meaning of nearly 
1000 names, 





‘ 
| “WHAT'S IN A NAME?” ! | 
| Dept. pH10, Box 53, NewYork8, N | 
Please send me a free copy of at’s in { 
; a Name?” . | 
ET Pe ree ey Te 
. (PLease opin) 
| Address... 0% i dia ccikenee what Cees 
I 
| City @ States co. ccccccccscccccccecesee | 
Gee eee Gem come come ame come ae me ee ee ee ee ee oe —_—s 





WANTED! URGENT! 


% We will buy all 16mm. cam- 














eras, regardless of condition, 
with or without lenses; KEY- 
STONE, Bell and Howell, East- 


man, etc., except magazine 


loading cameras. 


% THEY ARE URGENTLY 
NEEDED FOR MOST 
IMPORTANT WAR WORK 


Purchasing Agents for 
POLAROID CORPORATION 


6 BEACON STREET 
BOSTON 8, MASS. 
CAP/fo/ 9409 
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enlarged and his britches too tight for 
him.” 

Then Barney Cole thinks Finley tripped 
on the rug while getting out of bed one 
morning and goes on to pun that some one 
ought to write a piece called “Fillet of 
Halleck,” and objects because Finley’s 
article came only two months after Popu- 


This New York 
bold sidelighting, 
type of picture Barney Cole likes to take. 


with 
is an example of one 


street scene, its 


LAR PHOTOGRAPHY’S salon “Cross-Section 
by Amateurs,” which Mr. Cole thought 
was first rate. (One of his own pictures 
was in it—Eb.) 

The distaff side, as usual, has the last 
word, with Ellen Berquist, aspiring ama- 
teur who recently bought a good camera 
and joined an active camera club, writing 
from Carada: 

“If any one of the pictures Halleck Fin- 
ley used as illustrations for ‘What’s the 
Matter with Amateurs’ were submitted by 
some unknown for criticism, a thousand 
things would be found wrong with them 
simply because the photographer was an 
‘amateur.’ For instance, in the picture on 
page 19, your print criticism editor would 
say there is no modeling in the face of 
the youngster or in the fur of the dogs. 
Also, your editor would say the subjects 
are looking out of the picture at some 
unknown object in the distance. Tsk! 
Tsk! That’s bad. It would be considered 
wrong simply because an unknown took 
it. 

“But as soon as you knew Halleck Fin- 
ley took the picture—it’s terrific. You 
seem to think just because an amateur 
asks for criticism on a picture there must 
be plenty wrong with it. And as for the 


picture of the girl swimmer, the blurring 
of the boy swimmer is acceptable because 
Finley took it and also it is served up 
with the excuse that the blurring of the 
to emphasize the girl 
try such a 
their 


man was done 
swimmer. Let the 
trick and watch 


hair!”—f 


amateur 


the critics tear 
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LOW COST 


ZZ 
ENSES 


New, finely ground and polished, 
but edges very slightly chipped. 





Set No. 1P—‘‘Our Advertising Special’ 15 Lenses 

for $1.60 Postpaid, plus 10 page idea booklet. 
For copying, ULTRA CLOSE-UP SHOTS, macro- 
photography, experimental optics, magnifying and 
two-power 1/16 telephoto lens 


for making a 
“Dummy Camera,” Kodachrome Viewer, DETACH- 


ABLE REFLEX VIEW FINDER for 35 mm canm- 
eras, stereoscopic viewer, ground glass and en- 
larging focusing aids, TELESCOPES, low power 


microscopes and for many other uses, 

Set No. 5P—‘‘The Gadgeteer’s Delight’”’ 35 lenses 

for $5.00 Postpaid, plus {0 page idea booklet. 
Contains all the lenses in Set No. 1—plus twenty 

others of our more expensive lenses. 

Set No. 10P—‘‘The Experimenter’s Dream’’ 60 

Lenses and New 50 Page Bookiet “Fun with 

Chipped Edge Lenses.” $10.00 Postpaid. 


Contains all the lenses in the above sets plus 25 
others that make this a “‘sensational buy.”’ The 
variety of lenses in this set will enable you to 
conduct countless experiments, build a great va- 
riety of equipment. 

NEW 50 PAGE IDEA BOOKLET 

Chipped Edge Lenses'' 

Contains wide variety of projects, and fully cov- 
ers the fascinating uses of all Lenses in sets listed 
above . only $1.00 Postpaid. 


ROOF PRISMS (worth up to $30.00) 

Manufactured for use in U. S. Gov. telescopes 
They invert the image as well as bend the light 
rays. 
Prism No. 5-AP—Perfect or some 
but all acceptable for 
$2.50 Postpaid. 
Prism No. 5-BP—Not as perfect as above but will 
give good results—$1!.50 Postpaid. 


"Fun with 


slightly chipped 
definition and deviation 


EDMUND SALVAGE CO. 
27 W. Clinton Ave., Dept. 1, P. O. Audubon, N. J. 


This New Springback Doubles 






the Lee of Your CM Camera 


Lets you use double cut film hold- 
ers or filmpack adapters, as in reg- 
** cameras, and elimi- 





. Springback is attached 
just like original single hoiders. 
and double film holder slides un- 
der hooded, spring attached focus- 
ing panel. Made in two sizes: 
2U4x31% for 61x98 cm. cameras 
roel 3M%4x41% for 9x12 cm. cam- 
All metal, except ground 


+ ot gg s]]72 fiass and cloth hood flaps. 


i aa FITTED TO YOUR CAMERA 
reset scale send single: pt Soeaeie wale cane fo 
helder that fits 0 K. 


ister with al 
ders and film 
pack adapters. Spring back is %” thick 
4x3 weighs—15 os.; 34x4%—19 oF 
Double film nolders_to it Standard fitting is for 6x9 om. cameras 
thespring backsand * press’! using single holders 3” wide and 9x12 ¢ 
cameras 2}{ x 334 and 33¢ cameras —ns single holders 3 15/16” win. 
24% only; $3.00 each;3for with 1/32” edges, which # in camera. 
$8.75 postpaid. Prices in- Can wes ‘fitted to other em, camera for $3.00 
—— 25% Federal Tax, poche ~oe! cory —_— cig ue 


LEOWARD WESTPHALEN, Dept. a “506 \. ‘Stale, ‘CHICAGO 10, ILL. 


THE WIDEST CHOICE 


OF FINE GRAIN FINISHING 


Services “ OM FILMS 
14 ROLL FILMS 


Different ,,. 
Gvebeaien 8 ty ye Mg = - Controlled 








Services 
ments 


Excelsior Oil Gotored rt argements 


AMATEUR FOTO GRAPHIC SERVICES, Inc. 
126 W. 46th St..N.¥.19 Dept. P.LO. 5- 


WHAT SHOULD 
YOU INVENT 


Our FREE BOOK tells you what today’s tn- 
ventive market wants—how to put down, 

tent and sell your ideas. Scores of let- 

ers in our files attest to the modern demand 
for inventions—our long experience as ‘z- 
istered Patent Attorneys will help you. Get 
our FREE book, * ‘o Protect, Finance 
















and Sell Your awention, ** Also special docu- 
ment free, ‘‘Invention Record’’ on wee = 


sketch and describe your invention, 
today No obligation. 
——ooee & BERMAN 
Registered Patent Attorneys 


244-R Albee Building, Washington &, DBD. C, 
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GI Photo Magie 


(Continued from page 41) 


some new darkroom supplies are flown in. 

Working with these stand-in substances, 
which under normal conditions would 
amount to photographic absurdities, has 
its drawbacks, naturally. Under the cir- 
cumstances it may be necessary to make 
sacrifices in regard to chemical purity, | 
grain for grain accuracy in mixing, and 
the use of standard equipment. But most 
of these substitutes recommended by 
AAFTC photo officers work passably well 
in lieu of the original, and will help get 
vital photos to the Intelligence Staff in a 
hurry. 

The Army mess hall, too, offers a veri- 
table atomic table for the lensmen’s lend- 
lease. Common table salt from the cook’s 
pantry can be used to replace potassium 
bromide, needed for development of a 
print. GI soap, used to scrub kitchen 
floors, can serve competently as a substi- 
tute for sodium carbonate, used to speed 
development. The resourceful Army pho- 
tographer can even improvise should no 
sodium sulfate be available to prevent 
the melting of emulsions in tropical cli- 
mate; he can employ ordinary granulated 
sugar instead and do “Business as Usual.” 
Ammonia, for use as an accelerator, also 
can be drafted from the kitchen’s sup- 
plies, as can borax. 

Sticking to our original premise—that 
a crew returns from a photo mission and 
finds the photo laboratory section de- 
stroyed—the photo cadets at Yale’s 
AAFTC School can start practically from 
scratch and lick many a technical prob- 
lem. They know how to convert empty 
gasoline tins into developing trays by cut- 
ting the can off a few inches from the 
bottom and putting tape over the rim to 
protect the technician from the jagged 
edges. 

Building a serviceable aerial rollfilm 
developing assembly out of practically 
ncthing is another stunt mastered by 
AAFTC men. Tanks can be fashioned 

ut of close-grained wood. Two old film 
spools are placed inside the tank to serve 
as a drum; aluminum tubing from the air- 
craft salvage dump is shaped into a crank 
—and the “Robinson Crusoe” device is al- 
nost as good as the standard equipment. 

An empty hypo keg from the refuse 
pile cari be readily converted into a pro- 

ection printer The photo men saw the 
keg into halves and drill a hole in the 
bottom of one section. The lens, which 
can be salvaged from a damaged 8x10 
lew camera, is mounted over this hole. 

A slit is made in the center of the keg 
ind the negative stage is inserted here. 
Exposures can be made by removing and 








replacing the lens cap by hand. Focusing 
$ possible by sliding the rear portion, 
which telescopes into the front portion, 


into the lens part. A light source may 
be obtained by plugging in on the field 
generator to power an electric bulb 





Tell a cadet beginning the photo course 
at the AAFTC Technical School that by 
the time he gets his lieutenant’s bars he’l! 
be able to build a contact printer out of a 
lew yps plus ingenuity, and he'll be 
to bet you his bars that such a 
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“Lucky for me 
my printer 
was an 


ANIA ENR ol ai 





“I've had trouble-free, perfect service all 
nn time. And it’s good for a long time 

’ Albert all-metal printers are accur- 
‘and sure. Perfect prints—no waste of 
a or time. Even better post-war de- 
velopments are under way. 


BUY MORE WAR BONDS 
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Really astonishing results on sila pditlents as great as 
20-30 diameters or more. Amazing speed, too — as 
little as 5 minutes developing time on most standard 
films. Economy worth thinking about —20 to 40 rolls of 
35 mm film, or its equivalent, developed from 1 qt. of 
Q. S. E. — as little as 5 cents per roll. 

Q.S.E. is not a ‘‘touchy” developer. Temperature 
tolerance 68° - 80° F. People’ everywhere are enthusi- 
astically buying and endorsing this unusual developer. 
If your dealer hasn’t it, order direct. 


Dealers-Jobbers—send for complete proposition today 
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OPA—CLASS 1 
V P Night Chrome Exakta Xenon F2...$173.25 
35mm Std. Leica Chrome Elmar F3.5, 

Case Fokos R F, 2 magazines, 2 filters 129.75 
35mm Robot I Primotar F3.5 & Case... 97.50 
35mm Leica G Summar F2 and Case, 

3 filters, shade, cable, Model VII 

Flash Gun (NEW GUN)..........-. 285.00 
35mm Contax H Sonnar F2, Case, set 

of 4 filters, screw-in shade, FLASH 

BE otece.t x».».0s bccn aoneiaeiee onsen 255.00 
50mm Leitz Hektor Tt SER See 56.25 
#120 Altissa Victar F4.5 Compur..... 34.50 
V P Ergo Film Pack and Cut film Cam- 

era Tessar F4.5 Complete: case, 

, DEE i devdncaredecr weyers 56.25 
6x6 Agfa Speedex COMPUR Optar 

F4.5, case, filters, shade............ 65.00 
#120 Eho Stereo F1l & Viewer....... 34.50 
#117 (2%x2%) Icarette Tessar F4.5 

EE te EI 9:4 6.6-0%%. 0 60-0 ve neun eames 49.50 
#120 Cocarette Aldis F4.5 and case... 39.50 
Bantam Special F2, Case, Royal Tri- 

pod (new): 3 Kodak Filters Series 

VI, Weston Universal Meter & Case. 126.50 
Contax Lenses, Leitz Lenses, on hand. 

MOVIES 
16mm Filmo #75 Cooke F3.5 & Comb. 

Pe iy ee ere -50 
16mm Filmo 70D Cooke F3.5 Mayfair 

AS 2 ee ee eee 5.00 
16mm Filmo T0A Cooke F3.5 se athnn< 75.00 
16mm Filmo 70A Dallmeyer Focusing 

F3.5 with rotating key...........++. 82.50 
16mm Cine B F3.5 and case......... 49.50 
16mm Cine B F5.6 and case.......... 32.50 
16mm Kodascope Model C Proj.; Case 

oS kee ' Sadean 34.50 
De Vry 300 Watt 7 Model D.. 75.00 
16mm De Vry F3.5 and Brown Com 

Perr Cre ree rere 49.50 
16mm Simplex F3.5 Magazine Style & 

ORES CE ee Pees, ee 7.50 
16mm F ilmo ‘Y if. GC. . - eS 79.50 
16mm Kodascope end vateeeeawan 14.50 
i ieee eer 18.15 
Case for Royal Tripods New.......... 3.75 

SPECIAL: NEW! 
30x40 Dalite Challenger Tripod Model 

Screen sale; list $12.50. : wee, See 
Bag for same a nt ace wa alate ae 2.50 

SPECIAL 
300 Watt Leitz VIIIS 35m Proj. with 
"Lens & Case; New. err $110.00 
IN STOCK 
Lenses; Ann Graphics: Graflexes; Flash 
Guns & photo equipment 
Turn your camera, projector, lenses 
into cash—we’ll pay highest prices 
WE TRADE—Highest Allowance 

















CONWAY CAMERA CO. 


34 N. CLARK ST. CHICAGO ) 2, ILI ILL. 








DARKROOM DAMP? 


Solvay 
Air- Dryette, Jr. 


SOLVAY 
Calcium Chloride 


. Again available 









for protection of photo- 

graphic film, paper, and 

equipment from dampness 

mold, and rusting in photo darkrooms Con- 
sidered indispensable by thousands of users. 
Order now by full name—Solvay Air-Dryette 
Jr get benefits of patented compact efficient- 
ly designed unit Sold with Solvay Calcium 
Chloride Write today for descriptive litera 
ture to : 


SOLVAY SALES CORPORATION 
Dept. 86-8 40 Rector Street New York 6, N. Y. 
* Reg. U.S. Pat. Off 
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feat is impossible. Yet before graduation 
every photo cadet can construct a contact 
printer by securing a wooden packing box 
and a glass plate from a broken window 
pane. The automatic light trip, useful in 
a contact printer, can be obtained by 
“borrowing” the electric bomb release trip 
from a bomber. As in the case of the 
developing assembly, aluminum tubing 
can be utilized as a crank, this time to 
turn the spools over the printer top. 

While it is unlikely that any photo crew 
in a theater of operations would have to 
resort to any of these desperate measures, 
this course in emergency photography is 
given mainly to develop the initiative of 
the cadets, and to pound home to them 
the tenet that nothing is impossible. 

Yankee ingenuity can surmount any ob- 
stacle—such is the belief of Capt. Leonard 
E. Wine, head of the school’s Photography 
Department. And daily it is being proved 
by the cadets, who hurl hypothetical ob- 
stacles at each other in a wartime ques- 
tion-and-answer game, testing one anoth- 
er’s ingenuity. Thus, when one instructor 
quizzed his class as to how they would 
go about obtaining a substitute for acetic 
acid solution, a necessary short-stop, the 
cadets came up with a surprising but feas- 
ible alternative. Start the motor of an 
Army jeep and attach a hose to the ex- 
haust pipe. The other end of the hose is 
to be placed in a tank of water. The car- 
bon dioxide fumes compounded with the 
water make it readily serviceable as an 
ersatz expedient for acetic acid. 

The AAFTC boys not only talk theory 
but actually get out and make photo- 
graphs using substitute equipment, and 
then bring the negatives in and process 
them and make prints using as many sub- 
stitute chemicals as possible. 

For instance, they made this practical 
demonstration at New Haven airport ear- 
lier this year. 

A pinhole camera was made from a dis- 
carded sodium carbonate can by punch- 
ing a hole in the lid of the can and plac- 
ing a piece of black paper over the hole. 
The actual pinhole was made in the black 
paper because it could be punctured with 
more accuracy than could the metal of 
the can. Another piece of black paper 
over the pinhole acted as a shutter. 

The day was gray, with intermittent, 
hazy sunlight. The boys exposed for thirty 
seconds on 8x10 fast panchromatic film. 
The subject was a P-47 Thunderbolt plane 
being serviced by two aviation cadets, 
with additional ships in the background. 

The exposed film was developed in a 
solution made from the following chem- 
icals: 


Metol—45 grains. 

Potassium metabisulfite—1 2 oz. 
Hydroquinone—175 grains. 
Acetone—2 oz. 

Lye—}4 oz. 

Salt—220 grains. 


Water to make—32 oz. 


Metol and hydroquinone are develop- 
ing agents, and these (or their equivalent) 
are necessary to any developing solution. 
Potassium metahisulfite is a substitute 
chemical for sodium sulfite in standard 
solutions. Acetone and lye are substitute 
accelerators, the normal chemical used 
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deckle-edged gloss 


loads, 50c. 


Rosa R. Ray 


RAY’S PHOTO SERVICE. acadsséwis 


DISCRIMINATING 
CAMERA FANS! 
Your 35 MM roll ultra-fine-grain 
processed and vaporated. 
exposure enlarged to 3%4x4% on 
paper, $1. 
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being sodium carbonate. Table salt is 
added as a restrainer—a substitute for 
the potassium bromide usually employed. 

The solution was used without dilution, 
and developing time was three minutes at 


° 


65° F. After development the film was | 


rinsed in water for 30 seconds and then 
fixed in a solution of potassium thiocy- 
anate (substitute for sodium thiosul- 
fate) and water. 

After the negatives ._.e dried, prints 
were made on glossy paper of number 
three hardness. These prints were devel- 
oped in a solution made from: 


Hydrogen peroxide—8 oz. 
Lye—}2 oz. 
Water to make—16 oz. 


Hydrogen peroxide is a common anti- 
septic which also works in a somewhat 
inferior fashion as an inorganic develop- 
ing agent for prints (only) when strongly 
accelerated with the alkali, lye (sodium 
hydroxide). 


Final photograph made with the pinhole | 


camera and developed and printed with 
substitute chemicals appears at top of 
page 40. 

Every week the lads at Yale learn that 
necessity is the mother of invention and 
that science is golden. Their bag of tricks 





is constantly getting bigger and bigger, | 


and AAFTC know-how is proving to them 
that photographs can be developed in a 
foxhole if need be, and that even sea 
water can be used to take the place of 
fresh water in the development of pics, 
should circumstances warrant it. 

If ever the cadets use but one of the 


many photo-phenomena taught them to | 
save even one day’s delay in readying a | 


mosaic for our bombardiers at an over- 
seas station, then the instructors feel that 
their work has been important indeed.—™ 


CLIP IS HANDY ON GRAPHIC 


The simple clip shown in the illustration 
is one of the handiest accessories that 
can be added to any covered plate- 
back camera. It is never in the way, yet 
it serves as a holder for slides, filmpack 
tabs, and record cards. It is easily made 
by cutting a film-pack spring in half, pair- 
ing the two halves into one double-thick 
spring, and drilling holes in them and riv- 
cage them on to the groundglass cover, 
shown. A single spring may be used, 
be I found the double one more satis- 
factory —F. Dale Smith, Ferguson, Mo. 
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peacetime promi 
FEDERAL ENLARG 


This war has been a real test of the 
quality of Federal Enlargers. Despite 
their nominal cost, they've continued 
to perform perfectly over the years, 
with an amazingly small degree of 
attention or replacement. These vir- 
tues will exist in postwar Federal 
Enlargers, made even more desirable 
by the benefits of our electronic ex- 
periences. The result will enable you 





to reduce the element of risk in 
darkroom work ... and enable us to Third 
provide new and more startling de- 7,,,,, 
velopments in photography. 


BUY MORE WAR BONDS 


Manufacturers of Federa! Enlargers 
and Federal Electionic De 


BROOKLYN 5S NEW YORK 
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“KING-SOL" MIDGET BULB REFLECTOR 


FOR FASTER SHUTTER SPEEDS WITH MIDGET BULBS 
(No Priority Needed) 

FITS OVER THK HEAD OF ANY MAKE SPEED-GUN SYCHRONIZE Kt. 
Makes possible much faster shutter speeds with smaller a r dis- 

tances up to 100 feet. Equally efficient for general use. 1.23 
Compact, sturdy, fool-proof ose 
: SPECIFY FOR WHAT MAKE GUN. pin sri oe 

; % “KING-SOL" FOCUSING REFLECTOR 

With Men ADJUSTABLE TO CONTROL MIDGET—— 


BULB REFLECTION (No Priority Needed) 
Who Make ingenious reflector adjustable to give you a 6u° 
close work, or one as narrow as 36° for 
» fast speed sho ete. Pt, & Seetenal 


speeds up to 100 feet. FITS NY M 
ws Mie gia te idasl ode ult! $Q.50 
SPECIFY FOR WHAT MAKE GUN P¥=28% Feu. 
“KING-SOL" TRIPLE PLUG 
EXTENSION SOCKET FOR ANY 
MAKE SPEED GUN (No Priority Needed) 


®@@ 
KING. @. Plugs right into any stand and plug. Provides 
freme ndous versatility for multiple flash or remote 


ws lighting. Hes regulation top bulb sock >t and 3 
“SOL side outlets. With cord plugged into synchronizer 
up to three standard reflectors, or new midget-type 


refig@tors described above may be used. Standard 
screw thread i ket b also 
SY N ( a R @ N | 1 F R S tine attaching ‘unit. to ripoa % for ge $9.75 
and ACCESSORIES 


construction throughout. perlor CY D © plus 15% Fed. 
are America’s : for SPEED GRAPHIC 
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Mail! 


AT THESE NEW, POPULAR PRICES: 


35 mm 25... 


Guaranteed 
ultra-fine 
grain (dev. only) * 


18 Exposure Rolls, Developed and Enlarged* 60¢ 
All sizes up to 

8 EXPOSURE and incl. No. 116 

ROLL FILM Dev. and Enirg per 


roll 
5x7 Special - 
Salon 
ENLARGEMENTS Quality...... 1 
ea 


WE HAVE FILM 


—All SIZES— 


A special protective hardening treatment — 
perfected for South Pacific Service — is applied 
to all film which we process 


WRITE FOR COMPLETE PRIC 
AND FREE MAILING 


Our staff is equipped for 
all specialty work — includ- 
ing copying, ‘‘Salon-type”’ 
enlargements, Micro-File, 
color tinting, etc 





—E LIST 
BAG! 












P.O. BOX €7i HOLLYWOOD 28. CALIFORNIA 





New Official, 


Castle, Nu-Art 
Home Movie Features 


180’ Smm $4.29 360’ 16mm $6.89 


350’ SOUND $13.69 


KODACHROME 100’ 16mm $8.84—S8mm $3.77 
8mm Mag. $4.13—KIN-O-LUX 100’ 16mm 
(Weston 50) $5.40—Smm $2.40—S8mm Mag 
Super X $2.79—OTHER MOVIE FILM ALSO 
Simm Kod, $2.77—828 Kod. $1.50—35mm OU- 
PONT SUPERIOR . 36 exp. (W-50) $1.05. 
Film Packs 
KODAK SUPER XX Verichrome, AGFA SU- 
PREME, PRESS 2%x3'4; 3%4x4% 9x12; 

Ix) 

FLASH & FLOOD BULBS, KODACHROME 
CUT FILM, PHOTO PAPER, CUT FILM, 
BULK & PREPARED CHEMICALS 


WE INVITE STUDIO BUSINESS 


On Hand—LEICA 50mm ELMAR f3.5 

& LEITZ NOOKY ATTACH, NEW.$115.00 
POP. PRESSMAN REFLEX, 34x44, 

R.B., 6%” f2.7 TESSAR, FPA, 
CASE, ACC ; RGAE care .$150.00 

CONTAX HU, Il, LEICA Il, TIA, ACC 
ROLLEI 4x4, f2.8 Tessar, IKOFLEX 

il, f%.5 Tessar, Tenax I f2 

Trades 


photographers, 
Omega, Solar, 4x5 


Available to professionals, schools, 
and necessary occupations—4x5 
Graphic, Ampro Sound Proj., 


Medalist, Bantam, etc. 


THE CAMERA PLACE, 


INC. 
101 West 51st Street (AT RADIO city) 
NEW YORK 19, NEW YORK 
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A GUIDE FOR MILITARY AND NEWS idl 
| TOGRAPHY, by Jack Price. Published by 
| Falk Publishing Company. 
8!/2, 92 pages, illustrated, $0.75. 

This is an informative 
enormous photographic activity of our 
armed forces. Price discusses the four 
categories of military photography: (1) 
news and publicity; (2) intelligence and 
propaganda; (3) training and technical; 
(4) identification. 
cial training required for each branch, 
and tells how the military aspects of these 
phases of photography differ from civilian 
treatment of the same or parallel work. 

The book is profusely illustrated with 
excellent examples of the photographic 
work of the U. S. Navy, the U. S. Army 
Signal Corps, and the U. S. Marine Corps. 


Here is a clear panorama of our armed 
forces told in pictures, and here, too, is | 


the story of what our armed forces are 
doing with pictures. 

se * s 

THEY ALL SAW IT, photographs by Yila, 
words by Margaret Wise Brown. Published by 
Marper & Brothers. Board bound, 9x1134, 32 
| pages, illustrated, $1.50. 

Ylla, world-famed photographer of ani- 
mals, has selected sixteen of her best pic- 
tures, each of which has been reproduced 
as a full-page illustration. They are pre- 

sented with Margaret Wise Brown’s amus- 
ing word tie-in which is full of suspense 
| and charm. 

This is an excellent gift book for a child | 

las well as a classic group of pictures 


| which would be prized by any collector | 


| of the best in photographic art. 


ROMAN TOWNS, by Ernest Nash. Published 


by J. J. Augustin, Incorporated. Cloth bound, | 


7'/4x95Y/g, 202 pages, $6.00. 


= : | 
Magnificent pictorial as well as docu- 


mentary photographs of the excavated 
towns in and around Rome present a 
cross section of the architecture and to- 
pography of ancient Italy. The book is 
of lasting value as the war will un- 
doubtedly destroy many of these remind- 


ers of the cultural glory that once was | 


Rome’s. Illustrations as well as text are 
by the author. 

° . 7 

| BOOT: A Marine in the Making, by Corporal 
| Gilbert P. Bailey, U.S.M.C.R. 
The MacMillan Company. Cloth bound, 734x 
10!/2, 132 pages, illustrated, $2.50. 

Bailey, a former editor, saw in his Ma- 

rine boot training the material for a live- 
ly, human-interest story. He tells with 
| grim humor, but completely without re- 
sentment, of the tough program that 
builds the proud fighting fraternity which 
rightly boasts a personality and mood of 
its own. 

The illustrations, most of them full-page 
photographs, are the work of Corporal 
Edward J. Freeman and Private First 
Class John H. Birch, and were made 





available through the co-operation of the 
Public Relations Office, Parris Island. 

Any seasoned Marine will get a tre- 
mendous bang out of this salty account, 
and it is a candid record that would be 
treasured by his family. 


Paper bound, 5!/2x | 


resumé of the | 


He describes the spe- | 





| 


| 
| 
| 


| 
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GET THIS 
NEW 


“ MASTER” 
FILE 


for Slides 


$3.45 


Solid Wood Construction 

Beautiful Glossy Finish 

Brass Plated Hardware 

For 650 Ready Mounts or 250 Glass 
Slides 

Flanged arrangement for dust-proofing 
Ideal for use with Ready Mount 
Changer 

®@ Removable Index 

@ Felt bottom 

® Visible Movable Tabs Permit Filing by 
Subjects 


At your dealer's or Prepaid. Also files for 
Negatives from 35mm to 5x7. 














THE NEGA-FILE COMPANY 


EASTON, PENNA 











Ciro is now 100% on war work. 
After the war Ciro will again resume 
the manufacture of quality cameras. 


The all metal American made 


twin lens reflex camera 


CIRO INCORPORATED 


112 E. Atwater Detroit, Michigan 














IF YOU WANT THE BEST 
14 TRIAL WILL CONVINCE YOU 


We finish all other miniature and eptit sise Sie 
- famous 3 x ae uty i yg Bed Desks 


No, 828 cal 13 





exp. 
350. 12 > splits, Se. is exp, 
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Artistic Contact Finistins. & exp: retie 
Somplete set of deckied-edge embossed, 

wide-marsgin prints. Credits ter tailurea, 
Free Ent Eniargement coupon with each roll, 


MAIL-BAG FILM SERVICE 












Mi 25° DISCOUNT 








Dept. 9 Bex 5440A, Chicago 80 





TO OUR BOYS AND GIRLS IN SERVICE 
SPECIAL SERVICE—To ALL, AS SHOWN BELOW 


(1) Overnight Service. (2) Reprints ONLY 4c each. 
(3) 36 Exposure Rolls iagiaie’ ‘- and Enlarged on 
Velox for ONE DOLLAR. Eighteen Exposure 
Rolis, 60c. (5) Sixteen ee, Spit Sizes, 60c. 
Our 20 Years’ Experience Guarantees Perfect 
nishing 
Capito! Photo Labs, 113 South Cicero Ave., Dept. 7, Chicago 44, ill. 
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Bird 
Photography 
(Continued from page 56) 


the maximum benefit from the flash. 
That leaves only one satisfactory method 

. remote control. My battery case 
is equipped with a remote control plug-in, 
so that problem is quickly solved. A 
wire from the battery case of the flash 
apparatus to an auxiliary battery in the 
bird blind gives me constant control of 
my camera. 

Although a bird blind is not always 
necessary, it is the wisest plan. Birds 
frighten easily at any object that moves. 
Since the camera does not move, they 
usually accept it. But that means that 
the photographer himself must be out 
of sight. A tent-like blind made from an 
old beach umbrella serves me admirably. 
It is not heavy and it is quickly erected 
some distance from the camera in a 
secluded place. 

Granting the prospective bird photog- 
rapher an average knowledge of photo- 
graphic principles, and assuming that 
he has acquired the necessary equipment 
to carry on his work, there are still two 
important factors to be reckoned with. 
One is the matter of patience, and the 
other is a knowledge of bird habits and 
instincts. 

You are on your own when it comes 
to patience. You either have it or you 
don’t have it. And if you don’t have it, 
your success in bird photography is a 
most doubtful matter. Birds are unpre- 
dictable. Just when you think you have 
solved a problem, the bird suddenly will 
act as you never saw it act before. 

I remember one winter I was taking 
pictures of feeding birds. My camera was 
focused on a piece of beef suet attached 
to the trunk of a tree. My object was a 
white-breasted nuthatch. I knew that 
the nuthatch was famous for its habit of 
walking down tree trunks headfirst, so I 
set my camera to record in 35 mm color 
the upper half of the suet with the bird 
feeding from the top. Such a picture 
would just fill the slide. 

After waiting for almost an hour, I saw 
the bird coming to feed, but it came up 
the tree trunk instead of down as I had 
planned. Another hour’s wait in the 
cold, and the bird returned again. And 
again it fed from the bottom. Naturally, 

had learned a lesson. This nuthatch 
was different. So after the bird few 
away, I re-focused to cover the bottom 
half of the suet with the bird in position. 

It was almost two hours before it re- 

ned this time. My hands were numb 
and my feet were cold. The bird lit 
high in the tree. And by degrees it came 
down the tree trunk to feed from the 
upper half of the suet. And for the 
thousandth time, I gave up bird pho- 
tography forever and ever! 

Then there was the time that a friend 
found the nest of a wood pewee on the 
limb of a tree not more than twelve feet 
from the ground. It contained baby 
birds and the adults were feeding con- 
Stantly. The nest was considerable dis- 
tance from the road, and that meant 

carrying all my equipment, including a 
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REMEMBER in 
ELECTRONICS-PHOTOGRAPHY 


In the home, in a few years, electronics will control many of the com- 


monplace things we do . . . perhaps even regulate shower baths and 
boiling eggs. In photography, DeJur has already explored electronic 
potentialities. We know that better performance and untapped hours 
of pleasure will result from electronic-photography. Enhanced, for 
instance, will be the flexibility of the DeJur ‘Versatile’ Enlarger. For 


great things in two great fields, it’s DeJur—remember the name. 


CELLENG, 
.* ‘n, 


De JurAmsco (orporation 


MANUFACTURERS OF “CRITIC” EXPOSURE METERS AND PRECISION PHOTOGRAPHIC PRODUCTS 
SHELTON CONNECTICUT 


NEW YORK PLANT: 99 HUDSON STREET, NEW YORK 13,N.Y. 
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[= IF YOU want to BUY or SELL 


You Get a Square Deal at 
HABER & FINK 


CAMERAS AT OPA CEILING PRICES 


Linhoff Standard 9x12 cm with F.4.5, 16 em Carl Zeiss Tessar lens in Rim Set Compur 


shutter, like new.. EE eee ee OE re: RE: © BEN 9.50 
Ensign Popular Reflex camera “3h Axl with ‘Ensig n F.4.5 lens, guaranteed condition...... 55.50 
National Graflex Model If with Special 544 inch Carl Zeiss Biotessar F.2.8 lens, like new. 240.00 
Altessa Reflex type camera 16 pictures on 120 film ".4.5 Vietar lens in Compur shutter. 32.00 
Bee Bee 9x12 em Film Pack Camera F.4.5 6 ineh Schneider Xenar lens in Comput shut- 

ter, new REE TE AOE 5 ip TED Mee. ERE: PRES FE RES Fa 110.00 
Contessa Oeckrulla 6x13 em Stereo Camera wit h “matched Carl Zeiss F.4.5, ‘12 cm lenses, 

Focal Plane shutter, 3 cut film holders, one film pack adapter, new As a . 155.00 
lca Stereo 6x13 cm K.6.8 Novar lenses, 3 cut film holders, new ere eee eee Beas 29.50 
24%x3% F-R Reporter camera, F.6.5 Wollensak lens in shutter, mew,...............0ee08. 67.50 


R.B. Graflex Jr. 24x34 with 614 inch Bausch & Lomb Tessar lens, in perfect condition. 92.50 
R.B. Graflex Jr. 2%x3% with 6 inch Carl Zeiss F.4.5 Lens, Pertect Rickert ek atuck tet 110.00 
National Graflex Model IT camera with F.5.5 B&L Tessar lens, 6.5 Tele lens, Sportsman 
Case, Complete, hke new 4 $68 snes ote saw Sa : Z . 137.50 
Cameras Available for Essential Users For Essential Users 
Kodak 35—Built in Kanectinder F.3.5 lens New 2x2 Slide projectors 
and Eveready Cuase.. 61.91 inc, tax S.V.E. Model DK, 150 watt, with case, $40.00 
a a 5 Graphic wil h Graflex Flash Gun, S.V.E. Model RK, 100 watt with case 33.75 
tar ‘ i ens in Supermat ic hutter, S.V.E. Model AAA, 300 watt Roll o 
New Kalart Rangefinde  egmiplete.. Slides, inc. case aii. : 65.00 
; ; : $212.00 inc. tax E.Ix. Model 1 Kodaslide, 100 watt.... 18.50 
Kodak Bantam Special F.2 lens in Supermatic i A Sa al 4.00 
shutter, Eveready case...$116.00 plus Fed. tax E.K. Model 2A, 150 watt........... . 36.50 
Lenses Case +e 8.00 
Laack Doppel Anastigmat Dialytar Latest in Flash Synchronizers 
F.6.5, 30 em in Compound shutter, : 
MA BON) «ons prabcicrsiaiys waves 010.08 Rolart pester Fiaek, Ges pon ast noes, GOnee 
oigtl e 0 “ar Series 6, F.6.3 SUS | ST ENECS, = Iatee noe 
’ i ane le ns “in 7 eek ontitivinn _for Speed Graphic with 5” reflector.. 29.00 
. . ‘ 76 Extra King Sol Adjustable Focus spot 
Acme shutte Shope 127.60 tet bull 
Hugo Mevei Gorli ty Do mble “Anastizmat 1 by age a = -_ apgigtee As 6.50 
F.6.8 12 inch in compound shutter, AAng, So side hi ting extension “unit - 
like new .. es Ss 200.00 20" cord & 5” reflector. .... »  FL75 
Carl Zeiss Goerz Dag r F.9, 15 cm A Complete Stock of: 
wide angle in Rim Set Compur shut 
ter, brand new.........-. / 111.54 Photogzraphic Books, Oil Color Sets, Trays, 


Kodak Anastigmat 256 F. 4.5 ; 12” lens 


Tripeds, Carry-all Cases, Printing Frames, 
in Hex shutter, new, including tax.. 227.00 


Enlarging Easels, Albums, Developing tanks, 
Carl Zeiss Goerz Dagor F.9, 15 en Thermometers, and hundreds of darkroom ac- 
wide angle in Barrel mount, new. 85.00 essories 


ALL OUR MERCHANDISE [IS SOLD WITH MONEY BACK GUARANTEE. 
HIGH PRICES PAID FR ALL USED PHOTOGRAPHIC EQUIPMENT. 
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GET BETTER 
RESULTS 


with this double-duty combination Dark- 
room Light and Timer. 


TEMPO-LITE 


is double - pur- 
pose—it is at 
once a darkroom 
light and timer. 
Here is a dark- 
room item de- 
signed for easy 
and interchangeable colored 
glass filters, complete with 
three-foot extension cord 
and adjustable swinging 
arm for focusing filtered 
light in desired positions: 
uses 25 watt lamp 











The t 





iming mechanism is 
adjusted to give signals at 
intervals of one second 
each by merely turning a 
simple ti ng switch. This : 
is a combination all-electric device in one unit. 
Operates on either A.C. or D.C. current 
This unit has been designed and developed for 
amateur as well as professional darkroom work, 
where critical timing is desired in contact printing 
or enlarging. Complete, or modernize 
your darkroom equipment. Order this $5.95 
dual-purpose timer at once. Limited 
CIT GE ccvccoeccccccccesvccececece EACH 
& & 2 
New, Handsome, Mark Time yiaete Timer 


Encased in Hard Birchwood, 5%” x4” 
Oil Stained 
This mechanized timer will time any interval up 
one hour and rings a bell when given time has 


Natural Color 


sed. This very attractive and accurate timer has 
0 tt er uses as we a 
ng,! readil 


as for 
r napping 


—— 


photofinishing, such as 


Priced at 


$4.39 


thisisa 
rare item. 
Very lim- 
ited sup- 
ply. 


ORDER 
NOW. 










ALLIED 


757 W. 79th St., Room 306 
CHICAGO, ILLINOIS 















New Low Cost 


PHOTO 
FINISHING 


35 DEVELOPED 90 
MIM. = « enrarcen ¢ 
Exclusive engineering advances make possible a 
previously unrealized quality at this astonish- 
nely low price. Automatic equipment of un- 
canny precision keeps cost low, eliminates hu- 
man error in judging negatives, 
Each Frame Separately Exposed 
with 1/1000 Second spend 
— edi-dry Infra ned Ray Bath, — pure "lange ed air, 
i cleaner, glossier r 8. Films perma- 
ne tly prote and te rovalutiorans CRYOLYTS PRACGOR 
j 16 exposure rolls “xcept ‘‘Mercury’’), fine Grain de- 
loped Eastman DK 20) and enlarged t« Bag 
ox 4 gioss prints, 90c Cartridge reloaded, 35 
| 18 exposure rolls, 55c; reload, 20c Filme. poe Rem 
} day rece: — Reliable handling Credit for non- 
| printing negatives Write for FREE nailing bag, 
| 1 prir 
al 
»\ MONEY BACK 
° “wr IF NOT SATISFIED 
e 
; TECHNIFINISH 







LABORATORY 


35 mm. Specialists 


38-42 Scio St. 
Rochester 4, N. Y, 


| eggs. 
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ten-foot ladder, to the scene of action on 
a hot July morning. But I didn’t have 
pictures of this bird and the prospects 
of getting this little flycatcher to pose 
for me made the labor bearable, if not 
pleasant. 

Eventually everything was in place. 
The camera was set on the top of the 
ladder. The blind was up. And with 
the auxiliary battery in hand, I entered 
the tent to await my opportunity. The 
fact that I was soaked with perspiration 
was forgotten in the expectancy of the 
moment. There were four well-feathered 
babies in the nest. The parents were 
anxious, and it looked like only a matter 
of minutes before one of the adults would 
be at the side of the nest feeding. 

It was not to be! One adult bird 
dropped to a nearby limb and started 
calling the young. A juicy caterpillar 
was held at a distance as bait. Suddenly, 
one baby flew out of the nest and landed 
in an apple tree fully twenty feet away. 
A moment later, a second baby fluttered 
into a nearby field. The third followed 
the first into the apple tree. The fourth 
hopped out of the nest and settled on a 
twig about a foot away. And there I 
sat with a battery in my hand looking 
wild-eyed at the empty nest. 

The chips don’t always fall that way, 
but those are the things for which one 
must be prepared. More encouraging 
was the veery that I found nesting in a 
brush heap along a country road. The 
bird was incubating and was reluctant to 
leave the nest. As I set up my camera, 
this dainty Wilson’s thrush sat within six 
feet of me watching. I decided I did 
not need a blind. As I walked away 
with my remote control battery, the bird 
came back to the nest and settled on the 
I took a dozen fine pictures in less 
than an hour. 

The task of a bird photographer is 
greatly lightened by a thorough knowl- 
edge of wild birds. Certainly the pho- 
tographer must have sufficient knowledge 
of birds to be able to identify accurately 
the subjects that come before his camera. 
A knowledge of bird habits will result in 
better pictures and in more pictures. 
And such a knowledge will be the pho- 
tographer’s own assurance that he is not 
jeopardizing the lives of the birds he is 
photographing. 

When the man behind the camera 
knows that a bird’s instinct to return to 
its nest becomes greater and greater as 
the nesting advances, he will waste no 
time trying to get birds to come before 
his camera on nests that contain freshly 
laid eggs. He will wait until the eggs 
hatch, or at least until incubation is 
practically completed, when the bird’s 
instinct to return is greater. 

After incubation has started, his knowl- 
edge of wild birds will tell him that he 
must not keep the bird away from the 
eggs too long lest the entire nesting be 
lost. He will know, too, that certain 
birds, such as doves, cuckoos, chats, and 
others desert their nests easily and he 
will be most careful to avoid this. 

Birds have favorite perches. They 
have singing perches. They often return 
to the nest over the same route. And 
these bits of bird knowledge will aid the 
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JUST RELEASED! 


Wesco Kodachrome Slides of 


FATHER HUBBARD’S 
ALASKAN EXPEDITIONS 


Alaskan mountains and glaciers... 
massive icebergs ... awe-inspiring 
scenics—every slide a photographic 
gem! Captions by Father Hubbard, 
famed “Glacier Priest.” COMPLETE 
SET, 12 slides in self-viewing panel, 
$5.85. With Wesco viewer, $7.50. 
Write for FREE folder in full color... 
or see slides at your camera store 


WESTERN COLOR PRINT CO. 
Hearst Bldg., San Francisco 3, Calif. 


BULK 3.5 ww FILM ReLoans 


GUARANTEED FRESH STOCK, “RELOAD YOUR OWN” 


AGFA-TASTMAN- DUPONT 


5x9 [00 4 5,,5209 4 100, 99U0 


POS TPAIOD 


CARTRIDGES RELOADED 3 for °12 tains | 


CALIFORNIA BUYERS INCLUDE SALES TAX 





PACIFIC 


1510 NO. SIER 


OAST FILM COMPANY 


A BONITA, HOLLYWOOD 46, CALIF. 








DOWNTOWN NEW YORK HEAD- 
QUARTERS 


FOR EVERYTHING 


PHOTOGRAPHIC 
ry SPOT CASH 


for Your Cameras, Projectors, etc. 


Write or call, Liberal Trade-in 
get our PRICES Allowances 


MANY ITEMS STILL AVAILABLE 
for ESSENTIAL USERS 

















Write Us Your Wants! 


CAMERA EXC 











NEW YORK CAMERA EXCHANGE, 
116 Fulton Street, New York City 















































Nationally known new and used cameras 
lenses ond photographic equipment ot low 
est prices Old equipment accepted in trade 















































Largest Stock of Cameras ond 
Equipment in the South 




















1003 PENNSYLVANIA AVE. NW., WASHINGTON, D. C. 
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photographer in getting different pictures 
of birds. The attraction of certain kinds 
of food for certain species will aid the 
birdman to get more winter pictures. 
The placing of nesting materials where 
birds will find them and will carry them 
away often results in unusual shots. 
The possibilities are limitless, and the 
photographer will devise many schemes 
of his own as situations arise in the field. 
Just recently, I took advantege of a robin 
fighting its own reflection in my garage 
window to get a fine series of robin pic- 
tures in color. 

A knowledge of the field marks of birds 
to be photographed is essential if ac- 
curacy in portrayal is to be achieved. 
For example, a picture of a tree sparrow 
should show the lone central breast spot. 
A side view might fail to identify it from 
a close relative, the field sparrow. A 
profile view of a downy woodpecker 
showing the length of the bill would im- 
mediately eliminate any possible con- 
fusion between it and its larger brother, 
the hairy woodpecker. 

The color photographer has a greater 
opportunity to be ornithologically correct 
in his portrayals. For instance, in pho- 
tographing the water thrush, the worker 
in Kodachrome can identify the Louisiana 
water thrush with the white line over 
the eye, or the northern water thrush 
with the yellow line over the eye. In 
black and white, the two species would 
be indistinguishable. 

So you see, bird photography offers a 
definite challenge to one who is not seek- 
ing the line of least resistance. Perhaps 
I have painted a rather gloomy future 
for the prospective recorder of wild birds, 
but I have been guided by that old 
adage: “He who expects nothing will 
never be disappointed.” 

By way af encouragement, let me say 
this: I have always felt that the results 
justified all the effort I ever put into my 
work. There is a feeling of triumph in 
outwitting a wary bird to record its wild 
beauty under natural conditions. 

The times that I have been tempted 
to throw my camera over the nearest cliff 
have been compensated many times over 
by the battles I have won and the result- 
ing pictures in both natural color and in 
black-and-white.— 


VIGNETTES MADE CHEMICALLY 
After a print is made, it is sometimes 
found that the background is too clut- 
tered, and you decide then that a vignette 
treatment should have been used. But, 
with the shortage of materials, many 
photographers are reluctant to make a 
new print. The existing print can be 
saved by eliminating the distracting 
background by means of chemical vi- 
gnetting. Farmer’s reducer does the trick. 
lt is applied full strength with a cotton 
swab to all the surface of the print ex- 
cept an area slightly larger than the in- 
tended vignette. The reducer then is 
diluted substantially and the untouched 
area is made smaller by treating it with 
the weaker solution. This latter appli- 
cation creates the gradual “falling off” 
or fading of the image, so characteristic 
f a well-made vignette—Andrew M. 
Lavish. Washington, D. C. 
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IDEAS WANTED 


for new products for 


postwar manufacture in 


CAMERA OR OPTICAL FIELD 


including projectors, movie apparatus, 
instruments, industrial measuring 


devices or similar products. 


Large camera manufacturer, now busy on war 
production, seeks ideas for new products or im- 
provements on old products for postwar manu- 
facture and distribution. Anxious to deal fairly 
and generously on royalty basis, outright pur- 
chase or other terms to be negotiated. Write 
nature of your idea and appointment will be 
arranged. You will be protected completely. Do 
not disclose details—or describe idea in first 
letter— simply specify field and general nature. 


BOX 293, 7, POPULAR PHOTOGRAPHY 
540 No. Michigan Ave. Chicago, Illinois 


























HORSETRADE 4 = / 


Let's dwafa Cameras 
I've traded stuff since way back when 
I've traded with a thousand men 








And each one says his deal's the best 
I've traded North, South, East and West 
So mail the stuff where e'er you live 
And make a trade most lucrative. 


Write Dept. PP 


Chaleslints 


President 


Cemere Co. 


179 W. MADISON ST. 
lila. T eI CAG 0 2, ILL. 






















35 MM —36 EXPOSURES 
DEVELOPED rem ne a eee 
ENLARGED ‘funy sna £ ror torial views—full double 35mm size, sharp and 


clear—mounted, ready to show in any stand- 
_ and RELOADED ster 93¢ alk ard projector. 20 for $1. 40 for $2. All dif- 
"Wes - ~ ne or weehe ne . ferent. 10 Art Slides, $1; 20, $2; 30, $3. 
ote For momng Sag — Retwned Fectpes List of other subjects sent with each order. 


TE EE EIED | | AT SUDECO, sippo eke 8, Canton, 0. 
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SCH PRESSMAN 


1/4 BU 
w 24x34 

- CAMERA - 
+4445 lens, Hugo- a 7 

\ Complete wetinder G& Speedgun 1 





24x34 
4x5 ° 5x7 ° 8 





5G cox 


tor prepaid. 


urn postage 
Minimum order ’ 


$3.00—re 


Aluminum SAFE-L 5 
| High quality — id $22 
| Complete with RED on each 





AMBER interch. Filters. «* 
( 


~ CAMPUS Baby SPOTLITE 


While 


they last $ 1095 


| All-metal studio type — 


| Complete with base stand 
| 


ALL PHOTOGRAPHIC % 
PAPERS and CHEMICALS off list 
to Mail orders 


es 
“Fe 
The CAMPUS (Be CAMERA Shop 


929 Broxton Ave., Los Angeles 24, California 
NOTE: We maintain a_ complete, precision ato- 
* repair dept. Estimates given by imme- 

diate return mail. 


DEVELOPED FREE 


Pay only for what you get. Maximum charge 
36 Exp.—$1.00, 18 Exp.—60c. Univex rolls— 
$1.50. Our rate is 4c per print. If less than 25 
negatives are good, we issue 4c credit per print. 
Enlarged to 3% x 4%, with Photo-Electric Eye. 
Velox paper only. High class work guaranteed. 
D.K 20 Fine Grain Developing 24 HR. SERV- 
ICE GUARANTEED. SAVE MONEY. Send 
roll and $1.00 today. (Or sent C.0.D. plus 
postage.) 


MINIPIX LABORATORIES 
P. ©. Box 1144, DEPT. 2 CHICAGO. ILL. 


Copyright 1939, Minis Laberateries 


The RAY SCHOOLS 


Mea and Women trained tor the interesting 
and lucrative field of Photography. Funda- 
menta: worn for Civilian and War Service 
requirements. Subjects covered: Develop- 
ing, Printing, Enlarging, Operation of 
Cameras, Composition, Lighting, Color, Re 
touching, Tinting, etc. Professions include 
Commercial, rortrait, illustrative, Architectural, Interior and 
Exterior, Industrial, News and other variations. Personal 
training plus individual advancement. Excellent equipment 
Entrance any Monday—Day, Halt Day and Evening Classes 
116 SOUTH MICHIGAN BOULEVARD CHICAGO, DEPT. P78 
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PHOTO FINISHING OF SUPREME QUALITY 
HEINZ FINE PHOTOGRAPHY 
5 Union Square, Dept. P-23, New York 3, N.Y. 


Write for price list and mailing bags 
Memberein the U. S. and Allied Armed Forces receive 10% special discount 
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Busman’s Holiday 


(Continued from page 50) 


was a low bank of clouds backgrounding 
a windswept line of poplar trees that 
made me forget my promise to myself. 
I was out of doors with camera and a yel- 
low filter without giving my bruised will- 
power a chance to rebel. A morning later 
I wandered into the far pasture with a bit 
of pilfered sugar to lure the colts within 
ear-scratching distance. I was back that 
afternoon with my Contax at my side. 

Two days later I was riding into the 
mountains with my camera strapped to 
my saddle, prepared to shoot both Koda- 
chrome and black-and-white. 

Never, however, did I have the feeling 
of slipping back into a business routine 
from which I had sought escape for a 
month. Looking back on the experience 
now I can understand the carefree atti- 
tude 

For one thing, 1 was discovering some 
of the nuances of landscape photography, 
whereas my workaday pictures are, for 
the most part, based on people and their 
significant activities. To switch from ani- 
mate to inanimate subject matter for a 
brief while was tonic for a tired imagina- 
tion. Also I was shooting in daylight, a 
contrast to the two years’ work for which 
flash had been my chief illumination. 
Under no compulsion, I had fun explor- 
ing the photographic limitations of noon 
brightness, late afternoon sunlight, or the 
murky half-light that spreads through the 
valley during occasional storms. Final 
reason for my vacation enthusiasm for 
photography was the pleasure I had in 
acquainting myself with my newly-pur- 
chased Contax. While I was able to de- 
liberate over its mechanism without fear 
of missing a shot necessary to a Life 
story, I was developing an automatic re- 
action to its intricacies. I was learning 
the best uses for the wide-angle Biogon 
lens, the scope of the Sonnar. When I 
returned to work I did not have to pause 
at a crucial moment to focus or to change 
the shutter or rewind the film. Manipu- 
lating the Contax became as well-ordered 
a procedure as using my old standby, the 
Rollei. 

All my vacation snapshots were made 
on either Super-XX or Panatomic-X film. 
Basic exposure on Super-XX was 1/250 
second at f 11, for a clear bright day—a 
stop faster than that used at lower alti- 
tudes, for the rarified atmosphere at five 
to seven thousand feet meant decreased 
absorption of the solar rays. I did not 
experiment with filters, using only a me- 
dium-yellow to darken a sky or pierce a 
haze at great distances. 

Heavy cross- and backlighting were an 
especial delight, for I seldom use them 
in Life work where the dominant need for 
clear detail in all parts of a picture usu- 
ally means aligning my camera with a 
light source to the front or slightly to the 
side of the subject. 

As I look at the pictures today, it’s im- 
mediately apparent that not one is a su- 
perlative photograph. They’re just snap- 
shots, casually done, a personalized rec- 
ord of a vacation mood. That’s all I 
meant them to be. 
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FINE 


JO MM FILM cna 


DEVELOPED, VAPORATED =; 
AND ENLARGED 


MINILABS 

STILL FIRST IN 35 MM 

FINE GRAIN 

FILM PROCESSING, DIRECT BY MAIL 


36 exposure roll of film pro- $100 
cessed & enlarged to 3x4 inches 


8 exposure rolls enlarged to 
approximately twice negative 
size for only 


25¢c 


Ask for Free Booklet Magazine, “Pictures.” 


MINILABS.... 














| YOULL BE DELIGHTED 
35mm. FILM 


DEVELOPED 
36 ENLARGEMENTS 


8 Exp. Roll Enlarged 35c 
16 Exp. Split Enlarged 55c 
Prove it to yourself—send your next roll to 
us. Fine grain developing, ‘‘electric-eye” pre- 
cision. Modern Beauty prints 3% x " 
deckled, with embossed margin and date. If 
less than 25 prints FREE print credit. Send 
money and roll or write for Free Mailers. 











Professional contact finishing. 38- 
Exposure roll developed and com- 
plete set of Super Professional 
prints. Print credit for poor expo- 
eures. 

U. S. PHOTO SERVICE 
Box 5710-A. Dept. A, Chicago 80 


Your Photo on Stamps 


Sparkling, crystal-clear 
photo stamps made from 
your own snapshot or 
negative, which is re- 
turned unharmed. Each 
stamp is an actual pho- 
tograph, glossy, gummed 
& perforated, ready for 
use on your stationery, 
cards and _ correspond- 
ence. Make your letters 
to the boys and girls in the service feel 
like a personal visit. An ideal gift. 100 
for $2.00. Colortone 50c extra. AGENTS 


WANTED. 
AMERICAN FOTO STAMP CO. 


305 Broadway, Dept. PP., New York 7, N. Y. 


GORGEOUS MODELS! 


Hollywood’s Most Beaufiful Models jompase ‘a 


Color for Art Study 
3 for $1" 
7 tor $2.00 

















2x2 Natural Color Art Figure Slides! 
All New! No Two Alike! Sparkling 


Color! Indoor and Outdoor 

35mm Art Figure Negatives! fine 

Grain! Guaranteed to Make Salon 10for $1 
Quality Enlargements! All Different! 28 tor $2.00 
85mm Art parencies 


Figure Trans for 
Projection! Critical Detall! All Dif- 15 for $y 
ferent! Supplied Unmounted, 85 for $3.00 
Art Figure Post Cards! 10 for $1.00. 25 fer $2.00 


CINEMA ARTISTS STUDIOS 


Box 328-8 HOLLYWOOD” CALIF 


We WILL Buy 


Small Cameras and Lenses of any size or type. 
Subject to examination here. Write full particu- 
lars and price wanted. We reply immediately. 


PHOTO LENS CO., INC. 


140 West 32nd Street New York 1, N. Y. 
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Picture-taking for once was an end in 


itself, a comforting cushion of familiar ac- | 
tivity to allow a tired camerawoman to | 


slip easily into real relaxation. 


So now I’m full of advice for any pho- | 
tographer, professional or amateur, mak- 


ing vacation plans: after finding that va- 
cation spot within wartime travel regu- 
lations, rest a bit, then begin to look for 


photographic possibilities on which you | 


would normally train your lens. Experi- 
ment with a strange camera, an unex- 
plored film, unplumbed uses of the filter, 
or a lighting technique not ordinarily 
your own—take pictures in a leisurely 
manner—and have fun!—® 


Simplicity 
(Continued from page 38) 


darker to make them less conspicuous. 

Often the picture can be given a more 
natural feeling by adding a secondary 
model whose sole purpose is to explain 
what the principal subject is doing. A 
man in the foreground or with his back 
to the camera enables you to show the 
dress or its wearer naturally and sug- 
gests a reason for her position. Naturally 
the camera will be focused on her, and if 
he gets slightly out of focus, it won’t mat- 
ter. She and her clothes are the picture 
anyhow, but the lighting must carry 
through the idea that he is just inciden- 
tal, except perhaps to her. 

For tea gowns, a roof with a city back- 
ground will hint at roof-top restaurants 
and dancing in a gown like the one you 
are showing. You will be selling more 
than just so many yards of well arranged 
cloth—you will have started the train of 
thought that leads to the real reason for 
the purchase of such clothes. The casual 
note of the stolen picture will almost al- 
ways be best. 

In fact, the worst sin of fashion photog- 
raphy is to stand your model up with 
that I’m-gomg-to-have-my-picture-taken 
expression and then make the exposure. 
She may be a lovely girl in a beautiful 
gown and the photograph as fine as could 
be made, but it will fail completely if it 
gives away the fact that she posed only 
to show the fashion. No matter how stud- 
ied the pose may be, it cannot show in 
the picture if you are to be successful. 

For example, Mr. Henle (yes, he misses 
that unposed look sometimes, too) has dis- 
carded many prints because of that posed 
look. They show the clothes all right and 
the photography is satisfactory, but as 
fashion shots they are simply so posed as 
to be worthless. It isn’t easy for your 
model to look unlike one, but if you can 
give her the feeling that she is actually to 
do something more than pose and that 
you will shoot when she hits the right 

point in the action, you'll have a bet- 

ter chance. It will usually help to work 
ut an action and have her rehearse it 








several times before you start shooting. | 


Both you and she will find out what 


works best and when the finest picture 
omes along. 

Many fashion pictures are made to show 
college clothes or those for some special 
group. They, like the rest, need appro- 
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“0 NARSIALL 


PHOTO-OIL-COLORS 


Just squeeze colors onto the palette... with skewer 
and cotton wad apply to your black and white print 

, a ; For FREE 
—as delicately or as brilliantly as you wish. In a eviak and de 
few minutes ... for a few cents’ cost... you’ve scriptive folder 

: s - write (Dept. J1) 
made a beautiful color print. Change your mind or to Mershell’s.% 
make a mistake, Marshall Colors can be wiped off color consultant 
: : F ; —America’s 

and re-applied until you've achieved the effect leading 


you want. Begin today—to discover. the fun authority. 





... the profit in photo oil coloring. 


BROOKLYN 11, N, Y. 








CHOICE EQUIPMENT AVAILABLE - be . 0 | ~ “ gee oa : : | 
NEW 5x7 Graflex B K.A.F:4.5, Film : sad er ) 
’ , want cameras badly—and will pay | 
Pack, Cut Film Magazine. $225.00 you top market prices for them. My 
4x5 B and J Press........ 54.50 reputation for fair and square deal- 
V. P. Ernemann F:1.8..... 135 00 ing during the past 15 years is your 
; : ' guarantee of complete satisfaction. } 
V. P. Exacta Zeiss Biotar F:2 Case Send me your cameras and equip- {| 
and Kodachrome Adapter. 250.00 ment today. Tell me frankly what 
All Merchandise Sold With a you think it’s worth—I may surprise 
Money Back Guarantee you by even topping your own ask- 
ing price. 











SEE WOLK’S CLASSIFIED 
BARGAINS 








CAMERA CO. 


119 S. Dearborn, CHICAGO 4 




















SOMMERS 
WILL PAY YOU UP TO 


PA CEILING 
PRICES 


FOR USED 


CAMERAS 


and Equipment 


Now, you are assured of the best possible cash 
‘deal’! No ‘‘Red Tape” . .. no haggling on 
prices plus the assurance of dealing with a 
reputable organization in the Nation’s Capital. 
If ou bave a camera or other photographic 
equipment for sale, you may: 

(1) Ship it to us, Railway Express, C.0.D., 
with privilege to inspect, or (2) Ship it open 
account and mail invoice separately Payment 
in this case will be made san ie day shipment is 
received, or (3) You may ship it to us for an 
appraisal and we will assure you of a fair offer 
References: McLachlen Banking Corp. 


or Nat'l Savings and Trust Co. 
both of Washington, D. C. 


SOMMERS 


CAMERA EXCHANGE 
1410 NEW YORK AVENUE, N. W. 


WASHINGTON 5, D. C. 
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Is your developer 
AMG Dovhedtd' ? 


FREE 


Send a Postcard for 


LABORATORY 
DATA SHEET 
NO. 103 


It tells you how to 


BEAT THE HEAT! 


Find out about: 


EDWAL THERMO-SALT 

Added to developers, it permits processing 
at temperatures up to 90° F. 5 

L LB. CAN, treats 18 pints c 


EDWAL THERMO-FINE 


rhe tailor-made, fine grain summer devel- 
oper. Contains Thermo-Salt, Non- 


staining. 35 
Purchase at local dealer 


QT. TUBE, with 
instructions 
THE EDWAL LABORATORIES, INC. 
Dept. 8 PP, 732 Federal St., Chicago 6, I! 
in Canada: W. E. Booth €o., Ltd. Toronto 
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priate settings plus some evidence of why 
the models are doing whatever seems to 
interest them, and both models and set- 
tings must fit what they are to wear. 
Everything in the picture must contribute 
its part and nothing can be allowed to 
interfere with the reason for the shot— 
the perfect illustration of what the models 
wear. 

Working from inside a doorway with 
your models backlighted makes for at- 
tractive pictures that can be shot with 
synchro-sunlight with a flashbulb well 
away from the models, or simply by 
using the meter carefully to get measure- 
ment of the light on their shadow side. 
With not much sky showing because of 
its extreme brightness, the shadow ex- 
posure will give brilliant highlights and 
strong pictures. Mr. Henle prefers the 
straight technique without a flashbulb, 
but if the clothes are dark or much sky 
shows, the fill-in flash helps. 

Bathing suits have a fascination of their 
own when filled to make good fashion pic- 
tures, but that doesn’t make them easier. 
Sure, the subject makes interesting pic- 
tures, but the right props and the right 
pose in the right setting turns them from 
just pictures to good fashion shots. 

So it all comes down to a few funda- 
mentals—the same basic rules that make 
any other kind of picture outstanding: 
Carefully planned action, accurate ex- 
posure calculated for the most important 
part of the picture, and attention to de- 
tails. Try them—and try the principles 
Mr. Henle uses whenever you make out- 
door pictures.—™ 


LIGHT SNOOT THROWS SMALL SPOT 








Small spots of light often add just the 
touch you need when backlighting por- 
traits, or in doing tabletop work, or for 
accenting particular areas. I made a snoot, 
as shown, from a square of cardboard the 
size of the filter rack on my spotlight, five 
inches of mailing tube, and some gummed 
tape. I cut a hole in the cardboard, fitted 
the tube into it, and taped it in place. 
I glued sheet asbestos, with a hole the 
size of the tube, to the back of the snoot 
plate to protect it from heat. If your spot- 
light doesn’t have a filter holder, simply 
make a cardboard frame to fit the end of 
your spotlight, and tape this snoot- 
mount to the frame.—Herbert N. Watson, 
Pontiac, Mich. 
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THEY CANT GET LOST OR 
DAMAGED WHEN YOU MOUNT 
WEGATIVE UNDER SNAPSHOT in ALBUM 
with MUOMICE MOUNTING. CORNERS 


| 


NuAce cost no more 
than inferior imitations 
Available in Black, White, Gray, Green, 
Red, Sepia, Ivory, Pink, Blue, Victory, 
Gold or Silver. At 5c & 10c Stores, Drug, 
Camera and Department Stores. 











NUACE IS BY FAR THE BEST “ae 

LOOKING CORNER...THE BEST \ Ger EH \ 

VALUE FOR YOUR DIME. DON'T } GA “gy } 

LET THE LOOKS OF THE Sa & 

PACKAGE FOOL YOU. LOOK _ Ly 
, 


FOR THE NAME NUACE 


‘Ss 


100K FOR WAME NJ Xe E OW PACKAGE! 








M Rolls f.g. dev. & enl. to 

314%, x 4% glossy: 36 exp 
$1.25. 18 exp. 85c. Doubleweight 
velvet 36 exp. $1.50. 18 exp. $1 
—Special discounts on reprints! 
RELOADS 36 exp. 45c. 18 exp. 
30c. Fresh, tested. 


BULKFILM 100 ft. $4.62—50 ft 


J 


$2.58. (Plus X Finopan, Superior Ix, 2, 3) 
FREE Mailer, price list, and valuable ‘DOs 


and DON’Ts” to help you avoid failures in 
picture-taking. 


SPIRATONE FINE GRAIN LABS., Dept. P 
49 W. 27th St., New York, N. Y. Tel:MU4-1329 


pi AVAI LABLE at LOTOCK—, 


Canvas Gadget Bag.$3.78 35M Kodachrome 
{ 24x28 Roto Dryer. .22.50 \ Tee ee 
Lamps for Indoor... _.7% 12x29 Roto Dryer. 
2x2 Metal Slide Box 2.75 


8-16 Baia Splicer.. 8.75 
ALL SIZE FILM PACK 


Polaroid Sun Glasses 1.95 
8-16 Rewind A Academy 8 
eeecccesces 9.00 oe 8° 2205220 S08 


Pr. 
F-R 16M Viewer... .10.65 See 88.75 











2.77 
14.50 


in STOCK 
ALL MAKES FLASHGUNS 


Solar Enl. 
DE-INS—CASH FOR USED EQUIPMENT 


LOTOCK CAMERAS, Ine. 
135 E, 42nd St. (Chrysler Bidg.), N. Y. GC. 


NOT DOLLAR 
DEVELOPING 


Your negatives deserve quality de 


MU, 4-7617-8 

















veloping. We give individual attention 

to each negative. No mass production! 35mm 

films oer veloped — fine grain vaporated to prevent 

scratches—enlarged to 314x414. Beau: 

8—4x6 Beau- tiful, quality prints guar: anteed Single 

tiful n-f wt. glossy paper, 36 exp. -25. Dou 

pargemees ble wt. Portrait peper, $1. 18 exp 

from 8 Exp rou 1-day service. Reigading 36 

Roll 35c, or exp., 60% 18 exp., 40c. FREE mailing 
8 Sparkling bags. 

Prints 2Sc. Minicam Photo Labs., Dept.6,LaCrosse, Wis. 














35 wm REFILLS 
ouront SUPERIOR= 33 (weston 0) 


100) 
NEW FACTORY FRAME NUMBERED FILM 
a a Rolls, 8 for $1 = 36 Exp. Rolls, 45c «a. 
OTE: Empty Cartridges Required with Orders 
OR Add l0ec deposit for each refill 
BULK FILM (of above), 100 ft. for $6 
HOLLYWOOD NEGATIVE SERVICE 
Box 789-S Hollywood 28, Calif. 


MAKE MONEY eens ie 


Fascinating new occupation quickly 
learned by average manor woman, Work 
full orspare time. Easy to understand met | 














od brings out natural, life-like colors. Manyearn 
avhile learning. No canvassing. 


(fies Book tells how to make goed 

doing this delightful home 
work for studios, eaeeee, individ- 
uals and eo Bee ok, y for 


NATIONAL ART SCHOOL 
1315 Michigan Avé, Dept. 226C, Chicage & U. 
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Powers 
on Posing 


(Continued from page 25) 


these are just a few points of elementary 


psychology that help you bring out the | 


best in your subjects. 


(4) Use a blemish stick (flesh-toned 


grease pencil) over all skin blemishes, 
employ makeup with discretion, and place 
lighting so it fills in unwanted skin de- 
pressions. “Don’t make up; make down,” 
I frequently tell aspiring models. Above 
all, insist on good grooming. Many a 
16x20 closeup is spoiled by a streaky fin- 
gernail or by loose strands of unkempt 
hair, a wrinkled collar, soiled cuffs, or a 
slipping ear clip. Then too, the model 
feels poised and self-assured if she’s cer- 
tain her slip doesn’t show, her stocking 
seams are straight, and even the crabbiest 
of photographers couldn’t find fault with 
her grooming. 

(5) Assist the subject in selecting her 
costume. A wildly patterned fabric in her 
dress can ruin an otherwise well-planned 
composition. Safest of all costumes is a 
good, basic dark dress relieved with care- 
fully selected trimming, such as jewelry, 
collar, or belt. A dramatic hat and at- 
tractive gloves can do more to add wom- 
anpower to your photograph than any but 
the most extreme gowns. Notice in pro- 
fessional photographs how important ac- 
cessories are as clues to poses and activi- 
ties for models, and as units of composi- 
tion as well as subject matter. 

Give your model something to do while 
you're setting up equipment. Talk to her 
and break down any shyness she may 
have. Make her feel she’s your picture 
and she'll come through for you like the 
game little trouper most models are. 

If she isn’t a professionally chosen and 
seasoned model, the chances are there 
will be camera angles that are poison to a 
successtul picture, poses that will make 
her look all out of kilter. Tactfully and 
quietly make your adjustments. 

Does she have a long nose? A low cam- 
era angle will take care of that. 

Is her figure dumpy? Perhaps you can 
tell your story with just a head and shoul- 
der shot. 

Well-chiseled features but bad teeth? A 
smile isn’t always necessary. 

Badly in-the-way hands? Give her 
something to do. Ask her to put a flower 
ina vase, powder her nose, hold a cat, or 
pin a bow in her hair. Put those hands 
to work for your picture. 

Remedy each fault as you find it and, 
particularly in your earlier sessions with 
the new model, be on constant guard for 
faults. Care in early model work will 
smooth later efforts tremendously. 

Fit your model into the setting you’ve 
planned. Use your properties and back- 
grounds for contrast, storytelling cohesion, 
or dramatic impact. The smartly styled 
young lady in the musty old bookshop 
stands out like a signal beacon on a moon- 
ess night. The stuffed animal head, 
shost-white statue, tremendously heavy 
piece of furniture, rough-textured wooden 
fence, ancient hitching post, gleaming 
Xrass door knocker, or huge beach ball 
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YOUR IDLE 


PHOTOGRAPHIC 
EQUIPMENT 


Is Worth 


Money to You! 


Look around at home—dig out that Camera and let us estimate 
it. We are serving a large clientele, including the boys and girls in 
the various Branches of our Armed Forces, and are interested in 


buying PHOTOGRAPHIC EQUIPMENT of all types. 


Highest (ash Pricea 
Pad for Cameras, 


tors, Lenses, etc. Describe camera and 
its condition or ship your equipment via 
Railway Express for free appraisal or 
C.O.D. with privilege of inspection. If not 
purchased, your property will be returned 
to you—prepaid and insured. Write, call 
or telephone 


Aremac Camera Co. 


Dept. PR 
When in Long Island—visit our BRANCH in HEMPSTEAD, 249 Fulton Ave. Tel. 


1 East 43rd St., New York 17, N. Y. 











might well be worked into your next gen- | 





Projec- 





Tel. Murray Hill 2-8684 
Hempstead 2020 








WAYNE 
COLOR PRINTS 


FROM 


16mm Kodachrome 


MOVIE FILM 


$4.75 ea. 
PRINTS, & PD) ea. 


DUPLICATES OBTAINABLE 
FOR ONE YEAR 


Handling charge on reprint orders... .$1.00 
Now you can have full color stills from 
your favorite 16 MM Kodachrome movie 
films, at these unusually low prices. 


You will be pleased with WAYNE COLOR 
PRINTS. They faithfully reproduce the 
brilliant colors of your prized movie scenes. 


SATISFACTION GUARANTEED 
SEND ONLY THREE FRAMES, prints will 


be made from the center frame. DO NOT 
SEND LONG LENGTHS OF FILM. 


FILM MUST BE CLEAN AND SHARP 


See your dealer, or send direct to us. 





ORIGINAL 
PRINT 4x6 





WAYNE STUDIO 
and PHOTOGRAPHIC COLOR LABORATORY 


327 WASHINGTON STREET 


BUFFALO 3, NEW YORK 








Points For Patriots! 


2. 


. Pay taxes willingly. 


Buy only what you need. Take 
care of what you have. Avoid waste. 


Don't try to profit from the war. 
Don't ask more than you absolutely 
must for what you have to sell . . . 
whether it's goods or your own la- 
bor you're selling. 


. Pay no more than ceiling prices. 


Buy rationed goods only by exchang- 
ing stamps. Otherwise, you're nelp- 
ing the black-market criminals, hurt- 
ing yourself and all other good 
Americans. 


They're the 
cheapest way of paying for the war. 


Pay off your old debts—all of 
them. Don't make new ones. 


If you haven't a savings account, 
start one. If you have an account, 
put money in it—regularly. Put 


money in life insurance, too. 


Buy and Hold War Bonds. Don't 
stop at 10%. Remember—Hitler 
stops at nothing! 

















Glamorize 
Your Color Slides 
WITH THIS NEW DUAL-PURPOSE 
NOVEX COMBINATION 
PROJECTOR — VIEWER 


For 2x2 In. Slides and Kodachromes 


Bring out the full color beauty of your cherished 
Kodachromes—and all the rich detail and tone scale 
of your black and white slides With this dual- 
purpose unit, the image is projected on the 7x7 in. 
built-in viewing screen for personal or small au- 
dience viewing—or, at one simple adjustment, the 
image may be projected direct to the wall, up to 
full life size Double condenser reflex optical sys- 
tem with large aperture projections lens assures re- 


markable brilliance of image. 


VIEW OR PROJECT YOUR 
SLIDES ON THE SAME UNIT 


This sensational development in a dual-purpose pro- 
jector is designed to bring out all the hidden beauty 





of your slides. You get small or large image at 
will on the built-in viewing 
screen—or on the wall—with- 
out the use of extras. Beauti- 
ful bakelite case Ask youe 
dealer for a demonstra- 
tion, or rush the coupon 
for complete details and 
literature Immediate de- 
liveri« 
Complete Shp 
Ready to Operate — 
Carrying Case, 
4 Extra $4.50 
> et a ORDER FROM 
* » YOUR DEALER 
Novex Div., Pruit Office FREE 
Machines Corp. 
425 N. La Salle Street. COUPON 
Chicago, Illinois 
Rush full details on the new dual- purpose Novex 
Projector. 
Name ..crcccccccccene Geagde cocercccscces escee 
AGMreSS . .ccccccqecdgeescccccccscccccccece eevee 
City 
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Dept. PP-40, LACROSSE. 


























BAM Cvanavrecs 





4 
PT 


Leica Cameras & S enees 
(all modeis)—Con Cam- 
eras & Leases Felepnote 
Lenses — 8 16 MM Movie 
Cameras & Projectors (sound 
and silent)— DEDAT ONCE 


SXCNANCE 


1003 PENNSYLVANIA AVE. N.W.® WASHINGTON, D.C. 





CAPITAL CAMERA 





Popular PHOTOGRAPHY 


| eral study of a model with telling effect. 


«Keep on the alert for useful properties or 
locations that are available. 

There are commercial angles, even to 
| this sort of amateur photography. Your 
| local department store might easily be 
sold on letting you handle fashion illus- 
trations if you have some sufficiently at- 
tractive samples. Millinery accounts, 
shoe companies, and even general adver- 
tisers could well follow. 

Here your skill in handling models will 
pay rich dividends. Women make the 
clothes, not clothes the woman. The 
model who can’t slip into a well-pressed 
$1.98 cotton dress and make it look expen- 
sive is poorly trained. Appropriate acces- 
sories and pinning the dress to make it fit 
| perfectly, but with the pins invisible to 

the camera, and a flattering pose are all 
clues to how this type of model-control 
can be made profitable. 

Your model, too, may have professional 
aspirations. If she’s good, encourage her. 
She may be the one in 500 applicants who 

_really has the promising model material 
| her friends have convinced her she has. 
Of the thousands I have interviewed, I’ve 
found no more than twelve dozen who 
have been superb model material. “Twelve 
dozen long-stemmed American beauties” 
is my pet phrase for them. Even the best 
model applicants need training, whether 
in walk, posture, styling, poise, voice, or 
other deficiencies. Those who are selected 
are given tips on self-improvement and, if 
they adjust themselves properly, are soon 
sent out on jobs. 

Modeling, even for a girl who is so good 
she can command twenty-five dollars an 
hour, is not glamorous. It’s a tough 
| grind. There are grueling sessions under 
hot lights, possibly modeling furs in sum- 
mer or bathing suits in winter; there’s the 
slow, tedious process of building a reputa- 
tion. Gradually the best model material 
becomes famous. Meteoric, sensational 
rises are rare and undependable. 

Here are the major flaws among appli- 
cants for modeling work: 

Poor posture. Few girls know how to 
walk, stand, or sit gracefully. 

Overdressing. Frilly, extreme costumes 
on fashion magazine covers represent 
trends, not actual styles. Overdressing 
and excessive frilliness is in bad taste and 
devoid of glamor. 

Voice. This seems to be a strange as- 
set to still photography but the photog- 
rapher is a high-strung creature and the 
model must sell herself to the studio ring- 
side—which is difficult when handicapped 
by a high-pitched, shrill, or squeaky voice. 

Lack of perception. It takes intelligence 
to blend with the unnatural environment 
of a studio set so that the resulting pic- 
ture will be convincing and well-rounded. 

Poor grooming. This is mentioned last 
because it is the easiest to remedy, but it 
probably has the most destructive effect 
of any fault. 

But while professional aspirations often 
carry ultimate disappointment, your im- 
| madiote work—photographs employing 

| the maximum skill as casting director, 

| property man, model trainer, and amateur 
| psychologist—is real, at hand, and one of 
{the most stimulating aspects of photog- 
raphy you are likely to encounter.— 
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New Model 


LEUDI s2cr7" 
EXPOSURE METER 


FOR STILL AND 
MOVIE CAMERAS 
Regularly $2.50 
NOW $1.79 
with Pouch Case 
and Instructions. 


lited quantity 


al! availa- 
he This 


special offer 
ood only on orders re- 
ceived during July and 
August 

* 
Utilizes Weston Film 
speeds. Featherweight, 
compact, simple to oper- 


ate, dependable under ail 
light Sy eee ae 


FOTOSHOP, INC. 


(8 E. 42nd St. (Dept. PP-8), New York, N. Y. 

















———————————— 
DE LUXE ENLARGEMENTS 





- . 
KODACHROME 


CoLor SLIDES 
Now For You, 


THE GREATEST COLLECTION OF OUTSTANDING 
KODACHROME TRANSPARENCIES IN THE WORLD 


YOSEMITE GLACIER PARK CALIF. MISSIONS 

CALIF. BIG TREES YELLOWSTONE DEATH VALLEY 
CRATER LAKE BRYCE CANYON NIAGARA FALLS 

MT. RAINIER GRAND CANYON HAWAII 

LAKE LOUISE HOLLYWOOD LATIN AMERICA 





SOLD IN SETS OF SIX $3.00 IN U.S. A. 


Am MMOALCGHM M adlerpiece 4 


228 RICHFIELD BLDG., LOS AN¢ 





Made of Finest Double Weight Matt Paper 
4x 6, 15c;6for 75c Add 50c for copy if nega- 
Sx 7. 25c;Sfor$1.00 tive is not supplied. Ask 
8x10, 45c;3for$1.20 for our newest compiled 
11x14,$1.00;3 for$2.50 price list and mailers. 


F He £ E 1 Special Enlargement with Wide 


Border. Over-all size 8x10 if your 
order is $3.00 or more. Send your negatives in to- 
day and remit with order to save C.O.D. charges. 


HELIO PHOTO STUDIO 


P. 0. Box No. 521, Church Street Annex, Dept. P 
Vv. 8 & Vi ¢ 
THE HOUSE OF FINE ENLARGEMENTS 





Photographic Chemicals ~, 





Reagents, Developers, etc. 


Five 3 cent stamps and your name and address will 
bring our Catalogue by return mail. 


BAKER & UNVERHAU 


Dept. P.P., Hicksville, L. 1., N. Y. 














LOAD 35MM FILM FOR PROFIT! 
25 Ft. $1.50; 100 Ft. $5.00 


Plus X, Super XX, Superior 2, 3 
LARGER SINGLE ROLLS UP TO 1900 FT. 
LENS TISSUE 10c WITH FILM ORDER 
Send Money Order or Check — Ne G. 0. D. 


CAMERA MART, 70 W. 44 St, N.Y.C. 














FILMS = twee $1.25 


You'll get protecsienal fine ale ‘devetoping vaporated 
to prevent scratchi ing, |W with each good exposure 4 
larged to 344x412. do not use automatic or ™ 4 
production machinery but each negative is given | 
dividual attention. xposure roll 7 
And Size 4x6 cxtavaamaante from 8 ex 
lig We have a fresh a of os 
same 5 MM camera at 


sure roll,.35¢ 
—t. hand for 








no 
UNIVERSAL PHOTO SERVICE, Box “Box 612A, ta "Crosse, Wis, Wis, 
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HOLLYWOOD VIEWER 


Gives you all these advantages: 


11. Extraordinary crystal- 
| clear magnification. 
| 2.Remarkable third- 


dimensional effect. 22 


3. High grade lens 
a Foe. 
RAFTSMENS GUILD 


4. Rounded design permits | 
easy handling. 
5.Versatile-for both slides 
and strip film. . 
6. Made of gleam- 
ing Tenite, in at- 
tractive colors. 







or sent post- 
paid if cosh with 
order 


—no adjustment 
1668 NORTH VAN NESS AVE. 


necessary. 
Available 
HOLLYWOOD 2 8 CALIFORNIA 


ot all 
dealers! 









PROTECTION 
FOR MOVIE FILM 
against 
A) eee ©) | 


+ « 














TREATMENT 
LASTS 
THE LIFE 
OF THE 
FILMA 


Ask Your Dealer 


VAPORATE CO., INC. 
130 W. 46th St. 
New York City 


BELL & HOWELL CO, 
1801 Larchmont, Chicage 
JA6 N, Labrea. Hollywood 





Ape COHEN'S EXCHANGE. |... 


“THE HOUSE OF PHOTOGRAPHIC VALUES” 
142 FULTON STREET, NEW YORK, N.Y. 





Prese rve and File ¥ 
GLASSINE NEGONTAIF 


450—234x3, 2 . \ 
io, iit 2,30 254X4%4, 








ransparent 
INERS_ $1. Buys: 
2x3, 2x3Ye, 2x4, 2x42. 
300—2x8, S45 Ya, 1Y2x6, 1'2x7, 2x6, 2x7. 
254x6, 354x442, 
Yexi0. @ 


0—5 34x75, 
LARGE NaRBWOOD FILING CABINET —$i.50 





inciuces 100 Ss. 26 
gon Set-in, dustproo¢ 
Phen large capacity! Your choles, any above ro 
rit aphers’ —— Bianks, Soo fo for $1.00, 
| orders Postpaid! C.0.D.’s 


INDREW E. LUTZ, P. 0. Box 5 = Syracuse 1, NY 


Popular PHOTOGRAPHY 














CIGAR INSTITUTE OF AMERICA, INC., 
Madison Ave., New York 16, N. Y., is hold- 
ing four news photo competitions. Pictures 
in which cigars play a newsworthy part, 
taken in the regular course of a professional 
photographer’s duties, are eligible when ac- 
companied by evidence of publication. 8x10 
glossy prints are preferred. Press pho- 
tographers now in the armed forces may 
submit entries if granted permission by pub- 
Uc relations authorities of their service 
First prize is $50, second prize $25, and 
there are ten other awards in each contest 


185 


plus duplicate and special prizes. A $100 
War Bond will be given for the picture 
selected as the best among the four first 
honor winners at the end of the year. The 
first two competitions are closed, but the 
other two are still open. The closing dates 
on these two are as follows: third, October 


31; fourth, December 31. 


THE WOLLENSAK OPTICAL COMPANY, Roches- 


ter, New York, is interested in photographs 
taken with or enlarged with a Wollensak 


lens, which are suitable for advertising pur- 
poses. The pictures should be sent to Ed 
Wolff & Associates, 428 Taylor Bldg., Roch- 
ester 4, N. Y. Biographical details of pho- 
tographic achievements, awards, salon ex- 
hibits, club memberships, and technical data 
concerning the making of the prints should 
be included. Payment will be made for all 
pictures accepted. Photos will be used in 
full-page ads in national photographic mag- 
azines. Exclusive rights are not desired. 


Dr. Victor C. SMITH, 2300 Nicollet Ave., 
Minneapolis 4, Minn., is interested in pur- 
chasing photographs suitable for use in a 
ninth grade general science textbook. For 
ideas for subjects refer to a modern text- 
book in that field. Originality, human in- 
terest, and scientific value are important. 
Payment of $2.00 to $5.00 per picture will 
be made on acceptance, Glossies 4x5 or 
larger, and non-exclusive rights are wanted. 


Mack Trucks INc., Empire State Bldg., 
New York 1, N. Y., is interested in purchas- 
ing photographs showing Mack busses in 
action, Particularly desirable are photos 
showing crowds of people entering busses 
on street corners, terminals, and at other 
busy locations. If more than one bus ap- 
pears in the picture, the most prominent 
one should be recognizable as a Mack 
Prints should be clear and sharp, and pref- 
erably 8x10 in size. Payment of $5.00 will 
be made for each photograph accepted by 
the Advertising Department of Mack Trucks 
Inc. 


UNITED SEAMEN’sS SERVICE, 39 Broadway, 
New York 6, N. Y., announces a published 
news photo contest for merchant marine 
subjects, for which $870 in war bonds and 
stamps will be awarded 22 winners in three 
divisions. The contest is open to all pho- 
tographers, including free-lance. Photo- 
graphs must be accompanied by evidence of 
publication. The contest closes September 
15 and prize winners will be announced 
about a month later. A grand prize of $150 
is offered for the best photograph. Address 
entries to the Merchant Marine News Pho- 


tograph Contest at the Service headquar- 
ters. 
THE GERMAN SHEPHERD DoG TRAINING CLUB 


of Chicago announces its Third Annual Com- 
petition and Salon of German Shepherd Dog 


Photography. The cash awards in the Salon 
Group are: first prize $35; second prize 
$15; third prize $5. The cash awards in 
the Miscellaneous Group are: first prize 


$10; second prize $5, 
awards will also be 


third prize $2. Ribbon 
given in each group. All 
photographers are encouraged to ny ee the 
Salon. The pictures must be of the German 
Shepherd Dog. Entries are limited to four 
pictures and the entry fee is $1. An official 
entry form should accompany all entries and 
must be received by Chester A. Madison, 
Salon Chairman, 7873 Cressett Drive, Chi- 
cago 35, Ill. by August 5 1944. Visitors 
with cameras may attend the training 
classes which are held each Sunday from 
10:00 A.M. to 12:00 M. 
3400 River Road, 


at the Green Lawn, 
Franklin Park, Ill. 


























Mounting Made Easy! 



























FOTOFOLIO 


Bound in Colors...also 
with Army, Navy, Marine 
and Air Force Insignia! 


“Compact” 4E Fotofolio, is a 
boxed pair of simulated leather 
bound folios which hold 112 snap- 
shots on gummed hinges (28 on 
each flap, 56 in each book) in 
“quick-view’’ card index style. 
Bound in red, brown, green, or 
black ...in navy blue or khaki 
for each of the 4 service branches. 


Retail: 2 for $1.00 


No. 1 Projector Fotofolio. 8 
pages; bound in 4 colors. Holds 
192 pictures. 25 gummed hinges 


ready to attach. Retail: $1.00 


No. 4C “‘contact’’ 8 page Fotofolio 
has all hinges attached. Holds 


224 pictures. Retail: $2.50 


| by E. E. Miles Company 


@ ARE? 


PHOTO —s 


918 OELMAR . s7 tours “wo 








concentrated 


FULL SCALE DEVELOPER 
FINE GRAIN DEVELOPER 


For brilliant quality negatives. 
| part of concentrate makes 

4 parts of developer ready for use. 
WRITE FOR FREE BULLETIN 


ATKINSON LABORATORY 


7273 Santa Monica Bivd., Dept. P, Los Angeles 46 












SJ OF Nad 
PLEASURE or PROFIT 


| Prepare for profitable business or 
fascinating hobby, at home under 
cuidance of qualified instructors, No previ. 
ous esperience necessary, common school 
a sufficient. Many eara while learn- 
Our practical studio methods also qualiiy 
ie well-paying positions — graduation, 
Send coupon below at free booklet, 
“Opportunities in rm Photography’ 
particulars and req to, 


AMERICAN ay nn or euetees 
1315 Mm Michigan A 226 











Chicago 5, i, 


Send booklet, ne = Mote Photography," full particulars 
and requirements, . 

Soc cveevcserns eveces oo QR Seced AGB ccconccepcececeessecce 
Address 


trecccecccercorcsasabpoogerovesesecoseseseveseseserevecere 


ne BIN cocccc coccccc ccc: cs ccccccccccoece 
> 








































RATES: O/4 
30c per word 
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CAMERAS AND EQUIPMENT 


TO SELL 








GRAFLEX 3% x4% Model D Cooke f 2.9 lens, 
case, filters, $150.00. D. Breece, Route 7, Jack- 
son, Mich. 

F 4.9” WOLLENSAK Portrait Lens, $30.00. Paul 
Briand, 14 Notre Dame Ave., Cambridge 40, Mass. 


NATICNAL Graflex, ever-ready case, four rolls 
film, camera renewed by manufacturer, $70.00 
John R. Browning, 2035 Jean St., Houston, Texas 


45x107 mm ZEISS Ica Stereo Camera with plate 
magazine and matched Tessars f 4.5 lenses, com- 
pound shutter, like new. OPA Class 1—$102.00, 
Viewer $6.00. Columbus Photo Supply, 1949 
Broadway, New York 23, N. Y. 

ENLARGERS — Build your own. Kit of parts, 
$6.00. Free particulars Crescent Engineering, 
Box 251-A, South Pasadena, Calif. 


5”x7” SPEED GRAPHIC 4.5 K.A. Film Pack and 
Case, $137.00 perfect, 3%x4% Model C Graflex 
R.B. 4.5 Anastigmat, Film Pack and Case, $130.00 
perfect, 5”x7” Folding Premo, Convertible lens, 
Film Pack, $40.00. W. K. Crosson, 4515 Grand 
River _Ave., Detroit 8, Mich, — 


NO. 8 ILEX “shutter, new, $22. 00; 3 4x5 Graflex Cut 
Film Magazine, $12. 00, 4x5 Cut Film Metal Dev. 
Tank, 12 Hangers, $6.00. Frederick Diehl, 714 
S. Hill St., Los Angeles, Calif. 


ROLLEICORD IIA, Brand New, f 3.5 Zeiss Triotar, 
Double Bayonet, Feet, Eveready Case. Philip Di 
Figlia, 699 Bushwick Ave., Brooklyn 21, N. Y 
EXAKTA Jr. 4.5, Zeiss Ica 9x12 Tessar 3.5 Com- 
pur, Faunce, Camden, Dela. ; 
\UTOMATIC Rolleifiex, like . new, Sunshade, fil- 
ters, Eveready Case Retina Il Eveready Case 
Philip Di Figlia, 699 Bushwick Ave., Brooklyn 
21, N. | 

LEITZ “Focomat” 35 mm Enlarger, Schneider 
f3.5 lens, fine condition, $100.00. W. E. Ful- 
lagar, | 475 William, Buffalo 6, ie Be 
PROJECTOR-Viewer Novex Combination for 2x2 
slides. Brand new, $40.00. R. Gardner, 35 Lin- 
coln St., Middletown, N. YX. ae 

GRAFLEX R. B. 3% x44 6% ‘inch f 2.5 Taylor- 
Hobson Cooke Lens. FPA Magazine, $185.00. Dr. 
R. H. Gerard, 16 East 6 65 St., New York, N. 1 























24x3% DARKROOM Outfit. Solar Enlarger, ‘pa- 
pers, camera, accessories, etc., $150.00. Fredric 
Gruber, 29 N. Mulberry St., _ Hagerstown, Md 


9x12 TROP IC AL 4.5 Tess sar, $90 .00, Korelle III, 
127, Cassar 2.8, $80.00, accessories. Herbert Jack- 
son, Signal Mt., Tenn. 

KODAK Duo 620, Sunshade, filters, case. Every 
thing like new. f 3.5, Compur Rapid. Philip Di 
Fig lia, _699 Bus hwick Ave. , Brooklyn 2 


LEICA HIB, Summar rt2, feet; 90 mm Elmar; 
Vidom finder; Abbey sync hronizer; Leitz polariz 
ing filter; 4 Leitz filters; adjustable shade; case 
Excellent, $475.00 Pfe. R. A. Jeanneret, Pho- 
tographic Department, Goodfellow Field, San An- 
gelo, Texas 

VALUES—and how! Just a few ¥ good ‘cameras 
Stamp brings descriptions. Hurryt H. N. Loeb, 
Kenwood, Cincinnati 27, Ohio 

NEW 4x5 B&J Press Camera, synchronizer, flash 
Crown tripod. B&H Title Writer. J. A. May, 
Sumner, 4 Miss. 


ZEISS Maximar “B” 9x12 Bausch & Lom b, Zeiss 
Tessar f 6.3 F.P.A. & Kalart coupled R.F., $75.00 
Cc. J. Otterholm, 2182 Fairmount, St. Paul 5, Minn 


CIRCUIT-8 inch panorama “with 4 foot electric 
printing Mh. 4 & frame. Big money photo- 
graphing large groups. $125—or what. Palfrey, 
741 Eastgate, St. Louis, Mo. 

3144x4% GRAFLEX “D” B&L Tessar, like new, 
accessories, $135.00. Raety, 11th and Pleasant, 
Norfolk 3, Va. 

3146x4%" MIROFLEX, 6%” Goerz f 4.8 trade fo 
Automatic Rolleiflex. Rick, 724 E. Elmwood, Bur 
bank, Calif. 

UNIVEX—Still and Movie Accessories. New 8 
mm cameras, lenses, etc. Try us for hard-to-get 
Univex items. Stark-Films, 537 N. Howard St., 
Baltimore 1, Md. 


EKTAR 50 mm f 3.5 Lens for Kodak E ktra, brand 
new. D. C. Swaim, Liberty, N. C 

BENTZIN Primar 6x9, f 3.8, Compur, FPA, Hold- 
ers, Filters, Shade, Flashgun, L.N Best offer or 
swap. Wm Shimonkevitz, 654 Boulevard, Dick 
son City, Penna 

SPEED-O-COPY for Contax II Used thrice 
$31.00 Interested in Kine Exakta or Prakti- 
flex. Sgt. K. S. Tydings, Post Medical Detach., 
Fort Sam Houston, Texas 














WELLS-SMITH will buy, sell or trade. Read our 


advertisement. Chicago 3, Ill. 











O.P.A. NOTICE Regarding Used 

Cameras and Equipment 
Price Regulation 516 effective April 6, 1944, 
covers ALL sellers, sets ‘‘dollar'' ceiling prices 
on 315 largest selling items and formula prices 
for all others, requires guarantee on Class | 
sales. Dealers and individuals, consult local 
O.P.A. office or board for tagging and other 
details. 


Fred T. Griffin, 1302 Park Road 
, Washington 10, D. C 











telephoto lenses for 34x44 
lic Relations Headquarters, 
North Station Office Bidg. , Boston, Mass. 


3 4x4 double cut film hold- 
2 good. J. A. Shaw, 


First Naval Distric 





ers and pac an > oie e: 





LEITZ Thambar, 90 mm lens, Focomat I enlarger, 
Varob, High Post, accessories. Sidney E. Wells, 
Wayland, N 

SPEED Graphic 


y, 


WOLKS: V.P. Ernemann f 1.8, $135.00; 
V.P. Ernemann with f 2, $125.00; 31%4x4%4 Speed, 
Grafiex back f 4.5 lens in barrel, $95.00; 5 
B&J Press complete, $95.00; F&R Reporter, 21,x 
; $36.00; 3A Eastman Special f 6.3 Optimo 
Shutter, $37.50; New 4x5 B&J Press, $54.5 

Graflex Cameras available, 2%4x3% Bush Press- 
man, $56.00; Memoscope Projector with case, 
$20.00; 3A Eastman Zeiss Kodak f 6.3 Compound 
Shutter, $42.50; Zeiss Ideal B available, 3%4x4%4 
Graphic, Graflex back, Tessar f 4.5 Compur shut- 


accessories, $125.00; Pre-Anniversary 


oe 


Graphic complete Tessar 3.5 Range Finder Men- 
delsohn Gun, $200.00; 5x7 Graflex B.K.A. f 4.5, 
$145.00; Leicas, Contaxes, Lenses. available 
Write me what you need. You may be pleasantly 
surprised In selling you will be amazed at , 
fairness! Wolk Camera Company, 119 S. Dear 
born St., Chicago 3, , 

RETINA I, Chrome, Excellent, Filters, Lens Hood, 
Portrait Attachment, Saymon-Brown Range- 
Finder Best Offer. W. A. Yaeger, 1634 Michi- 
gan Blvd., Racine, Wis. 
LEICA G—f 2 case, $225.00 or swap for Super 
ikonta Bx Mack, 19—48 St., Weehawken, N. J. 


CONTAX III, f 1.5 Sonnar, ER case, Sol Flash- 
gun, f 4 Sonnar, 13.5 em telephoto, all acces- 
sories. Like new Milo O. Mastny, 3009 Hoyt 
Ave., Everett, Wash 


* Leica with Summar f 2 lens. 
i J 














” a oes oa MINIATURE Speed Graphic, Omega Enlarger, 35 
4x5 Zeiss Lens and complete ac- i ; i 

cessories. Like new. Write for prices. D. I 
White, 601 ee inia Ave., Bogalusa, La. 
GRAFLEX 2 24x34" V ariograph enlarger. Like 
new condition—no lens, Sell or trade. Also F-R 
adjustable cut film tank. Anyone got an Auto- 
matic Rolleiflex? P 0. I Box 1104, Pawtucket, R. I. 
TRIAMAPRO Outfit, new, $940.00; 64%x9 with 
rf 2.9 Dallmeyer Pentac 5 Double Holders Film 
Pack Adapter Case, $100.00; 5x7 Zeiss Ica Juwel 
focusing back one Double Holder Grafiex type, 
less lens, $110.00; same with Tessar Dagor or 
Collinear, will quote; 344x4%4 British Sanderson 
with Collinear, $65.00; Rolleidoscope 6x13 Reflex 
Tessars, $300.00; Steereoflectoscope 45x107 He- 
liars, $200.00; New Leica Valoy and Vasex En- 
gers; 5x7 Graflex with 8%” f 4.5, $125.00; 
5x7 Home Portrait Graflex with or without lens; 
4%” Coated Wollensak f 4.5 in Rapax, new, 
$102.00; 14” Collinear f 7.7, $100.00; 12” Triple 
Convertible Turner-Reich in Acme, $100.00; 
1.5 Sonnar for Contax, $150.00; Telefotos and 
many other lenses Many bargains. No lists. 
State your needs Will buy, sell or trade. 
WELLS-SMITH, 75 E. Adams St., Chicago 3, 
DEVIN Color Camera 64%2x9 cm, 18 plateholders, 
carrying cases, lens shade, focusing panel, 
like new, $275.00. Box 285 % Popular Pho- 
tography. 
NEW Kalart “E” Rangefinder, $25.00, , Abbey 
Graphic Synchronizer plus Amplane Re flector, 
$25.00 Box 286 % Popular Photography. 


aa nop pricen Film tank 4x5 








EASTMAN Mode , ‘Standard “f 1.9 lens only 





Master exposure meter 
, 4738 Washington Ave., N 








SP E ED | Graphic 
_ range finder and ‘Gri aflex. Sete “un, 
Model preferred. 
Squadron Matériel, 
Fleet Post Office, S 


ROLLEIFLEX rt.ges Gon or Bee Bee 








1D—35 mm or “Bantam adi apter for Reco- 


) Te le ee | Le nses 


c den ido Spr ings, 


Ww ith accessorie s. 


“Willard W: ton lly 
SIX T U SE Xposure 








Kine-Exakta or Contatie X. 





CAMERAS 
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AND EQUIPMENT 


‘ Denver 11, Colo. 








’ 2.8 BIOGON 35 mm. Price. Description. Louis 
Mielearek, Care of Edelmann & Co., 2332 Lo- 


an 


Bivd., Chicago, Ill 


ROLLEIKIN Ciné Adapter, 16 mm Projector, 
itor, titler, sereen. Hogan, Southbay St., Linden- 
iurst, L 
WILL pay your price (cash) for late model 24”"x 
: Automatic Rolleiflex Must be optically and 
mechanically perfect condition. Interested acces- 
sories. George Ensminger, Ellet, Ohio. 














REDUCED RATES 
FOR READERS 























































FR EE- -LANC ER hobbyist wants complete camera, 


ed- SSWIVERSARY Speed Graphic with Graflex 


back, Tessar f 4.5 Compur and accessories. 


¢. ZT. f f 4.5 in 





* 1066 Hig hland St., Syracuse, N. ¥. 
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SERVICEMAN wants Anniversary Speed Graphic 
complete in excellent condition. Give details and 
cash price in first letter. Box 284, % Popular 
Photography. 





Popular PHOTOGRAPHY 
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WANTED—Speed Graphic Camera with or with- 
out accessory equipment. Write giving full de- 
tails. Box 271, % Popular Photography, 270 
Madison Ave., New York 16, New York. 





WANTED: 4x4 Rolleiflex, latest model in A-l 
condition, also accessories. Describe fully. Cash. 
D. W. Hall, P.O. Box 372, Wichita, Kans. 


WANTED: Kine-Exakta, new or used with Zeiss 
or Meyer lens. State condition, lowest price for 
cash. Cinareco, 118 Ridgewood Ave., Davenport, 
lowa. 

ONE five-gallon tank for fixing bath, new or used. 
State price. Wm. Andrick, Hoosick Falls, N. Y. 


WANTED: Argus or Perfex and case. A. Rich, 
615 West End Ave., New York, ‘ 


WANTED: Rolleifiex or other reflex camera “case. 
Write W. Allen, 175 Beach 130 Street, Rocka- 
way Park, Long Island. ° 


W STEDS ~ Bantam Special or Retina camera. L. 
Rednal, 890 Sixth Ave., New York, N. Y. 


SOLDIER going overseas shortly wants 35 mm 
nera. S/Sgt Maxine Fontenot 38266656, C.C.D. 
Sec. 1, Fit. C, Pyote, Texas. 


WANTED: Ground glass foc using back for Ko- 
jak Ektra. Price no ae. Robert Crandall, 
220 East 73 St., Apt. 9-A, New York 21, N. Y. 


244x3% (6x9 cm) CUT Film Camera. f 4.5 at 
least. With holders and accessories. Full infor- 
mation, price Box 287, % Popular Photography. 


WANTED: Zeiss Ideal B and accessories. Send 
‘complete description, price. Cash or trade-in Re- 
omar 33. tussell B. Maxey, 1318 Geiger Ave., 
Columbia a 60, 8. 

STUDIO or View Camera, long bellows, stand, 
ix? enlarger, 4x5 holders, reducing backs, back 
ground. C. L. Parks, Minneola, Kansas. 


WANTED: Urgently Foth Derby any model. |. Pay 
eiling prices class one. Berton Dowling, Val- 
losta, Ga. 

SERIES VI Pola-Screen 1A; Contax Wide Angle; 
Telephoto 135 mm or better. Virgil Culler, 32 
N. Arch, Alliance, Ohio. 


ix CROWN View, Al condition, | with, , Without 
lens. Private purchaser pay top ‘ceiling. Dr. 8S. 
Boller, 2575 Glendower Ave., Los Angeles 27, 
Calif 

KODAK 35 50 mm f 3.5 with ) Tangefinder. R. 
CGallupe, 30 Pierce, So. Portland, Me. 

WANTED: Kine-Exakta, or Contaflex. Will pay pay 
ish. H. Reid, 621 E. 15th St., Davenport, Iowa. 



































CASH! Cameras wanted. Highest cash prices 
iid always. We also buy projectors, lens, en- 
gers, microscopes, ete. George S. Levine & 

Sons Co., 55 Bromfield St., Boston 8, Mass. 
Over a ‘Quarter Century on Corn Hill.’’) 











IKOFLEX III or Automatic Rolleifiex, accessories 

nd flash if possible. 15 mm wide angle lens for 

Bolex. Loran F,. Smith, Pho M 1/c, Staff Cmdr. 
Chief, Pacific Fleet, Public Relations Office, % 
et Post. Office, San Francisco, Calif. 


WANTED: 3x4 Super D Graflex. — 
Levy, Box 454, Glen Head, N. Y. 


CASH ; Spot cash for cameras, lenses, binoculars, 
e or still, sound projectors. Send full de- 
ption by mail, or Wire for prompt cash offer. 

Over 30 years of dependability insures honorable 
ngs. Bass Camera Company, 179 West Madi- 
Street, Chicago, Ill 

WANTED: 9x12 Zeiss Miroflex Cut Film holders. 

Write W. Hirtz, 30617 Edgehill, Los Angeles 16, 


Calif 


Harry J. 








WILL buy any movie or still camera regardless 
f size or condition. Top price paid. W. K. 
Crosson, 4515 Grand River, Detroit 8, Mich. 








SEND us your camera today. Will send certified 
check by airmail immediately. Items held 10 
lays for your approval of our price. Free esti- 
mates—Trade-ins. Highest prices in the U. 8S. for 
photo equipment. ‘“Cleveland’s Camera Super- 
Market,” Rothbart and Reitman, 1900 East 9th 
St., Cleveland, O. 

WANT Grafiex or View with lens and accessories. 
No dealers. Box 264, % Popular r Photography. 


WANTED: Anniversary Speed Graphic. Any size. 
Write giving all details and price. H. Seeley, 435 
Dowling, San Leandro, Calif. 

24x24 REFLEX or Range Finder—Rolleiflex Su- 
per Ikonta B or BX, etc. Box 265 c/o Popular 
Photography, 270 Madison Ave., New York 16, 























New York. 
WANTED Contax II F:2, or Leica G F:2; Write 
giving full particulars. Box 266 c/o Popular 
hot graphy, 270 Madison Ave., New York 16, 
New York 


\TED—Automatic Rolleiflex, or Ikoflex TIL. 
Box 267, Y Popular Photography, 270 Madison 
Ave.. New York 16, New York. 
WANTED—Roll Film Camera. Write giving de- 
tails Box 268, % Popular Photography, 270 
Madison Ave., New York 16, New York. 
WANTED—Good 35-mm outfit—Contax, Leica or 
Ektr Box 269, % Popular Photography, 270 
Madison Ave New York 16, New York 

















WANTED—Ikoflex III f 2.8 Tessar, good condi- 
Yor ase, accessories preferred. Box 270, % 
Popular Photography, 270 Madison Ave., New 
Yor i, New York, 





WANTED—Wide Angle and Telephoto Lens for 
Zeiss Moviecon 16 mm. Box 272, % Popular Pho- 
tography, 270 Madison Ave., New York 16, New 
York. 

WANTED: Good 34%4x4% Anniv. Speed Graphic, 
complete, rangefinder, flash, lenshood, film pack 
and cut film holders. Louis W. Copits, Mt. Ver- 
non, Ohio. 


WANTED: Super Ikonta BX. Edw. F. Bahan, 
Box 1229, Greenville, S. C. : 
WANTED: Kodak Medalist and accessories if 
any. Also Weston Master Meter or G.E. S. Ed- 
rum Ruminson, M.D., 233—18th St., Bakersfield, 
Calif. _ a eian. Ha 
WANTED: Korelle Reflex II, ~ extension tubes, 
accessories; Argoflex, Super  Dollina. L. B 
Smith, Brady, Texas. 


ENLARGER 4x5, condenser pref.; also 4x5 film 
holders. State price & cond. J. D. Everson, 
1793 S. Winter St., Salem, Ore. 
WANTED: Weston or G.E. Exposure Meter 
(stills), subject inspection. John Helton, 211 E. 
Locust, Lompoc, Calif 


PHOTOGRAPHIC Dealer will swap available new 
photographic material for his personal hobby. Old 
Mechanical Banks. Stark-Films, 537 N. Howard 
St., Baltimore 1, Md 


NEW Martin $45.00 Tenor Guitar for Foth Derby 
or small camera. Heshin, 8032 Ingleside, Chi- 
cago, 























#0 GRAPHIC, just renewed. Want 4.5x10.7 
Stereo. F. K. Rutherford, Echo Lake, Anaconda, 
Mont. 

4x5D GRAFLEX, Super Ikonta B; want 84” Da- 
gor Rimset Compur. Richard Wood, North Chat- 
tanooga, Tenn. 

8x10, 5x7 C AMERAS, lenses towards Cont ax, [ko- 
flex, Rolleiflex or po Be have you? Gill Studio, 
Titusville, Pa. " _ 5 : 
COLLECTION of 6,700 Precancelled stamps for 
4x5 or 5x7 View Camera. F. Duval, N. 2413 Da- 
kota St., Spokane 13, Wash is : 
VOIGTLANDER Brilliant Reflex. f 3.5 Compur 
Rapid for small View camera. Lloyd, 528 Trail, 
Frederick, Md, 


FILMO- Hight with case and cash for Super Ikonta 
B or Rolleiflex Box 288, % Popular Photog- 
r. raphy. 

LEICA Rotating ¢ Copying “Attachment with arm and 
Microse Ope. accessories for 90 mm Elmar lens. 
Box 289, % Popular Photography. 


DURAL Sunshade, 4 Filters, Adapter Ring to fit 
Contax for ? Kenneth Culler, 32 N. Arch, Al- 
liance, Ohio. 
EXCELLENT Automatic “22 L.R.” Telescopic 
Sight, 1000 Shells, for Miniature Graphic, Leica 
“135 mm,” Leica F. Box 290, % Popular Pho- 
tography. 


MOVIE EQUIPMENT 


TEN Daylight Kodachrome—16 mm 100 feet ex 
pires 1945, $7.00 each. Box #291, % Popular 
Photog raphy. 

8 mm-16 mm TITLES made to order, editing done. 
Professional quality, reasonable. Herman Nohr, 
Box 272, Suisun, Calif. 





























CAMERA Films—100 ft. 16 mm, $2.50; panchro- 
matic Weston 64, $4.85; 25 ft. double 88 Weston 
24, $1.89; prices include processing. Movie ac- 
cessories, chemicals, bulk films. Free circulars. 
Fromader Genera, Davenport, Iowa. 


WANTED: 8 mm Projector, 400 watt or larger, 
give full ee es and cash price. Harry L. 
Luder, Box #864, Coleman, Texas. 


WANTED: 35 mm Camera, also 8 mm projector. 


Ww. _ Brodt, , Fairmont, Minn. 


WANTED: Battery 0; perated T ime Lapse Re- 
lease for Cine Special. Also 28 mm wide angle 
lens for Contax. Dr. M. C. Beilke, 27 E. Mon- 


roe St. , Chicago ¢ S$, Wi. 

















SELL or swap New Revere 88 f 2.5 for still, 16 


mm or 4x5 Enlarger. Box 292, % Popular Pho- 
tography. 


WANTED: 8 mm Movie “Projector, 500 watt, any 


make, v. a Esch, ) Mt. Angel, Ore. 


WANTED: 8 mm Projector also still camera. 
Naken, Post Office Box 282, Chicago, Ill 


FOR SALE: Bell & Howell 70 D 16 mm 1” 4” 
6” Taylor Hobson Cooke lenses in Turrett May- 
fair case. Panoraming and Tilting tripod. Best 
offer. Box 198, Stevens Point, Wis. 








FOR ‘SALE: 35 mm Sound Projector, Sound. Cam- 
era, Developing Reel, Printer, Etc. Barnett, 128% 
Broadway, Newport, R. 





SERVICEMAN in South Pacific needs 8 mm pro- 
jector. Description, price to Lt. H. Becker, 


Jr., USNR, 1618 Lea Court, Alameda, Calif. 





WANTED 8 mm projector, good condition. Pre- 
fer B&H or Revere. Give description. Frank 
Bowers, 118 St. Louis, Baton Rouge, La. 


MOVIE FILMS 





Rented—Sold—Exchanged 








BETTERPIX Outdoor Satety Film, 100 feet 16MM, 
$2.50, 25 feet Nouble 8MM, $1. 25. Free Deveiop- 
ing. Finished Subjects Sold, Exchanged. Sound 
Library Better Films, 742 New Lots. Brooklyn 
a a 2 

FILMS for sale and rent. New and used prints. 
Unit shows $2 per day. Jenkins’ 16 mm Audi- 
films, Lewisburg, Pa. 

SELLING out Movie library 8 & 16 mm. Big 
list for stamp. We buy anything. The Camera 
Man, 542—5th Ave., New York 19, N. Y 


GLAMOUR Girl Film. | Sample reel and lists 
$1.50. Wineholt, Woodbine, 55, Penna. 














PHOTO FINISHING 


GLOSSY Contact Prints 3c each from any size 
roll film negative (except 35 mm). Photos, 136 
Maple Ave., Haddonfield, N. J. 





COLOR Toning Photographic Prints Experience, 
Dark Room unnecessary. Monotone Set—RKed, 
Green, Blue, Sepia, $1.25. Duotone Set Red, 
Blue on one print and Yellow, Green, $1.25 com 
plete. Monotone and Duotone, $2.00. serunaem 
Chemical Laboratory, 625 Madison Ave., New 
York, 4 

HAND colored enlargements on PLASTIC, 5x7, 
leatherette folder, $2.98. Black and white, 98c. 
Send photo or negative to Plasticolor, 637 Madi- 
son Ave., New York, N. Y 








BEAUTIFUL oil colored enlargements with color- 
print detail, 8x10, $1.75. From negative, Koda- 
chrome, or print. Ben Briggs, 1224 E. Marks 
St., Orlando, Fla. 

BEAUTIFUL Oil hand-colored enlargements from 
your negatives: 5 x 7—$1.35; 8 x 10—$2.10; 11 
x 14—$3.00. From photos 50c extra. Specify col- 
oring wanted. Now! Elegant genuine leather 
frames for above: 5 x 7—$4.50; 8 x 10—$5.50, 
also leatherette $1.75 and $1.95 respectively, add 
25e for mailing. Remit with order. SPECIAL 
2% x 3% negatives and 4 x 6 black and white 
enlargements from 35mm Kodachrome Transpar- 
encies—8 for $2.00. Specialists in miniature 
finegrain photo-finishing. Columbus Photo Sup- 
ply, 1949 Broadway, New York 23, New York. 


6 OR 8 Exp. Roll Finished. Giant size, 30c; 
Rpts., 3c. Thrifty Photo, Box PP46, South Gate, 
California. 











FREE! Send negative, this ad for beautiful 4x6 
Enlargement (stamp appreciated). 16 Sparkling 
prints. 2 Hollywood enlargements from roll or 
negatives 25c. Lifetone Studios, Dept. 864, Des 
Moines, lowa 


ENL ARG EMENTS from negatives: 3% x 4%4— 
6 for 25c; 5 x 7T—2 for 25c; 8 x 10—Each 25c; 
From photo—Add 50c. C. G. Richey, 1448 Frank- 
lin Ave., Columbus 5, Ohio. 


CAMERA REPAIRS 


tRECISION Repairs, Shutters, Lenses, RKangetind- 
ers. Accuracy guaranteed. Camera Craftsmen, L& 
W. 44th St., N. Y. C. 


PRECISION repairing, rangefinders, shutters, 
lenses, synchronizers, movie equipment, binocu- 
lars. Send your camera; performance guaran- 
teed! Camera Exchange. 108 Baronne St., New 
Orleans, La. 


INSTRUCTION 


MAKE money in photography. Learn quickly at 
home. Easy plan. Previous experience unneces- 
sary. Common school education sufficient. Book- 
let and requirements free. American School of 
Photography, 1315 Michigan, Dept. 2252, Chi- 
cago 5. 


























OIL coloring photographs a fascinating hobby or 
profitable business. Learn at home. Easy simpli- 
fied method. Previous experience unnecessary. 
Send for free information and requirements. Na- 
tional Art School, 1315 Michigan, Dept. 2252, 
Chicago 5. 
CORRESPONDENC E Courses and self-ins instruction 
books, slightly used. Sold. Rented. Exchanged. 
All subjects. Satisfaction guaranteed. Cash paid 
for used courses. Complete information and 92- 
page illustrated bargain catalog FREE. Write— 
Nelson Company, Dept. 2-30, Chicago 4. 








MAKE money with your camera. Booklet de- 
scribing 126 other money making plans, free. 
National Pub., 201-G Second Ave., New York 3. 


CONTINUED ON NEXT PAGE 


























100 


CLASSIFIED—Cont'd 


PHOTO SUPPLIES 


PHOTO MOUNTS — Easel Type. Patriotic or 
Plain Styles. Prices per hundred 1%x2, $3.50; 
21%4x3%, $4.00; 3x5, $6.00; 3x4, $6.00; 5x7, 
$8.00. In not less than 1000 of a number, lc per 
mount less. Cash with order or C.0.D._ Inter- 
national Sales Co., 423 W. Baltimore St., Balti- 
more, Md 

SAVE up to 30% on paper and chemicals. Write 
for free list of money saving values Albany 
Camera Shop, Inc., 204 Washington Ave., Al- 
bany, N. Y. 











MISCELLANEOUS 





THE Photographic Series of the Little Technical 
Library will guide you through every phase of pho- 
tography. Each of the 30 pocket-size text books is 
complete in itself, authoritative, profusely illus- 
trated, authored by noted photographers. On sale 
at all leading camera, department and book stores. 
See your dealer for complete list of titles 
W ANTED: Copy of ‘‘Mortensen on the Nega 
ve Must be in good condition State your 
price. C. D. Pelletier, 921 Locust St., Ottumwa, 
Jowa 
WANTED Negatives on 
touching, also Matte 
surr Oak, Kansas 
INTERESTED in purchasing entire 
from small portrait studio Cc. E 
N. Carolina Ave., S.E., 
WANTED 


which to practice re- 
prints to color. J. E. Stout, 


equipment 
Hamilton, 636 
Washington 3, D. C 
Prints of pigeons and lofts. Pay ac- 
rding to quality ( Naether, 4442 Woodman, 
Van Nuy Calif 
MILLIMETER bulk film $3.00 hundred 
stamp for list cameras and lenses Don 
on, Bartow, Fla 
LUMINOUS Paint 
enlarger controls, 


Send 
Robert 


~Easily applied to switches, 
labels and many other objects 
darkroom. Makes anything visible in the 
1144 oz. bottle, $1.00 postpaid. Order by 
Free Catalog Jax, Box 3, Times 
New York, N. Y 

Slides 10—$1.00 List, 
Art Transparency Company, Box 

San Antonio 6, Texas 
PORTRAIT STUDIO for sale. This is a camp 
town, Camp Croft just outside city limits. Studio 
been operating since 1941, is modernly 
d and has well established business. Have 
1 nice profit since opening each year, books 
examined Have plenty film, paper, 
! Have 8x10 Agfa portrait camera, 5x7 
View camera and 2 Speed Graphics. A real op- 
portunity for photographer and family, all the 
work you can handle Stock and 
uipment inventories around $10,000, reason for 
elling two of the partners in army, $6,000 cash 
or secured notes bankable for discount will han 
tle If you want a good investment write West 
Stud 132 N. Church Street, Spartanburg, S. C 
WANTED: Stamp 


two samples, 
2084-A, 


ommercial 


Collections and ations 
and Foreign Good prices 
lent Lt. R. H. Quiggin, Ft 

WANTED: Photographic Color 
prints preferred Write—Eli 
Box 383, Libby, Montana 
FLASH pictures are easy 
Flashguide, only 25¢ 


Shon 6262 Sunset 


ADVANCED Amateurs 


Accumulations 
and prompt pay 
Crook, Nebraska 
Studio 
Stuhlreiter 


U.S 


work 
zabeth 


and sure “with a Morg an 
postpaid Morgan Camera 
Hollywood, California 
Attention! Improve your 
technique and get more fun out of your hobby 
Read American Photography every month, the 
magazine for both technicians and _ pictorialists 
Send today for a sample copy and a sample of our 
40-page book catalog, enclesing ten cents for post 
age. Camera House, 122-153 Newbury St.. Boston 
Massachusetts 
FOR SALE: 
tography,” $16.50 N 
Evansville, Wis 


NOTICE! 

In replying to Box Numbers, be sure 
to address letters to 
POPULAR PHOTOGRAPHY 
540 N. Michigan Ave. Chicago 11, Ill. 


Note This 


First issue to date, “Popular Pho 


Lunde, 410 Almeron, 





does not app.y to Box numbers where 
City and State are shown. 








DON’ T WASTE— 
—PAPER 
—METAL 
—FATS 

SAVE FOR VICTORY 
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‘Hothouses’ Protect 
Cameras in Tropics 


EVELOPMENT of a “hot house” to 
combat rust and corrosion of pho- 
tographic equipment in the tropics 

and at bases near the sea has been an- 
nounced by the Fairchild Camera & In- 
strument Corporation, principal supplier 


Interior shows cameras in “hot box." 


of aerial cameras to the army and navy. 
This rust and corrosion, according to 
Warren Linn, Fairchild service manager, 


is caused by moisture accumulated on the 
cameras at high altitudes and from salt 
air. The hot box, or room, depending on 
the number of cameras to be stored await- 
ing flights, should be off the ground and 
Heat must 


j * x 
oy 


made as airtight as possible. 


Here's how hothouse looks from outside. 


and, Linn 
arrangements have 
been made at the war fronts according 
to the material available, such as circu- 
lating fans with heating units in front, 
or rows of electric bulbs placed close to 
each other. Small ventilators are pro- 
vided in the roofs. 

Top photo shows the interior of one of 
the hot boxes used by the Asmy in the 
Pacific theater. Lower photo shows how 
the hot house looks from the outside.— 


be provided in some manner, 


reported, ingenious 


EMERGENCY PRINT ROLLER 

A rolling pin borrowed from the kitchen 
can be pressed into service as an emer- 
gency print roller. Roll a chemically-pure 
blotter around the roller; glue one end 
of the blotter to the other end, but do 
not glue the blotter to the wood. After 
use, the blotter can be cut off and the 
rolling pin is ready for its original use.— 
H. Klein, Pittsburgh, Pa. 
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FAST, SUPERPANEX MOVIE FILM 
READY FOR CAMERA USE 


TOP QUALITY — LESS COST 
FINE GRAIN PANCHROMATIC 
PROCESSING FREE 


Shoot movies to your = art’s content — Superpanex 
cuts cost scene to new low. Combines top 
quality, fine grain, wide. latitude and full panchro 
matic color sensitivity. “so ready for the cam- 
era. Processing included ston speed 24. Order 
direct from this ad — ae sce *puaranteed. 

100 Ft. 16mm 25 Ft. 8/8 mm [30 Ft. Sql. 8 mm 


$459 | s205 |"sq 29 
WRITE FOR COMPLETE PRICE LIST 
SUPERIOR BULK FILM CO. 


“HOME PROCESSING HEADQUARTERS" 
188 W. Randolph St. — PP& — Chicago (1), Hlinois 


. = 


ART STUDIES 


OF BEAUTIFUL MODELS 


Photographed in Natural Color and Black 

and Whites. 

Natural Color 2x2 Transparencies. 3 for $1.00 

Ait Figure Slides. 7 tor $2.00 
- 10 for $4.00 

25 tor $2.00 


°° 30 tor $4.25 














35mm negatives Fine grain guar- 
anteed to make finest enlarge 
ments. Black and white. 


35mm _strip-prints, 10 for 
cents and 


35mm Transparencies for projec- 
tion. Extremely fine detail. Sup- 


15 for $ 4.00 
plied unmounted 55 for $3.00 
Photogr: aphic prints 

8x1 


a 50 cents 
ures; 5x7, 25e 


SULTAN'S PHOTO STUDIOS 


301-3rd Ave. (at 23 St.) NEW YORK 190, N.Y. 





36 =O exp, roll (including 
OB ras ultra fine grain devel- 
oped and enlarged to 314x41 
on selected single weight glossy 
or double weight matt paper. 
18 Exposure Roll.. .90c 
Reprints 4c each 


Guaranteed 36 exp. reloads Sse 


36 exp. Univex reloads... . 
Money back if not ocean 
Send for Free mailing bag 
sample, and price list. 





rt Corner Your Pictures-aibum 


> where you can keep them safe and 
enjoy them always. 


are on sale at Photo Supply and 
Album counters everywhere. They 
are the only Quick, Easy, Artistic 
% No Paste, No Fold way'to mount 
lo Kodak Prints. A dime brings 100 
Buys and Samples to try. Write 


400 ENGEL ART CORNERS 
DEPT. 30-H 4717 N, CLARK 
Chicago 40, Hlinois 





“BETTER PICTURES” 
a soo, Ui! fo tmeott ke tat oasis 
CANDID RC 


sich pistes a srine ss 
money today. 
ALL U REPRINTS 3e EACH 
VAPORATED — i0¢ Additional Per Rew 
BETTER PICTURES 


2523 Lawrence Ave., Dept. P, Chieage 25, Ou. 
ng charges. 


Sc stamps or coin to cover mai 





Photographic Prints. 

Black and White 

Movie Films. 

Titles, Slides, Prints. 

Dip once and it's done! 
Write for Literatul 


©. BOX 123 
eitel Laboratories COROnA, N.Y 


Augus 
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Universal Photo Service................. 96 
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NS ei di naires tn betes teed 97 
Victor Animatograph Corporation....... 70 


Wayne Studio & Smameapnte Color 
Laboratories. . .. 


Western Color Print Gusieune fein ia peas 90 
Weston Electric Instrument Corporation. 76 
Westphalen, Leonard.................... 84 
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Wolk Camera Company..............0+: 93 


Wollensak Optical Company....Third Cover 


While every precaution is taken to insure accuracy, we can- 
not guarantee against the possibility of an occasional change 
or omission in the preparation of this index. 
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LENSES 


B & L Zeiss tt B Tessar 8!" —Volute 


te oe, sw canta boe sc aeee a? 75.00 
Turner Reich trip conv. 74%", 12” 

Oe . asiedydenan +s Swirntesed 59.50 
Dalimeyer 13/2” 2A in Iris 65.00 
Cari Zeiss Si” Compur........ccceces 51.50 
Cari Zeles 45%,” in Compur.........-0. 37.50 


Carl Zeiss 6 Double Amitar F6.8 con- 


vertible ...... 40s niet oleate 65.50 
Goerz Berlin pemmepeacoiye conv. in 

compur ... Spee seeaven 37.50 
Scopar 414 rimset in comput fs tite wet 39.50 
Carl Zeiss 5'%4 rimset in compur........ 61.25 
Carl Zeiss Protar 9'/2’°’—in barrel...... 125.00 
84” Schreider in compound.........-. 1410.00 

CAMERAS 

Model | Graflex 34eN4%....... 22.2000. $125.00 
Carl Zeiss Tessar Model 0 4x5 Schnel- 

CF BP We chcawecaokcccces ev cnsens 199.00 


D. F. STONE 
31 Bromfield St. Boston 8, Mass. 

















FREE! . 
Unusual Catalog 
describing 
MEDO’S 
Collection of 
Famous 

Kodachrome Slides 


Sports! Travel! Nature! Gorgeous, full- 
color slides! Endless hours of fun for —_ 
one! Remarkably low priced! 


STA (DIO Ma Ac 


15 West 47th Street ©* New York 17, N.Y, 











35 MM DEVELOPED 
ROLLS 


ENLARGED 3x4 


FINE GRAIN DEVELOPING 
ONLY 


36 EX. ROLL $1.00 (8 EX. ROLL 60 CENTS 
35 MM. Reloads 36 Ex. 50 Cents Each; With 
Your Cartridge 40 Cents; 100 Ft. Frame Num- 
bered Stock (No Short Ends) DuPont #2 and 
# 3 $6.00 a Hundred. Send for Mailing Bags 
and Price List. 35 MM KODACHROME $2.77. 





SAVE MONEY BULK 35MM FILM 
Your Choice of 
U 
anc ry 
7424 Sunset Bivd. 277 FT. $1.50 
HOLLYWOOD 46, CALIF. 100 FT. $4.50 


























| SPEED -EZ-EL 


Simplifies your 
ENLARGING 


STURDY—ALL METAL 
NO ADJUSTMENTS 
Compact—for any position on en- 
larger base. Increases composi- 
tion possibilities of any nega- 
ive. WIRE HARP 





without eye orein. AT YOU 

DEALERS or sent prepaid if cash At Pre-War Prices 

with order. Distributors: Arel- 

Craig-Eastern-Farnan & Seemann- 2 

Hornstein-Levit & Raygram. 3 

A. J. GANZ CO. (Dept. PP-19), § 
112 N. HMaywortn Ave., 8 

Holl 36, Calif. 


























ROLL DEVELOPED 
BRILLIANT 

ENLARGMENTS 
2 TO 6 TIMES LARGER 

FROM 8 EX. FILMS 116 OR SMALLER 
_DECKLE EOGE-FADE PROOF 

ZTCRGEE ELSE ETE TBO 

REPRINT ENLARGMENTS 3c EACH 


Mail Your Films TODAY to 
ALDEN PHOTOS sa 


















Popular PHOTOGRAPHY 
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Sure... you’ve done a lot of fine filming ;: ; . turned out 
plenty of scenes that anybody’d be proud of. 


With your Filmo you've likely done a better all-around 
movie job than most of your friends ... partly because 
you know your stuff ... and partly because Filmo Cam- 
eras are precision-made, with built-in spyglass view- 
finder, exposure calculator all-inclusive as to weather and subject, constant 
speed governor which assures uniform exposure, and a host of other 
features which give you a technical edge on other movie makers. 


Yes ... you’ve made some pretty grand movies... but, mister, you haven’t 
made your BEST movie yet... not by a long shot! 


We kncw .. . bocause we know the things we're planning for your post- 
war movie making. We know the near-miracles that have a/ready come out 
of our research in OPTI-ONICS ... and it takes only a /stt/e imagination 
to see how OPTI-ONICS is going to refine and improve B&H Cameras 
and Projectors after Victory ... the ones you'll be getting with the War 
Bonds you buy today. 

So get ready to be a little surprised ... and plenty pleased ... with your 
postwar films ... because your best movie hasn’t been made yet! Bell & 
Howell Company, Chicago; New York; Hollywood; Washington, D. C.; 
London. Established 1907. 


} 
" 


*Opti-onics is OPTIcs . . 
mechanICs. 


. electrONics ... 
It is research and engineering 
by Bell & Howell in 
these three related 
sciences to accom- 
plish many things 
never before obtain- 
able. Today, Opti- 
onics is a WEAPON. 
Tomorrow, it will be 
a SERVANT... to 
work, protect, edu- 
cate, and entertain. 


GOOD TITLES 
MAKE YOUR BEST FILMS BETTER 


.. and good titles are easy to get the Title- 
Craft way. Just select backgrounds from a 
wide variety, write your titles and send ’em 
to us. You'll receive excellent professional 
titles in ample footage all ready to splice 
into your best home movies. The coupon 
will bring more information. 


Optiyonies 
2) La 
whe 


BELL. HOWELL 





* Trade-mark registered 


Products combining the sciences of OPTics © electrONics © mechaniCS 


PRECISION- 
MADE BY 


VEE 


Allan Jones, as a returning war hero, has 


a 





August, 1944 


NEW FILMOSOUND LIBRARY 
FULL-LENGTH FEATURE 


rough and tumble time on the home- 


front when he gets mixed up with a bunch 
of lively teen-agers including Donald 
O’Connor, Gloria Jean, and Peggy Ryan. 
Johnny Comes Marching Home has been 
tickling theater audiences for months now 
...and you and your family and friends 
will love every minute of it. Universal has 
just released it through the Filmosound 
Library for showing at approved non- 


theatrical locations (whic 


means your 


own movie party). 


Send for the complete Filmosound 


Library Catalog of other professional 
films on almost any subject. 


TOMORROW'S FILMOSOUND PROJECTOR 


New in appearance...newin performance... 
new in clarity and brilliance of reproduction 


both in sound and mo- 
tion, tomorrow’s Filmo- 
sound will set new stand- 
ards of enjoyment for 
home movie audiences. 
Today's famous Filmo- 
sound is bein 
clusively by the Armed 
Forces and by other des- 
ignated essential groups. 


used ex- 





Don’t stop now... buy MORE Bonds 
ee ee ee ee ee ee ee ee 8 DD 
BELL & HOWELL COMPANY 
1806 Larchmont Ave., Chiéago 13 


Please send Title-Craftefolder ( ) 
Filmosound Library Cagalog ( ) 







and 


PIR « 5 :0.05k.s on 66 0400 Ke caseneens 


. 


CFs cccceTbececsecces State...- pp pias 





PRINTED IN U.S.A; 


Typical of the Wollensak jenses supplied to 
Revere for 8mm use iS this Cine Velostigmat fi-9 
Jens. AD ultra-fast lens for poth color and black 
and white movies, it has the extra speed so often 
needed for well-timed shots of interiors, evening 


scenes, and slow-motion movies- 


WAR BON : 
BONDS To pR 
eI sia) (0 A ioe putv® 








Landing Signal Officer on Flat Top. Official U.S. Navy Photograph, 


Os 


This page 


Li 


in more w 
than one 


TO PRINT THIS FULL-COLOR KODACHROME PHOTOGRAPH, four separate printing plates are made photographically 


complete record of one of the basic colors. The colors are then printed in succession, one over the other, as shown 


ROM the snapping of the picture 
Fitcct on Kodak Film . through 


a succession of photographic processes 
(for which Kodak supplies materials) 
... the illustration finally reaches the 
printed page. 

This procedure is followed in the 
making of thousands of magazine and 
newspaper illustrations—editorial as 
well as advertising. They are produced 
through photoengraving, photolithog- 
raphy, or photogravure. As you see, 
“photo” is common to all. 

In a sense, therefore, almost any 
page might be called a “Kodak page” 

whether it happens to be a Kodak 
advertisement or not. 


So, as you go through your maga- 
zines and newspapers, it is photog- 


raphy which reports to you the war 
and other news... adding to your 
knowledge and entertaining you a 
dozen times a day. 

One important reason why maga- 
zines and newspapers are so “read- 
able” and “lookable” is that Kodak 
has long been a leader in developing 
materials for improved reproductions. 

EASTMAN KODAK COMPANY 

ROCHESTER, N. Y. 





REMEMBER THE U.S.S. ATLANTA?... How 
in the fighting near Guadalcanal—with one-third 
of her crew wounded or slain—she fought on un- 
til the enemy had been routed?—how, after sink- 
ing a destroyer—though her engine-room was 
flooded, her top-side a shambles—she went after 
a cruiser and sank that too, before her battered 
hulk slid under the waves?—A stern example for 
us at home. BUY MORE WAR BONDS. 


Serving human progress through photography 


Magnified 15 times, a 
print from a section of 
the “yellow” plate is seen 
to be a pattern of dots... 


Red dots are 
posed ... pri 
corresponding 
the “red” plates 


Dots from the “blue” Then black 
plate are printed next... “depth” of 





